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9:47 A.M.

Deposition of HAL PORET, taken
by Plaintiff, pursuant to Notice, held at
Esquire Deposition Solutions, 1384
Broadway, New York, New York, before Linda
J. Greenstein, a Certified Shorthand
Reporter and Notary Public of the State of

New York.
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APPEARANTCE S:

STINSON, LEONARD, STREET, L.L.P.
Attorneys for Plaintiff
1299 Farnam Street
Suite 1500
Omaha, Nebraska 68102

BY: NORA M. KANE, ESQ.
402.930.1740
nora.kane@stinson.com

SAMUELS & HERBERT, LLC
Attorneys for Defendant
Two International Place
23rd Floor
Boston, Massachusetts 02110-4104

BY: I. STEPHEN SAMUELS, ESQ.
617.426.9181
iss@samuelstm.com
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HAL PORET,
having been first duly sworn, was examined
and testified as follows:

EXAMINATION BY

MS. KANE:

Q. Would you state your name,
please.

A. Hal Poret.

Q. And you were retained by my

client, Omaha Steaks International, to

conduct a survey?

A. Yes.

0. A trademark survey; correct?

A. Yes.

0. And I believe Mr. Samuels would

like to make a statement for the record.
MR. SAMUELS: Thank you,
Ms. Kane.

Defendant Greater Omaha hereby
objects to the deposition testimony of Hal
Poret, which is about to be taken, and
hereby objects to all of the Poret
deposition exhibits about to be offered.

Defendant requests that the

entire Poret testimony and all of the Poret
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HAL PORET
exhibits be excluded from consideration by
the board on two grounds:

One; Trademark Rule 2.121 (b) (1)
requires plaintiff to present its
case—-in-chief during its testimony period.

Trademark Rule 2.1.21(c) states
that the rebuttal testimony period is
solely for rebuttal evidence.

The Poret deposition testimony
and exhibits are evidence in support of
plaintiff's case—-in-chief and cannot
properly be initially presented during
plaintiff's rebuttal testimony period.

And, two, the Poret testimony
and exhibits do not rebut any of
defendant's evidence presented during
defendant's testimony period.

Therefore, the Poret deposition
testimony and exhibits constitute improper
rebuttal testimony.

The foregoing objections are
intended to be continuing objections which
will continue from the opening until the

close of the Hal Poret deposition.
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HAL PORET

For this reason, the defendant
will not be repeating these continuing
objections during the taking of the Poret
deposition.

However, by not repeating these
continuing objections during the
deposition, defendant is not withdrawing
these continuing objection. Defendant will
renew these objections in defendant's main
brief.

Also, in defendant's main brief,
defendant will more fully explain and
provide case support for defendant's
request that the entire Poret testimony and
all of the Poret exhibits be excluded from
consideration.

Thank you.

MS. KANE: Thank you.

And you do have that standing
objection.

MR. SAMUELS: Yes.

BY MS. KANE:
Q. You were contacted by my

colleague, Nancy Morris; 1is that correct?
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HAL PORET
A. Yes.
Q. And what were you tasked with
doing?
A. Designing and conducting a

survey to test whether the term "Omaha
Steaks" and the term "Omaha" on its own
have acquired secondary meaning.

Q. What did you do to undertake
that task?

A. I designed an online survey 1in
which respondents who met certain criteria
of being purchasers of meat products
through the relevant channels were surveyed
by an online methodology and they were
asked a series of standard questions to
assess whether they associate the term
"Omaha Steaks" in one case or just "Omaha"
in the other case with a single source.

And then there were also control
groups to account for what I would call
survey noise.

(Poret Exhibit 29 for
identification, Multi-page document, Expert

Report of Hal Poret dated May 2015.)
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HAL PORET

(Poret Exhibit 30 for
identification, Multi-page document,
Supplemental Expert Report of Hal Poret
dated August 2015.)

(Poret Exhibit 30 for
identification, Multi-page document,
Rebuttal to the Expert Report of Hal Poret
dated July 16, 2015.)

BY MS. KANE:

Q. And in Exhibit 29, which I've
handed to you, that is your report and its
attachments; correct?

A. Yes.

Q. Do you fully explain therein how
you conducted the survey?

A. Yes.

Q. How was the population chosen

and defined?

A. It was, if it's okay —--
Q. Oh, vyes.
A. It probably Jjust makes more

sense to specifically point you to the
categories.

The way 1t worked 1s that
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HAL PORET
respondents were first asked which of a
variety of types of food products have they
recently purchased —-- purchased in the past
12 months, or are likely to purchase in the
next 12 months, and they had to select meat
products to advance. So they were
initially qualified as purchasers of meat
products.

Then, secondly, they were asked
which of the following ways did they
purchase meat products in the past
12 months, or are they likely to do so in
the next 12 months, and they were given a
list of choices that is shown on page 14 of
the report.

And in order to qualify for this
survey, they had to answer that they
purchased or are likely to purchase meat
products through a gift or specialty food
store or kiosk, through a gift or specialty
foods website, through a mail order or
through a television shopping network such
as HSN or QVC.

So everybody in the survey was a
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HAL PORET
meat purchaser through one of those
channels which was designed to represent
the channels through which Omaha Steaks
specifically markets its product and has
its registrations cover a lot of those
categories.

Q. How did you ensure that persons
responding to the survey met those
qualifications?

A. It was done online, so 1t was
programmed such that respondents had to
give one of those answers, and if they did
not, they were automatically terminated by
the computer program.

Q. Did you work with another
company 1in conducting the survey?

A. Yes. I had one other company
which was called Decipher, which both
programmed and hosted the survey, so they
did the actual programming work to take my
questionnaire and program it and embody it
in their website, so when people arrived at
the survey, they were arriving within a

portal on the Decipher website.
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HAL PORET
And then I also worked with

Research Now as the company that provided
access to the respondents who took the
survey.

Q. Have you worked with these
companies in the past?

A. Yes, very regularly.

Q. How many times in your
professional career have you conducted such

a survey?

A. Do you mean a trademark survey
or —-

Q. We can start with the universe.

A. I've conducted probably over 300

surveys that the issue had something to do
with trademarks.

Specifically with respect to
secondary meaning, probably something in
between 50 and 100 surveys.

Q. Was the request from my
colleague unusual in any way as compared to
other surveys that you had done?

A. No.

Q. Did you conduct this survey
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HAL PORET
differently from surveys you had done in
the past?

A. No. Every survey has to be very
specifically tailored to the facts and
circumstances, what the products are and
who the customers are, and to write the
questions the right way to make sense.

But I would say it followed a
standard format that I've used in previous
surveys, Just specifically tailored to be
right for this situation.

Q. Have your surveys previously

been accepted by the TTAB?

A. Yes.

0. Courts, federal Jjurisdiction?
A. Yes.

Q. And you've been deposed on many

occasions, I assume?

A. Yes.

Q. Have you ever been excluded by
what's known as a Daubert motion?

A. No.

Q. Has a Daubert motion ever been

lodged against you, to your knowledge?
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HAL PORET
A. Yes, many times.
Q. And to your knowledge, none of

those were successful in excluding your
report?

A. I've never had a Daubert motion
successful in excluding a report.

I had one case where I had done
a preliminary survey at the very beginning
of a Federal Court litigation, when the
marks hadn't been in use yet, and I did a
preliminary survey.

And then a couple of years into
the case, once the marks had been in use
and I had an opportunity to do an updated
survey, I did an updated survey with a
better methodology to replace the
preliminary survey, which was really Jjust
to get an initial sense of things.

And in that case, the judge
accepted my report and the final survey,
and, 1in fact, gave summary Jjudgement to my
side and cited my final survey, but he
rejected the preliminary survey, which was

meant to be replaced by the final survey.
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HAL PORET
Q. Understood.

So in the Omaha Steaks matter,
is it your opinion that the data gathered
was accurately reported?

A. Yes.
Q. Was the data analyzed in
accordance with accepted statistical

principles?

A. Yes.

0. And what conclusions did you
draw?

A. I drew the conclusion that both

the term "Omaha Steaks" and the term
"Omaha" on its own have achieved secondary
meaning in the category of meat products
that are marketed through the channels that
Omaha Steaks uses.

In other words, those terms for
the large majority of consumers indicate
one specific source of products that bear
the mark "Omaha Steaks" or "Omaha."

Q. Did you reach those conclusions
and stand by them within a reasonable

degree of your expertise with statistical
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HAL PORET
certainty?

A. Yes. In fact, these results are
well above any threshold that I've ever
seen used to determine whether there was
sufficient association to find secondary
meaning, so there's whatever margin of
error there is with results like these are
very small.

Q. Could you elaborate on that?
What do you mean?

A. Well, for instance, in the case
of the Omaha Steaks mark, basically
90 percent of respondents said they
associate that mark with only one
particular company, which is an extremely
high rate.

And even after subtracting the
control group result, which was about
30 percent, you still end up with
60 percent, so it's an extremely high
number.

And even i1if you were to want to
look at a margin of error around numbers,

even if a margin of error was 5 percent or
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HAL PORET
7 percent, that in no way would bring a
90 percent or a 60 percent figure down to a
number that would call into question the
conclusions.

Q. And when you call it an
extremely high rate, to what are you
comparing?

A. My own experience having done
many other previous secondary meaning
surveys and my own experience seeing
surveys that have been submitted by other
experts in Trademark Office and Federal
Court cases, and seeing the commentary of
various sources, like McCarthy, and just
seeing results in other cases, I've never
seen anything that would suggest that those
numbers aren't well more than necessary to
show secondary meaning.

Q. All right.

Greater Omaha Packing hired
their own expert. I'm handing you
Exhibit 30.

Have you seen that before, and

can you i1dentify that for the record.
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OMAHA STEAKS vs. GREATER OMAHA PACKING
HATL PORET
A, Yes. Exhibit 30 is a

supplemental report that I prepared
responding to the opinions of Greater
Omaha's expert, Robert Klein.

Q. I apologize. I did them out of
order.

Would Robert Klein's report be
Exhibit 317

A. Yes.
Q. What was his criticism of
yours —-—

MR. SAMUELS: Objection.

Si you're showing Mr. Poret a
document other than what Mr. Poret
prepared; 1is that correct?

MS. KANE: Yes.

MR. SAMUELS: And you're asking
him to talk about that document which you
marked Exhibit 317

MS. KANE: Correct.

MR. SAMUELS: All right.

I'll object to that on a number
of different grounds.

I'm perfectly happy to not
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HAL PORET

object to documents that Mr. Poret
prepared, but a document not prepared by
him, if he's going to be asked to testify
about 1t, 1t's hearsay. He has no personal
knowledge about the preparation of it, and
I'm going to object to its submission.

MS. KANE: Thank you.
BY MS. KANE:

Q. And Exhibit 31 was the rebuttal
expert report to yours; correct?

A. Yes.

Q. And you responded to it in
Exhibit 307

A. Yes.

Q. What were the criticisms of your
report made by Mr. Klein?

A. One of them was that he said
essentially I didn't also survey likelihood
of confusion or likelihood of dilution and
I didn't show the Greater Omaha marks as
part of my survey.

Q. And in Exhibit 30, did you
respond to those criticisms?

A. Yes.
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HAL PORET

Q. And what are your responses to
those criticisms?

A. That I did a secondary meaning
survey. I did not do a likelihood of
confusion or likelihood of dilution survey,
and it's completely standard and
appropriate to survey secondary meaning as
a separate legal issue than likelihood of
confusion or dilution.

And it's virtually always the
case that a secondary meaning survey is
measuring whether there's secondary
meaning. It's not also surveying
likelihood of confusion or dilution.

And I also pointed out that in
my experience, Mr. Klein, who also does
secondary meaning surveys, does them to
address secondary meaning and does not also
show the allegedly confusing or diluting
use.

So essentially, it's entirely
standard and appropriate to survey
secondary meaning, and whether or not you

also did a confusion or dilution survey has
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HAL PORET
nothing to do with the wvalidity of a
secondary meaning survey.
Q. Are all of your responses to his
criticisms contained within Exhibit 307?
A. Yes.
Q. Have you and Mr. Klein been on

opposing sides of cases before?

A. Yes.
Q. On how many occasions?
A. I'd really be guessing, but I

would say probably ten or so.

Q. After the expert reports were
completed and Mr. Samuels put his testimony
on, he or his client engaged a paralegal
from an Omaha law firm who testified not as
an expert, I don't think, I really don't
know what she was —- why she was
testifying —-—- but she testified that she
had visited various places in Omaha that
used the word "Omaha" in their name, and
from her testimony, I gleaned that she
simply visited or researched those places
and/or kept notes and came and testified

about 1it.
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HAL PORET
MR. SAMUELS: Are you
testifying, Ms. Kane?
MS. KANE: I am representing to

Mr. Poret what was testified to by

Ms. Peetz.

MR. SAMUELS: Can we stop for a
second?

(Discussion held off the
record.)

BY MS. KANE:

Q. She testified that she had
visited a steakhouse known as Omaha Prime,
with the existence of -- also, Omaha
Popcorn, Omaha Oriental Gifts & Trade,
Omaha Wine Company, Omaha Picnic Pros and
several others.

Does the existence of other
businesses using the name "Omaha" as their
business name or in a trademark or trade
name change how you would have conducted
this survey in any way?

A. No. A survey like this
naturally accounts for any other uses of

the term "Omaha" because we are
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HAL PORET
interviewing real people based on whatever
real world experience they have, and if
it's the case that other parties have used
Omaha to the extent that that prevents
Omaha from serving as a source identifier,
then that would be accounted for in the
survey. And you would have people who say
—-— who answer that they associate Omaha
with more than one company, or they don't
associate it with any company.

But if the people in the survey
are saying, "I associate Omaha with only
one company who puts out meat products,"
then that means that whatever other uses of
the term "Omaha" are out there have not
prevented the term "Omaha" from acquiring
secondary meaning as a source identifier
for Omaha Steaks in the category of meat
products.

Q. So it would not change the way
that you would have conducted this survey?
A. No, because a survey naturally
accounts for whatever third-party uses of

any term are out there.
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HAL PORET
0. And had this information been
presented to you, and I'd asked you to
comment on it, would you have said anything

differently than what you just testified

to?
A. No.
MR. SAMUELS: I have an
objection. You're asking a totally

hypothetical question.

I have no objection to Mr. Poret
testifying about the survey that he took
and his report. When I say I have no
objection —-

MS. KANE: I understand.

MR. SAMUELS: I have a total
objection to its being considered by the
board. But his expertise relates to his
expertise in the field of surveys.

To the extent that you're asking
him to speak about the type of things that
Ms. Peetz did a year after Mr. Poret took
his survey, I'll object to those on the
grounds he has no personal knowledge about

anything that Ms. Peetz did, and he took
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HAL PORET
his survey in 2015.

MS. KANE: Are you done?

MR. SAMUELS: No, I'm not done.

And so to the extent that you're
asking him to comment on Ms. Peetz's
testimony and exhibits, I'm going to
object.

MS. KANE: And your objection 1is
acknowledged, and I will just note for the
record that the whole reason for this
deposition is based on a statement that you
made during Ms. Peetz's deposition. We can
deal with that in the brief.

BY MS. KANE:

Q. I've asked you if this would
have affected the way that you conducted
the survey, and am I correct that you
answered no?

A. Yes, that's correct.

Q. And does it change your opinion
of the survey's results in any respect?

A. No. In fact, it really seems to
be nothing more than the completely obvious

fact that probably every major city has its
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HAL PORET
names used by a number of businesses, but
that's, you know ——- that's something I
would have assumed to be true at the start
of this.

It's not any surprise that lots
of businesses use a city name. It really
has nothing to to do with whether the marks
I tested have actually acquired secondary
meaning as measured in the survey.

MR. SAMUELS: Thank you.

I have no further questions.

(A recess was taken.)

MR. SAMUELS: Mr. Poret, as I
stated at the beginning of this deposition,
defendant Greater Omaha is continuing to
object to the entire Hal Poret deposition
testimony and exhibits, and defendant
continues to request that the Poret
deposition testimony and exhibits be
excluded from consideration by the board.

It follows that my
cross—examination of Mr. Poret will now be
done under protest, without withdrawing or

waiving defendant's objections.
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HAL PORET
EXAMINATION BY
MR. SAMUELS:

Q. Mr. Poret, your survey report 1is
dated May 2015; isn't that correct?

A. Yes.

Q. And in your survey report, which
is Exhibit 29, on page 3 it states that you
designed and conducted: "A study to
determine the extent to which, if at all,
the terms 'Omaha' and 'Omaha Steaks' have
acquired secondary meaning."

Isn't that correct?

A. Yes.

Q. And 1n your survey report on
page 26 under the heading "Conclusions," it
states that: "Based on these results, it
is my opinion that the terms 'Omaha Steaks'
and 'Omaha' have acquired a strong
secondary meaning as identifiers of a
single source of meat products."

Isn't that correct?

A. Yes.
Q. And in your survey report on
page 4, it states that you: "Have been
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HAL PORET
accepted as an expert in survey research on
numerous occasions by various courts and
the Trademark Trial and Appeal Board."
Is that correct?

A. Yes, among other bodies.

Q. You do consider yourself to be a
survey expert; isn't that correct?

A. Yes.

Q. Do you consider yourself to be
an expert in any other fields?

A. No. I have some expertise in
related things, but I only would hold
myself out in a legal matter as a survey
expert.

Q. Thank you.

Have you read the deposition in
this case of Carol Mesenbrink?

A. No.

Q. Have you read the deposition in
this case of Angelo Fili?

A. No.

Q. Have you read the deposition in
this case of Henry Davis?

A. No.
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Q. Have you read the deposition in

this case of Terri Peetz?

A. No.

Q. Your opinion, on page 26 of your
survey, that the term "Omaha Steaks" has
acquired a strong secondary meaning as an
identifier of a single source of meat
products does not rebut any of Terri
Peetz's deposition testimony; isn't that

correct?

A. I don't know because I haven't
read it.
Q. Thank you.

MR. SAMUELS: I have no further
questions.

(Time Noted: 10:19 a.m.)

HAL PORET

Subscribed and sworn to before me
this day of , 2016.

AESQUIRE

S OLUT I ONS

800.211.DEPO (3376)
EsquireSolutions.com



[©) WG 2 BTN OV BN A\

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

HAL PORET
OMAHA STEAKS vs. GREATER OMAHA PACKING

April 27, 2016
29

CERTIVFTICATE

I, Linda J. Greenstein, Professional
Shorthand Reporter and Notary Public in and
for the State of New York, do hereby
certify that, HAL PORET, the witness whose
deposition i1is hereinbefore set forth, was
duly sworn and that such deposition is a
true record of the testimony given by the
witness to the best of my skill and
ability.

I further certify that I am neither
related to or employed by any of the
parties in or counsel to this action, nor
am I financially interested in the outcome
of this action.

IN WITNESS WHEREOF, I have hereunto set

my hand this 5th dayj?thayw2Oi6TwﬁmmwmMM,

)

Linda J. Greenstein

My commission expires: May 17, 2018
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I NDE X
WITNESS EXAMINED BY PAGE
HAL PORET Ms. Kane 4
Mr. Samuels 26

DIRECTIONS:
RULINGS:

TO BE FURNISHED:

identification, Multi-page

document, Expert Report of Hal

Poret dated May 2015.)

(Poret Exhibit 30 for 8
identification, Multi-page

document, Supplemental Expert

Report of Hal Poret dated August
2015.)

(Poret Exhibit 30 for 8
identification, Multi-page

document, Rebuttal to the Expert
Report of Hal Poret dated July

16, 2015.)

(Exhibits retained by counsel)

——————————— INFORMATION REQUESTS —-—--———-

REQUESTS:

MOTIONS:

———————————— EXHIBITS ————————————-

PORET FOR ID.

NO. PAGE
(Poret Exhibit 29 for 7
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DEPOSITION ERRATA SHEET

Our Assignment No.: 337803
Case Caption: Omaha Steaks v. Greater

Omaha Packing

DECLARATION UNDER PENALTY OF PERJURY

I declare under penalty of
perjury that I have read the entire
transcript of my Deposition taken in the
captioned matter or the same has been read
to me, and the same is true and accurate,
save and except for changes and/or
corrections, i1f any, as indicated by me on
the DEPOSITION ERRATA SHEET hereof, with
the understanding that I offer these

changes as if still under oath.

HAL PORET
Subscribed and sworn to on the day of
, 20 before me.

Notary Public,
in and for the State of
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DEPOSITION ERRATA SHEET

Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
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Page No. Line No. Change to:
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Page No. Line No. Change to:
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Page No. Line No. Change to:
Reason for change:
Page No. Line No. Change to:
Reason for change:
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BACKGROUND AND PURPOSE

Omaha Steaks Inc. (“Omaha Steaks”) is a U.S. based company headquartered in
Omaha, Nebraska that manufactures, markets and distributes a variety of
premium steaks, red meats and other gourmet foods. The Omaha Steaks brand

has been promoted and advertised for 40 years.

Stinson Leonard Street, LLC, attorneys for Omaha Steaks, retained me to design
and conduct a study to determine the extent to which, if at all, the terms
OMAHA and OMAHA STEAKS have acquired secondary meaning - i.e, the
extent to which they serve to identify the Omaha Steaks company (or an
anonymous source) as a single source of meat products offered in connection

with those names.

This report contains details regarding the methodology, design, execution and

results of such survey.

As discussed in more detail below, the survey data shows that there is a high
level of associating the terms OMAHA and OMAHA STEAKS with Omaha

Steaks and that the terms have acquired secondary meaning
In the course of designing the survey and preparing this report I have reviewed
the online files for TTAB proceedings 91213527, 92059629, and 92059455, and 1

have reviewed the Omaha Steaks website.

The fee charged for the survey and preparation of this expert report was $55,000.

Additional work in connection with this matter will be billed at $625/ hr.
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STUDY AUTHORSHIP AND QUALIFICATIONS

This study was designed, supervised, and implemented by Hal L. Poret, Senior

Vice President at ORC International.

I have personally designed, supervised, and implemented approximately 700
surveys regarding the perceptions and opinions of consumers. Over 200 have
involved consumer perception with respect to trademarks, and over 200 of the
700 surveys have been conducted online. I have personally designed numerous
studies that have been admitted as evidence in legal proceedings and I have been
accepted as an expert in survey research on numerous occasions by U.S. District
Courts, the Trademark Trial and Appeal Board, the FTC, and the National

Advertising Division of the Council of Better Business Bureaus (NAD).

I have frequently spoken at major intellectual property and legal conferences on
the topic of how to design and conduct surveys that meet legal evidentiary
standards for reliability, including conferences held by the International
Trademark Association (INTA), American Intellectual Property Law Association,
Practicing Law Institute, Managing Intellectual Property, Promotions Marketing

Association, American Conference Institute, and various bar organizations.

In addition to my survey research experience, I hold bachelors and masters
degrees in mathematics and a J.D. from Harvard Law School. Additional
biographical material, including lists of testimony and publications, is provided

in Appendix A.

A/JOM

Hal Poret

Dated: May 8, 2015
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STUDY DESIGN

A total of 800 respondents participated in this online survey among consumers of

meat products.!

The survey followed a standard format for measuring secondary meaning in
which respondents were shown a term and were then asked a series of questions
regarding whether or not they associate the term with one company or brand, or

more than one company or brand, if any, that puts out meat products.

The survey consisted of two Test Groups and two corresponding Control
Groups, each comprised of 200 unique respondents. The sole difference between
the each Group was the term shown to respondents:

* Test Group 1 was shown the term OMAHA STEAKS

» Test Group 2 was shown the term OMAHA

* Control Group 1 was shown the term MIDWEST STEAKS

* Control Group 2 was shown the term MIDWEST

As this was an online survey, all of the instructions and questions were

displayed on respondents’ computer screens.

Test Group 1 - OMAHA STEAKS

A Test Group comprised of 200 unique respondents was asked about the term

OMAHA STEAKS.

First, after initial screening questions, all respondents were prompted as follows:

1 See the section of this report titled Relevant Sample Universe of Interest for more detail
on who qualified for and was included in this survey.
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In a moment you are going to be shown a term that you may or may not
have seen before in connection with meat products.

Please take your time to look at the term as you would if you came across
it while shopping for meat products, either through a gift or specialty

foods website, store or kiosk, through a catalog, or through a television
shopping network.

On the next screen, all respondents were instructed:

When you are finished looking at the term, you will be asked some
questions. If for any question, you have no opinion or do not know,
please indicate so.

Please do not guess.

Next, respondents were shown the term:

Please look at the following term as if you were seeing it in connection
with meat products that are sold through a gift or specialty foods website,
store or kiosk, through a catalog, or through a television shopping
network.

OMAHA STEAKS

When you have taken your time to review the term above please select
“continue.”

On a new screen, respondents were shown the term again and given the

following instructions:

Please take your time to carefully read each of the answer choices below.

Please select the choice that best describes your reaction to this term, if
you have one.
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OMAHA STEAKS

(Select one choice)

* I associate this term with only one particular company or brand that
puts out meat products

» I associate this term with more than one company or brand that puts
out meat products

* I do not associate this term with any company or brand that puts out
meat products

* Don’t know/no opinion

In order to avoid response bias due to response option ordering, half of all
respondents were shown these response options in the order shown above, while

the other half were shown these options in the following order:

* [ associate this term with more than one company or brand that puts
out meat products

* I associate this term with only one particular company or brand that
puts out meat products

* I do not associate this term with any company or brand that puts out
meat products

* Don’t know/no opinion

This selection of choices covered all reasonable possibilities (association with
only one, more than one, or no company/brand) and was highly conservative in
this instance as only one of the four choices counted in support of a finding of

secondary meaning.
Respondents who answered that they associate the term with only one particular

company or brand were then shown the term again along with the following

question on a new screen:
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With what company or brand that puts out meat products do you
associate this term?

OMAHA STEAKS

Respondents could type in any answer or select “Don’t know.”

Respondents who selected “Don’t know” were then asked:

OMAHA STEAKS

What makes you associate this term with only one particular company or
brand that puts out meat products?

Respondents could type in any answer.

Meanwhile, respondents who previously answered that they associate the term
with more than one company or brand that puts out meat products were instead

asked:

OMAHA STEAKS

With what companies or brands that put out meat products, if any, do
you associate this term?

Please list each company or brand you are thinking of in a separate box
below. (You do not need to use all the boxes.)

Respondents could type in up to ten different names or select “Don’t know.”

This concluded the survey for respondents in Test Group 1.
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Test Group 2 - OMAHA

A second Test Group comprised of 200 unique respondents took a survey
identical to that as respondents in Test Group 1 with the sole exception that they

were shown and asked about the following term:

OMAHA

The purpose in testing the term OMAHA by itself allowed me to measure the
extent to which consumers associate OMAHA with one particular company or
brand that puts out meat products even in the absence of the term STEAKS
following OMAHA.

Control Groups

The survey included corresponding Control Groups for each Test Group.

The purpose of the Control Groups is to measure survey noise - i.e., the tendency
of respondents to answer that they associate a term with only one company even
when shown a term that does not function as a trademark, either due to

respondent guessing, inattention, misunderstanding or other forms of error.

The Control Groups accounted for survey noise by showing separate groups of
respondents control terms that are similar to OMAHA STEAKS and OMAHA,
but that are not distinctive of any source. The same questions asked of the Test
Groups were asked of each corresponding Control Group to measure the extent
to which respondents nevertheless answer that they associate the terms with a

single source.
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Control Group 1 - MIDWEST STEAKS

Control Group 1 consisted of 200 unique respondents. These respondents took a
survey identical to that as the survey taken by respondents in Test Groups with
the sole exception that respondents in Control Group 1 were shown and asked

about the following term:

MIDWEST STEAKS

This term was an appropriate control because, similar to Test Group 1, it includes
the word “steaks” preceded by a geographic reference to an area of the U.S.
typically known for producing meat, but is not a trademark in the area of meat
products. It is therefore a good control for measuring the tendency of
respondents to answer that they associate a term with one company or brand

even when shown a different term that does not have secondary meaning,.

Since all other aspect of the survey were identical to that of the survey taken by
respondents in Test Group 1, the difference between Test Group 1 and Control
Group 1 results can be reliably attributed to the degree of secondary meaning

that the term OMAHA STEAKS has acquired.

Control Group 2 - MIDWEST

200 unique respondents participated in a second Control Group in which they
took a survey identical to that as the survey taken by respondents in the Test
Groups with the sole exception that respondents in Control Group 2 were shown

and asked about the following term:
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MIDWEST

This term was an appropriate control because, similar to Test Group 2, it stands
alone and is a geographic reference to an area of the U.S. that is typically known

for producing meat, but is not a trademark term.

Since all other aspect of the survey were identical to that of the survey taken by
respondents in Test Group 2, the difference between Test Group 2 and Control
Group 2 results can be reliably attributed to the degree of secondary meaning

that the term OMAHA has acquired.

Screenshots of the survey will be provided in Appendix C.
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SUMMARY OF KEY FINDINGS

Omaha Steaks
1) A total of 90.5% of Test Group 1 respondents answered that they
associate the term OMAHA STEAKS with only one particular company.
2) The corresponding Control Group 1 result was 30.5%.

3) This results in a net level of association of 60%.

Omaha
1) A total of 78.5% of Test Group 2 respondents answered that they
associate the term OMAHA with only one particular company.
2) The corresponding Control Group 2 result was 14.5%.

3) This results in a net level of association of 64%.

Based on these results, it is my opinion that the terms OMAHA STEAKS and
OMAHA have acquired a strong secondary meaning as identifiers of one

particular source of meat products.

See Detailed Findings section below for additional information on results. The
full data will be provided in its original electronic form in Appendix D.
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METHODOLOGY

THE RELEVANT UNIVERSE OF INTEREST

The universe for this survey consisted of U.S. consumers, age 18 and older who
have either purchased meat from a specialty store or site in the past twelve

months or is likely to do so in the next twelve months.

The following screening questions were employed to ensure the final survey

sample was comprised of respondents from the appropriate sample universe.
First, after initial demographic questions, all potential respondents were asked:
Which of the following types of food products have you purchased in the

past 12 months?

Please select all that apply to you.

Respondents could select as many as they felt applied to them from the following

list of randomized options, or “None of these:”

* Meats

* Dairy

* Fruits or vegetables

* Nuts

* Preserves

» Spices

» Potato or tortilla chips
+ Candy

On the next screen, respondents were asked:
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Which of the following types of food products, if any, are you likely to
purchase in the next 12 months?

Please select all that apply to you.

Respondents were shown an identical list of options as was shown in the
previous question and could again select as many as they felt applied to them, or

“None of these.”

Only respondents who selected “meats” in response to one or both of these

questions were able to continue.

Respondents who answered that they have purchased meats in the past twelve

months were next asked:

In which of the following ways did you purchase meat products in the
past 12 months?

(Please select all that apply or None)

Respondents could select as many as they felt applied to them from the following

list of randomized options, or “None of these:”

* Through a television shopping network, such as HSN or QVC

* Through a mail order catalog

» Through a gift or specialty foods website

* Through a gift or specialty foods store or kiosk

* Through an online grocery store, such as Fresh Direct or Peapod
* At a big chain grocery store or supermarket

* Atalocally-owned grocery store or market

* Ata farmers’ market

* Atalocal butcher
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Although the list was randomized, it was programmed so that the following set

of options always appeared next to each other and in this order:

» Through a gift or specialty foods website
» Through a gift or specialty foods store or kiosk

The following set of response options also always appeared next to each other

and in this order:

* Through an online grocery store, such as Fresh Direct or Peapod
* Ata big chain grocery store or supermarket
* Atalocally-owned grocery store or market

Additionally, these two sets of response options (shown above) always appeared

in consecutive order.

The purpose in ordering these response options this way was to allow for
randomization of the response option list to avoid response bias due to response
option ordering, but to also keep similar response choices next to each other in
order to present an organized list to respondents and to minimize respondent

selection error.

Respondents who selected one or more of the following response options were

considered part of the relevant sample universe and qualified to take the survey:

* Through a television shopping network, such as HSN or QVC
* Through a mail order catalog

* Through a gift or specialty foods website

* Through a gift or specialty foods store or kiosk
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Next, respondents who previously answered that they are likely to purchase

meats in the next twelve months were asked:

In which of the following ways are you likely to purchase meat products
in the next 12 months?

Respondents were shown an identical list as was shown to respondents in the
previous question and could again select as many as they felt applied to them, or

“None of these.”

Respondents who selected one or more of the following response options in
response to this question were also considered part of the relevant sample

universe and qualified to take the survey:

* Through a television shopping network, such as HSN or QVC
* Through a mail order catalog

» Through a gift or specialty foods website

» Through a gift or specialty foods store or kiosk

As is standard practice, respondents who work or have someone in their
immediate household who works in advertising or market research were
screened out. For the purpose of this survey respondents who work or have
someone in their household who works in production, distribution or sale of

meat products were also screened out.

The actual wording of the screening questions used is shown in Appendix B.

SAMPLING PLAN

The sampling plan involved a random selection of consumers who are part of an

online panel.
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Online surveys are well-accepted in the field of survey research as a standard,
reliable methodology. Indeed, online surveys are now the most common method
of conducting market research among consumers. Businesses and other
organizations routinely make decisions of importance based on the results of
online survey research among consumers, and online surveys have been
accepted in evidence in numerous U.S. District Court cases. I have personally
designed and executed numerous internet surveys that have been accepted by

courts.

The sample of panelists used in the survey was provided by Research Now, a
leading supplier of online sample for surveys. I have worked with Research
Now on many surveys and have found its procedures and panels to be highly
reliable. Research Now has a large and diverse panel consisting of millions of
Americans and is highly regarded as a reputable source of respondents for online
surveys within the field of market research. Research Now utilizes appropriate
industry procedures for ensuring the integrity and quality of its panels. Research
Now employs a “by-invitation-only” panel recruitment model to enroll pre-
validated individuals and, therefore, maintains a panel comprised of the most
credible survey takers who are less prone to self-selection bias. Quality and
integrity of its research panel is also obtained and maintained in the following
ways.

* Itrequires a double opt-in and agreement to provide truthful and well-
considered answers to online market research surveys. First, potential
panelists opt-in during the enrollment process, and then they are sent a
follow-up email confirmation that requests the potential panelist to click a
link to validate the opt-in. Then, he or she is sent a follow-up email
providing access to their member account and they can begin receiving

surveys.
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A unique email address is required to opt-in to the panel and physical
addresses provided by panelists in the US are verified against government
postal information.

Research Now implements data quality measures by focusing on
identifying and pursuing panelists who exhibit suspicious behaviors. This
is done by identifying members through routine review of behaviors and
sometimes with the help of its clients, and then evaluating a wider set of
behaviors, particularly members profile information and survey
performance.

Research Now also employs a “Three Strikes Policy” in which panelists
who commit survey offenses, such as speeding, inattentiveness, poor
quality open ends, answering inconsistencies, and selecting dummy
answers, are flagged with an “offense” code. Panelists who are flagged
three times for such offenses are disqualified from panel membership and

future surveys.

The final breakdown of survey respondents in each Group is as follows:

Final Number of Respondents by Age & Gender in Each Group (N=200)
Male Female
N % N %
18 -34 30 15% 30 15%
35-49 28 14% 28 14%
50 and older 40 20% 44 22%

Survey invitations were sent across the U.S. in geographic proportion to Census

data. This resulted in the following breakdown by Region:
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Respondents by Region? %

Midwest 22%
Northeast 23%
South 15%
West 20%
Southeast 21%

DOUBLE-BLIND INTERVIEWING

It is important to point out that the study was administered under “double-
blind” conditions. That is, not only were the respondents kept uninformed as to
the purpose and sponsorship of the study, but the services involved in providing
the sample and administering the online interviews (Decipher and Research
Now) were similarly “blind” with respect to the study’s purpose and

sponsorship.

INTERVIEWING PROCEDURES

The online survey was programmed and hosted by Decipher, Inc., a company
specializing in web survey programming and data collection and processing.
My staff and I thoroughly tested the programmed survey prior to any potential

respondents receiving the invitation to participate in the survey.

DATA PROCESSING

Data was collected by Decipher and made available to ORC International
through an electronic portal on an ongoing basis. The data set showing each

respondent’s answers to all questions will be provided in electronic form.

INTERVIEWING PERIOD
Interviewing was conducted from March 19, 2015 through April 2, 2015.

? Percentages in this table do not add up to 100% due to rounding.
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QUALITY CONTROL

Several measures were implemented in order to ensure a high level of quality

control and validation with respect to respondents taking the survey.

Upon entering the survey, all respondents were initially asked to enter their age
followed by their gender on the next screen. This information was checked
against the sample provider’s (Research Now’s) demographics on record for each
respondent and any respondent providing an incorrect or inconsistent age or
gender was terminated and unable to access the survey. This ensured that the
survey was being taken by an actual live person and that each person was paying
a certain level of attention to the survey questions and taking a certain level of

care in entering responses.

Additionally, towards the end of the screening section respondents were asked
to select their age range. Respondents who selected an age range inconsistent
with the age they entered upon initially entering the survey were terminated for

providing inconsistent answers.

All respondents were also instructed to select the answer choice “Blue” from a
list of colors in order to continue. This question permitted additional screening
out of respondents who were paying insufficient attention or clicking responses

indiscriminately.

Respondents who passed the survey screening criteria were also instructed to
carefully read these instructions:

- Please take the survey in one session without interruption.

- While taking the survey, please do not consult any other websites or

other electronic or written materials.
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- Please answer all questions on your own without consulting any other
person.
- If you normally wear glasses or contact lenses when viewing a

computer screen, please wear them for the survey.

Two options were provided in response to these instructions: 1) I understand
and agree to the above instructions, and 2) I do not understand or do not agree to
the above instructions. Only respondents who understood and agreed to this

were able to continue on to the main section of the survey.

Additionally, the survey program was set up in such a way as to restrict
respondents from taking the survey via a mobile device (i.e., anything other than
a desktop or laptop/notebook computer). This contributed to ensuring
respondents could easily and clearly view all terms displayed in the survey as
well as each question and corresponding response options. Restricting
respondents from taking the survey on a mobile device also helped minimize the

likelihood of outside distractions while taking the survey.

Finally, a review of all open-ended responses was conducted in order to identify
any respondents who may have entered non-responsive or nonsense comments
or not given serious thought to the survey questions. As is standard procedure,
respondents who gave non-responsive or nonsense comments were removed for

not providing thoughtful and serious responses.?

3 Thirteen such respondents were removed from this survey.
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DETAILED FINDINGS

I. Rate of Association - OMAHA STEAKS

Test Group 1
A total of 90.5% of respondent in Test Group 1 (181 out of 200) answered that
they associate the term OMAHA STEAKS with only one particular company or

brand that puts out meat products.

When asked with what company or brand that puts out meat products they
associate OMAHA STEAKS, 66.5% (133 out of all 200 respondents) in Test Group
1 identified Omaha Steaks, Omaha Steak Company, Omaha Steak stores, Omaha
Steak butcher shops, or Omaha Steaks mail order. An additional 10.5% (21 out of
200) gave an answer that very likely refers to Omaha Steaks - e.g. Omaha, Steaks,
a mail order company, Omaha Meat, or Omaha steaks from door to door

salesman.

The following table, displays all companies and brands identified by Test Group
1 respondents in response to this question and the number of respondents who

identified each:4

Test Group 1-- OMAHA STEAKS

With what company or brand that puts out meat products do you

N . .
associate this term?

112 Omaha Steaks

13 Omaha Steak Company

7 Omaha

7 Steaks

* The responses in this table add up to 166 instead of 181, because 15 respondents
selected “Don’t know” in lieu of entering a company or brand name.
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3 a mail order company

The Omaha Steaks store (or online retailer) which sales steaks,
hamburger, etc. / omaha steaks website / omahasteaks.com

Omaha Meat

Omaha Steaks Stores

Heartland Quality Omaha Steaks

Omaha Steaks butcher shops

Omaha Steaks mail order and specialty meat store

Omaha Steaks or Lobels

omaha steaks that you get from a door to door saleperson with a
freezer in the back of his truck

osmak meat on line

A meat and seafood company

steaks and other meats

steaks house

i used to order and sell these when i was an amway distributor
years agoen i was an A

I want to say Walmart, but I'm not certain.

Armour

Groupon

Kroger

martins

Qvc

U NN VY (UG (UG U FUREG) U [ UI) (U] U U Uiy Ui iy jES PN )

Tyson

Control Group 1

In the corresponding Control Group, 30.5% of respondents (61 out of 200)
answered that they associate the control term, MIDWEST STEAKS, with only one
particular company or brand that puts out meat products. This 30.5% represents

the level of survey noise in Test Group 1.
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It is worth noting that only 11 respondents (5.5%) in Control Group 1 then
identified “Midwest Steaks” or a variation of Midwest Steaks as the company or
brand name with which they associate the term MIDWEST STEAKS. This low
proportion of respondents validates that the 66.5% in Test Group 1 who
identified Omaha Steaks, did so out of genuine association with the brand and

not simply because they were repeating the term they were shown.

Net Rate of Association for OMAHA STEAKS
This results in a 60% net rate of association with the term OMAHA STEAKS, as

illustrated by the following table:

Test Group 1: Net Rate of Association for OMAHA STEAKS

Test Group 1, Level of Association 90.5%

Control Group 1, Level of Noise 30.5%

Net Rate of Association 60.0%

II. Rate of Association - OMAHA

Test Group 2
In Test Group 2, a total of 78.5% of respondent (157 out of 200) answered that
they associate the term OMAHA with only one particular company or brand that

puts out meat products.

When asked with what company or brand that puts out meat products they
associate OMAHA, 62% (124 out of all 200 respondents) in Test Group 2 clearly
identified Omaha Steaks - i.e. Omaha Steaks, Omaha Steak Company, the mail

order Omaha Steaks, or Omaha meats and seafood.
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The following table, displays all companies and brands identified by Test Group
2 respondents in response to this question and the proportion of respondents

who identified each: >

Test Group 2 - OMAHA
N With what company or brand that puts out meat products do
you associate this term?

111 | Omaha Steaks
8 | Omaha Meats
7 | Omaha Steak Company
7 | Steak
3 | The mail order Omaha Steaks
2 | Omaha
1 | Johnsonville
1 | kraft
1 | Omaha Beef
1 | Omaha Foods
1 | omaha meats and seafoods
1 | omaha meats steaks products
1 | omaha steaks i ordered them last year
1 | one of the best meat products out there
1 | Premium Steaks and Premium Hamburgers
1 | QVC or HSN home shopping
1 | safeway
1 | Steak company
1 | steaks, beef
1 | the direct mail order meat company

Control Group 2

In the corresponding Control Group, 14.5% of respondents (29 out of 200)
answered that they associate the control term, MIDWEST, with only one

particular company or brand that puts out meat products.

> The responses in this table add up to 152 instead of 157, because 5 respondents selected
“Don’t know” in lieu of entering a company or brand name.
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Again, it is worth noting that only 4 respondents (2%) in Control Group 2 then

identified “Midwest Meat” or some variation of Midwest Meat as the company

or brand name with which they associate the term MIDWEST. This low

proportion of respondents validates that the 62% in Test Group 2 who identified

Omabha Steaks, did so out of genuine association with the brand and not simply

because they were repeating the term they were shown.

Net Rate of Association for OMAHA

This results in a 64% net rate of association with the term OMAHA, as illustrated

by the following table:

Test Group 2: Net Rate of Association for OMAHA
Test Group 2, Level of Association 78.5%
Control Group 2, Level of Noise 14.5%

Net Rate of Association 64.0%

CONCLUSIONS

Based on these results, it is my opinion that the terms OMAHA STEAKS and

OMAHA have acquired a strong secondary meaning as identifiers of a single

source of meat products.
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USDC District of Maryland

USDC Southern District of NY

USDC District of Mass

Economy Rent-A-Car v. Economy Car Rentals USPTO

(TTAB Testimony)

Weber v. Sears
(Deposition)

Native American Arts v. Stone
(Deposition)

Gravity Defyer v. Under Armour
(Trial)

Adams v. Target Corporation
(Deposition)

PODS v. UHAUL
(Deposition and trial)

Flushing v. Green Dot Bank
(Deposition)

USDC Northern District of IL

USDC Northern District of IL

USDC Central District of CA

USDC Central District of CA

USDC Middle District of FL

USDC Southern District of NY



2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2013

2013

2013

Amy’s Ice Creams v. Amy’s Kitchen

(Deposition)

Quoc Viet v. VV Foods
(Deposition)

Unity Health v. UnityPoint
(Deposition)

In re: NCAA Student-athlete litigation

(Deposition and Trial)

Spiraledge v. SeaWorld
(Deposition)

Diageo N.A. v. Mexcor
(Deposition and trial)

Pam Lab v. Virtus Pharmaceutical

(Deposition and trial)

US Soccer Federation v. Players Ass'n

(Arbitration Testimony)

Estate of Marilyn Monroe v. AVELA

(Deposition)

Kelly-Brown v. Winfrey, et al.
(Deposition)

Virco Mfg v. Hertz & Academia

(Deposition)

In re: Hulu Privacy Litigation
(Deposition)

Jackson Family Wines v. Diageo

(Deposition)

Bubbles, Inc. v. Sibu, LLC.
(Deposition)

Clorox v. Industrias Dalen

USDC Western District of TX

USDC Central District of CA

USDC Western District of WI

USDCNorthern District of CA

USDC Southern District of CA

USDC Southern District of TX

USDC Southern District of FL

Arbitration

USDC Southern District of NY

USDC Southern District of NY

USDC Central District of CA

USDC Northern District of CA

USDC Northern District of CA

USDC Eastern District of VA

USDC Northern District of CA



2013

2013

2013

2013

2013

2013

2013

2013

2013

2013

2012

2012

2012

2012

(Deposition)

Globefill v. Elements Spirits USDC Central District of CA
(Deposition and trial)
Active Ride Shop v. Old Navy USDC Central District of CA

(Deposition and trial)

Macy’s Inc. v. Strategic Marks LLC. Northern District of CA
(Deposition)

Karoun Dairies, Inc. v. Karoun Dairies, Inc. = Southern District of CA
(Deposition)

Kraft Foods v. Cracker Barrel Old Country =~ Southern District of NY
(Deposition and Trial)

Bayer Healthcare v. Sergeants Pet Care USDC Southern District of NY
(Deposition and Trial)

JJI International v. The Bazar Group, Inc. USDC District of RI
(Deposition)

Fage Dairy USA v. General Mills Northern District of NY
(Deposition)

Gameshow Network v. Cablevision F.C.C.

(Deposition)

Telebrands v. Meyer Marketing USDC Eastern District of CA
(Deposition)

Marketquest v. BIC USDC Southern District of CA
(Deposition)

Hornady v. DoubleTap USDC District of Utah
(Deposition)

Briggs/Kohler Opposition to Honda  TTAB
(Deposition)

Apple v. Samsung USDC Northern District of CA
(Deposition and Trial)



2012

2012

2012

2012

2012

2012

2011

2011

2011

2011

2011

2011

2011

2011

Forest River v. Heartland
(Deposition)

SPD v. Church & Dwight
(Deposition)

Brighton Collectibles v. Texas Leather

(Deposition)

Cytosport v. Vital Pharmaceuticals
(Deposition)

Authors Guild v. Google
(Deposition)

Clear Choice v. Real Choice
(Opposition testimony)

Borghese v. Perlier et al.
(Deposition)

My Favorite Company v. Wal-Mart
(Deposition)

PepsiCo v. Pirincci
(Opposition testimony)

GAP Inc. v. G.A.P. Adventures
(Trial)

Merck Eprova v. Brookstone
(Deposition and trial)

Wella, Inc. v. Willagirl LLC
(Deposition)

Bauer Bros. v. Nike
(Deposition)

Aviva Sports v. Manley
(Deposition)

USDC Northern District of IN

USDC District of NJ

USDC Southern District of CA

USDC Eastern District of CA

USDC Southern District of NY

TTAB

USDC Southern District of NY

USDC Central District of CA

TTAB

USDC Southern District of NY

USDC Southern District of NY

USDC Southern District of NY

USDC Southern District of CA

USDC District of Minnesota



2011 American Express v. Black Card LLC  USDC Southern District of NY
(Deposition)

2011 Gosmile v. Dr. Levine USDC Southern District of NY
(Preliminary Injunction Trial)

Presentations

What Do Consumers Think? Using Online Surveys to Demonstrate Implied
Claims (ANA Advertising Law and Public Policy Conference, April 1, 2015)

Cutting Edge Developments in Trademark Surveys (Rocky Mountain Intellectual
Property & Technology Institute, May 30, 2013)

Using Survey Experts in Trademark Litigation (DRI Intellectual Property
Seminar, May 9, 2013)

Surveys in Trademark and Advertising Litigation (2013 National CLE
Conference, Snowmass Colorado, January 2013)

Internet Survey Issues (PLI Hot Topics in Advertising Law Conference, March
2012)

Measuring Consumer Confusion Through Online Surveys (2011 Midwest IP
Institute) (September, 2011)

Online Surveys as Evidence in Trademark Disputes (International Trademark
Association Annual Conference, May 2011)

Managing Intellectual Property Trademark Roundtable (April 7, 2010)

Recent Trends in Trademark Surveys (Virginia State Bar Intellectual Property
Conference, October 2009)

Trademark Surveys in US Litigation (presentation for International Trademark
Association Annual Conference) (May 2009)

How to Conduct Surveys for use in Trademark Disputes (Practicing Law
Institute Advanced Trademark Law Conference) (May 2009)




Trademark and Advertising Perception Studies for Legal Disputes (Opinion
Research Corporation Seminar, June 2008)

Understanding Advertising Perception Surveys (Promotions Marketing
Association Annual Law Conference) (November 2007)

Designing and Implementing Studies to Substantiate Advertising Claims
(American Conference Institute Claims Substantiation Conference, October 2007)

Surveys in Trademark and False Advertising Disputes (InfoUSA Webinar, June
2007)

Measuring Consumer Perception in False Advertising and Trademark Cases,
(multiple presentations) (2007)

Potential Errors to Avoid In Designing a Trademark Dilution Survey (American
Intellectual Property Association paper, April 2007)

Consumer Surveys in Trademark and Advertising Cases (presentation at
Promotions Marketing Association Annual Law Conference) (December 2006)

Use of Survey Research and Expert Testimony in Trademark Litigation,
(International Trademark Association Annual Conference, May 2006)

Survey Research as Evidence in Trademark/Trade Dress Disputes (multiple
presentations) (2006)

Using Surveys to Measure Secondary Meaning of Trade Dress, Legal Education
Seminar, Boston, April 2006

Publications/Papers

Cutting Edge Developments in Trademark Surveys (Rocky Mountain Intellectual
Property & Technology Institute, May 2013)

Hot Topics and Recent Developments in Trademark Surveys (paper for May
2013 DRI Intellectual Property Conference)

Surveys in Trademark and Advertising Litigation (2013 National CLE
Conference, Snowmass Colorado, January 2013)




Trademark Litigation Online Consumer Surveys (Practical Law Company
Intellectual Property and Technology, May 2012)

Hot Topics in Advertising Law 2012 (Contributor to Practising Law Institute
publication)

A Comparative Empirical Analysis of Online Versus Mall and Phone
Methodologies for Trademark Surveys, 100 TMR 756 (May-June 2010)

Recent Trends in Trademark Surveys (paper for Virginia State Bar Intellectual
Property conference, October 2009)

Trademark Dilution Revision Act breathes new life into dilution surveys (In Brief
PLI website, June 2009)

The Mark (Survey Newsletter; three editions 2009)

Hot Topics in Trademark Surveys (paper for Practicing Law Institute Advanced
Trademark Law Conference) (May 2009)

The Mark (Survey Newsletter, 2008)

Trademark and Advertising Survey Report (Summer 2007)

Avoiding Pitfalls in Dilution Surveys under TDRA (AIPLA Spring Conference,
Boston, May 2007)

Commentary

Comment on Hotels.com case (on TTABLOG.COM, July 24, 2009)

Comment on Nextel v. Motorola (on TTABLOG.COM, June 19, 2009)

PLI All-Star Briefing Newsletter, “What does the Trademark Dilution Revision
Act mean for the future of Dilution Surveys?” (June 2009)

Professional Memberships/Affiliations



Council of American Survey Research Organizations
International Trademark Association

National Advertising Division of Council of Better Business Bureaus
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APPENDIX B

INSTRUCTIONS/QUESTIONNAIRES
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SCREENER

BASE: ALL RESPONDENTS

100. Please enter your age [PROGRAMMER: TERMINATE IF DOES NOT
MATCH PANELIST’S PRELOAD OR IF UNDER 18. CALCULATE
AGE RANGES TO DETERMINE OPEN QUOTAS FOR AGE PRIOR
TO CONTINUING.]

1. Under 18 [TERMINATE]
2. 18-34

3. 35-49

4. 50 or over

ASK IF: HAS NOT TERMINATED
105. Areyou... [CHECK AGAINST PANEL VARIABLE AND TERMINATE
IF IT DOES NOT MATCH]
1. Male [PROGRAMMER: FOR PANEL VARIABLE PLEASE ASSIGN
VALUE OF “M” FOR MALE]
2. Female [PROGRAMMER: FOR PANEL VARIABLE PLEASE
ASSIGN VALUE OF “F” FOR FEMALE]

ASK IF: HAS NOT TERMINATED

110. In what state do you live?
[PROGRAMMER: Drop down menu of states plus D.C.. Include an
option for “Other” and terminate if it is selected.]

ASK IF: HAS NOT TERMINATED
115. Do you or does anyone in your household work in any of the following
areas?

Please select all that apply.

[RANDOMIZE]

Production, distribution or sale of meat products [TERMINATE]
Production, distribution or sale of dairy products

Production, distribution or sale of snack foods

Production, distribution or sale of fruits or vegetables
Production, distribution or sale of beverages

None of these [ANCHOR; EXCLUSIVE]

QU=
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ASK IF: HAS NOT TERMINATED
120. Do you or does anyone in your household work in either advertising or
market research?

Please select all that apply.
[RANDOMIZE]
1. Yes, advertising [TERMINATE]
2. Yes, market research [TERMINATE]
3. No, neither of these [ANCHOR; EXCLUSIVE]

ASK IF: HAS NOT TERMINATED
Q145 Which of the following types of food products have you purchased in the
past 12 months?

Please select all that apply to you.
[RANDOMIZE]

Meats

Dairy

Fruits or vegetables

Nuts

Preserves

Spices

Potato or tortilla chips
Candy

None of these [ANCHOR; EXCLUSIVE]

XN D=

ASK IF: HAS NOT TERMINATED
Q146 Which of the following types of food products, if any, are you likely to
purchase in the next 12 months?

Please select all that apply to you.
[REPEAT LIST FROM Q145 IN SAME ORDER]

[ALL RESPONDENTS MUST SELECT “MEAT” IN EITHER Q145=1,
AND/OR Q146=1 TO CONTINUE; OTHERWISE, TERMINATE.]

ASK IF: Q145=1 (MEAT IN PAST 12 MONTHS)
155.  In which of the following ways did you purchase meat products in the
past 12 months?

(Please select all that apply or None)
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[RANDOMIZE - keep 3/4 together in any order; keep 5/6/7 together in
any order; keep 3/4 block and 5/6/7 block consecutive]

1. Through a television shopping network, such as HSN or QVC

2. Through a mail order catalog

3. Through a gift or specialty foods website

4. Through a gift or specialty foods store or kiosk

5. Through an online grocery store, such as Fresh Direct or Peapod

6. At a big chain grocery store or supermarket

7. At alocally-owned grocery store or market

8. At afarmers’ market

9. Atalocal butcher

10. None of these [ANCHOR; EXCLUSIVE]

ASK IF: Q146=1 (MEAT IN NEXT 12 MONTHS)

156.  In which of the following ways are you likely to purchase meat products
in the next 12 months?
[REPEAT LIST FROM Q155 IN SAME ORDER]

[ALL RESPONDENTS MUST SELECT AT LEAST ONE OF EITHER:
Q155/10r20r30r4, AND/OR Q156/1or20r30r4 TO CONTINUE; OTHERWISE,
TERMINATE.]

ASK IF: HAS NOT TERMINATED
180. Which of these age ranges includes your age?
[TERMINATE IF AGE RANGE DOES NOT MATCH AGE BASED ON
Q100]
1. Under 18 [TERMINATE]
2. 18-34
3. 35-49
4. 50 or over

ASK IF: HAS NOT TERMINATED

185.  Please select blue from the following list in order to continue
with this survey.
[RANDOMIZE]

Blue [must select to continue]

Red

Green

Yellow

Other [ANCHOR]

AN
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ASK IF: HAS NOT TERMINATED

190.

You have qualified to take this survey. Before continuing, please carefully
read these instructions:

Please take the survey in one session without interruption.

While taking the survey, please do not consult any other websites or other
electronic or written materials.

Please answer all questions on your own without consulting any other
person.

If you normally wear eye glasses or contact lenses when viewing a
computer screen, please wear them for the survey.

1. Iunderstand and agree to the above instructions
2. I do not understand or do not agree to the above
instructions [TERMINATE]

MAIN SURVEY - ONLY QUALIFIED COMPLETES CONTINUE.

[SHOW ANY ITEM WITH A QUESTION NUMBER ON ITS OWN SCREEN]

ASK: ALL QUALIFIED RESPONDENTS

200.

In a moment you are going to be shown a term that you may or may not
have seen before in connection with meat products.

Please take your time to look at the term as you would if you came across
it while shopping for meat products, either through a gift or specialty
foods website, store or kiosk, through a catalog, or through a television
shopping network.

ASK: ALL QUALIFIED RESPONDENTS

205.

When you are finished looking at the term, you will be asked some
questions. If for any question, you have no opinion or do not know,
please indicate so.

Please do not guess.
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ASK: ALL QUALIFIED RESPONDENTS

Q210 Please look at the following term as if you were seeing it in connection
with meat products that are sold through a gift or specialty foods website,
store or kiosk, through a catalog, or through a television shopping
network.

[PROGRAMMER:
o If cell 1 display OMAHA STEAKS
o If cell 2 display OMAHA
o If cell 3 display MIDWEST STEAKS
o If cell 4 display MIDWEST]

When you have taken your time to review the term above please select
“continue.”

ASK: ALL QUALIFIED RESPONDENTS
215. DPlease take your time to carefully read each of the answer choices below.

Please select the choice that best describes your reaction to this term, if
you have one.

[PROGRAMMER: REPEAT WORD(S) DISPLAYED IN Q210]

(Select one choice)

[Randomize order of 1/2]

1. I associate this term with only one particular company or brand that
puts out meat products = go to 220

2. I associate this term with more than one company or brand that puts
out meat products = go to 240

3. I do not associate this term with any company or brand that puts out
meat products

4. Don’t know/no opinion

BASE: 215=1
220. [PROGRAMMER: REPEAT WORD(S) DISPLAYED IN Q210]

With what company or brand that puts out meat products do you
associate this term?

[Programmer: provide text box and “Don’t know” button. If “don’t
know” is selected, then ask 230]
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BASE: 0220=Don’t know
230. [PROGRAMMER: REPEAT WORD(S) DISPLAYED IN Q210]

What makes you associate this term with only one particular company or
brand that puts out meat products?

[Large text box for response]
BASE: 215=2
240. [PROGRAMMER: REPEAT WORD(S) DISPLAYED IN Q210]

With what companies or brands that put out meat products, if any, do
you associate this term?

Please list each company or brand you are thinking of in a separate box
below. (You do not need to use all the boxes.)

(Programmer: Provide ten text boxes for answers and “Don’t know”
button.)

END OF SURVEY
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APPENDIX C & D

SCREENSHOTS OF SURVEY & DATA FILE
(provided electronically)
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Omabha Steaks: Appendix C
Screenshots

SCREENER

100.

Please enter your age

Please enter a whole number

105.

Are you...?

Select one

Male

Female

110.

In what state do you live?

Please select one

Select one... [=]

0%

Privacy Policy - Help

Privacy Policy - Help

6%

Continue »

Privacy Policy - Help




Omabha Steaks: Appendix C
Screenshots

115.

12%

Do you or does anyone in your household work in any of the following areas?
Please select all that apply.

Production, distribution or sale of snack foods

Production, distribution or sale of beverages

Production, distribution or sale of meat products

Production, distribution or sale of fruits or vegetables

Production, distribution or sale of dairy products

None of these

Continue »

Privacy Policy - Help

120.

18%
Do you or does anyone in your household work in either advertising or market research?
Flease select all that apply.
Yes, market research
Yes, advertising

Mo, neither of these

Privacy Policy - Help

145

24%

Which of the following types of food products have you purchased in the past 12 months?
Please select all that apply to you

Preserves

Potato or tortilla chips

Dairy

Candy

Meats

Fruits or vegetables

Spices

Nuts

None of these

Continue »

Privacy Policy - Help



Omabha Steaks: Appendix C
Screenshots

146

30%

Which of the following types of food products, if any, are you likely to purchase in the next 12 months?
Please select all that apply to you

Preserves

Potato or tortilla chips

Dairy

Candy

Meats

Fruits or vegetables

Spices

Nuts

MNone of these

Continue »

Privacy Policy - Help

155.

36%

In which of the following ways did you purchase meat products in the past 12 months?
Please select all that apply or None

Through a mail order catalog

Through a gift or specialty foods website

Through a gift or specialty foods store or kiosk

At a locally-owned grocery store or market

Through an online grocery store, such as Fresh Direct or Peapod

At a big chain grocery store or supermarket

At a farmers” market

At a local butcher

Through a television shopping network, such as HSN or QVC

None of these

Privacy Policy - Help



Omabha Steaks: Appendix C
Screenshots

156.

45%

In which of the following ways are you likely to purchase meat products in the next 12 months?
Select all that apply

Through a mail order cataleg

Through a gift or specialty foods website

Through a gift or specialty foods store or kiosk

At a locally-owned grocery store or market

Through an online grocery store, such as Fresh Direct or Peapod

At a big chain grocery store or supermarket

Al a farmers’ market

At a local butcher

Through a television shepping network, such as HSN or QVC

None of these

Continue »

Privacy Policy - Help

180.

51%

Which of these age ranges includes your age?
Select one

Under 18
18-34
35-48

50 or over

Continue »

Privacy Policy - Help

185.

60%
Please select blue from the following list in order to continue with this survey.
Select one
Red
Blue
Green
Yellow

Other

Continue »

Privacy Policy - Help



Omabha Steaks: Appendix C
Screenshots

190.

66%
You have qualified to take this survey. Before continuing, please carefully read these instructions:

+ Please take the survey in one session without interruption.
= While taking the survey, please do not consult any other websites or other electronic or written materials.
+ Please answer all questions on your own without consulting any other person.

- If you normally wear eye glasses or contact lenses when viewing a computer screen, please wear them for
the survey.

Select one

| understand and agree to the above instructions

| do not understand or do not agree to the above instructions

Continue »

Privacy Pglicy - Help

MAIN SURVEY - ONLY QUALIFIED COMPLETES CONTINUE.

200.

T2%

In a moment you are going to be shown a term that you may or may not have seen before in connection with
meat products.

Please take your time to look at the term as you would if you came across it while shopping for meat products,
either through a gift or specialty foods website, store or Kiosk, through a catalog, or through a television shopping

network.

Privacy Policy - Help

205.

Ta%

When you are finished looking at the term, you will be asked some questions. If for any question, you have no
opinion or do not know, please indicate so.

Please do not guess.

Continue »

Privacy Policy - Help




Omabha Steaks: Appendix C
Screenshots

CELL1

210

34%

Please look at the following term as if you were seeing it in connection with meat products that are sold through a
gift or specialty foods website, store or kiosk, through a catalog, or through a television shopping network.

OMAHA STEAKS

When you have taken your time to review the term above please select "continue.”

Continue »

Privacy Policy - Help

215.

91%

Please take your time to carefully read each of the answer choices below.

Please select the choice that best describes your reaction to this term, if you have one.

OMAHA STEAKS

Select one choice

| associate this term with only one particular company or brand that puts out meat products
| associate this term with more than one company or brand that puts out meat products
| do not associate this term with any company or brand that puts out meat products

Don't know/na opinion

Continue »

Privacy Policy - Help

220.

OMAHA STEAKS

With what company or brand that puts out meat products do you associate this term?

Please be as specific as possible

97%

Daon't know

Continue »

Privacy Policy - Help




Omabha Steaks: Appendix C
Screenshots

230.

OMAHA STEAKS

What makes you associate this term with only one particular company or brand that puts out meat products?

Please be as specific as possible

100%

Privacy Policy - Help

240.

OMAHA STEAKS

With what companies or brands that put out meat products, if any, do you associate this term?

99%

Please list each company or brand you are thinking of in a separate box below. (You do not need to use all the
boxes.)

Please be as specific as possible

Don't Know

Privacy Policy - Help



Omabha Steaks: Appendix C
Screenshots

CELL 2

210

84%

Please look at the following term as if you were seeing it in connection with meat products that are sold through a
gift or specialty foods website, store or kiosk, through a catalog, or through a television shopping network.

OMAHA

When you have taken your time to review the term above please select "continue.”

Privacy Policy - Help

215.

91%

Please take your time to carefully read each of the answer choices below.

Please select the choice that best describes your reaction to this term, if you have one.

OMAHA

Select one choice

| associate this term with only one particular company or brand that puts out meat products
| associate this term with more than one company or brand that puts out meat products
| do not associate this term with any company or brand that puts aut meat products

Don't know/no apinion

Privacy Policy - Help
220.

OMAHA

With what company or brand that puts out meat products do you associate this term?

Please be as specific as possible

7%

Don't know

Privacy Policy - Help




Omabha Steaks: Appendix C
Screenshots

230.

OMAHA

What makes you associate this term with only one particular company or brand that puts out meat products?

Flease be as specific as possible

100%

Privacy Policy - Help

240.

OMAHA

With what companies or brands that put out meat products, if any, do you associate this term?

99%

Please list each company or brand you are thinking of in a separate box below. (You do not need to use all the
boxes.)

Please be as specific as possible

Don't Know

Privacy Paolicy - Help



Omabha Steaks: Appendix C
Screenshots

CELL 3

210

24%

Please look at the following term as if you were seeing it in connection with meat products that are sold through a
gift or specialty foods website, store or kiosk, through a catalog, or through a television shopping network.

MIDWEST STEAKS

When you have taken your time to review the term above please select "continue.”

Continue »

Privacy Pglicy - Help

215.

91%

Please take your time to carefully read each of the answer choices below.

Please select the choice that best describes your reaction to this term, if you have one.

MIDWEST STEAKS

Select one choice

| associate this term with more than one company or brand that puts out meat producis
| associate this term with only one particular company or brand that puts out meat products
| do not associate this term with any cempany or brand that puts out meat products

Don't know/no opinion

Privacy Policy - Help

220.
MIDWEST STEAKS

With what company or brand that puts out meat products do you associate this term?

Flease be as specific as possible

97%

Don't know

Continue »

Privacy Pglicy - Help
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Omabha Steaks: Appendix C
Screenshots

230.

MIDWEST STEAKS

What makes you associate this term with only one particular company or brand that puts out meat products?

Please be as specific as possible

100%

Privacy Policy - Help
240.

MIDWEST STEAKS

With what companies or brands that put out meat products, if any, do you associate this term?

99%

Please list each company or brand you are thinking of in a separate box below. (You do not need to use all the
boxes.)

Flease be as specific as possible

Don't Know

Privacy Policy - Help
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Omabha Steaks: Appendix C
Screenshots

CELL 4

210

4%

Please look at the following term as if you were seeing it in connection with meat products that are sold through a
gift or specialty foods website, store or kiosk, through a catalog, or through a television shopping network.

MIDWEST

When you have taken your time to review the term above please select "continue.”

Continue »

Privacy Policy - Help

215.

91%
Please take your time to carefully read each of the answer choices below.

Please select the choice that best describes your reaction to this term, if you have one.

MIDWEST

Select one choice

| associate this term with more than one company or brand that puts out meat products
| associate this term with only one particular company or brand that puts out meat products
| do not associate this term with any company or brand that puts out meat products

Don't know/no opinion

Continue »

Privacy Policy - Help
220.

MIDWEST

With what company or brand that puts out meat products do you associate this term?

Flease be as specific as possible

9%

Don't know

Continue »

Privacy Policy - Help
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Omabha Steaks: Appendix C
Screenshots

230.

MIDWEST

What makes you associate this term with only one particular company or brand that puts out meat products?

Please be as specific as possible

100%

Privacy Policy - Help
240.

MIDWEST

With what companies or brands that put out meat products, if any, do you associate this term?

99%

Please list each company or brand you are thinking of in a separate box below. (You do not need to use all the

boxes.)
Flease be as specific as possible

Don't Know

Privacy Policy - Help

END OF SURVEY
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record

20

21

41

56

65

66

71

72

78

86

93
117
125
148
166
180
184
191
244
250
253
257
271
292
305
337
346
352
361
367
372
376
379
380
381
408
419
423
456
484
485
493
497
501
504
505

record

date

20 03/19/201&

21 03/19/201&

41 03/19/201&

56 03/19/201&

65 03/19/201&

66 03/19/201&

71 03/19/201&

72 03/19/201&

78 03/19/201&

86 03/19/201&

93 03/19/201&
117 03/19/201&
125 03/19/201&
148 03/19/201%
166 03/19/201%
180 03/19/201%
184 03/19/201%
191 03/19/201%
244 03/19/201&
250 03/19/201&
253 03/19/201&
257 03/19/201&
271 03/19/201&
292 03/19/201&
305 03/19/201&
337 03/19/201&
346 03/19/201&
352 03/19/201&
361 03/19/201&
367 03/19/201&
372 03/19/201&
376 03/19/201&
379 03/19/201&
380 03/19/201&
381 03/19/201&
408 03/19/201&
419 03/19/201&
423 03/19/201&
456 03/19/201&
484 03/19/201&
485 03/19/201&
493 03/19/201&
497 03/19/201&
501 03/19/201¢
504 03/19/201¢
505 03/19/201¢

status

WWWWWWWWWWWWWWwWwWwWwWLwWwWwWwWwWwWwWwWwWwWwWwWwwWwWwwWwwWwWwWwWwWwwwwwwww

uAge

21
63
44
53
39
33
38
43
31
60
36
55
62
33
53
65
26
39
47
26
66
33
49
43
51
34
29
55
50
33
44
58
61
24
51
70
53
38
47
29
35
24
27
40
52
70

uGender

NN === =2 =2 =D ==TPNODNONNONN=2ND=DOND=-ND=2DN

Q100

21
63
44
53
39
33
38
43
31
60
36
55
62
33
53
65
26
39
47
26
66
33
49
43
51
34
29
55
50
33
44
58
61
24
51
70
53
38
47
29
35
24
27
40
52
70

Age
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Q105 Q110 Region Q115r1
10
33
3
22
24
50
33
39
50
23
5
24
5
47
5
14
14
44
26
23
22
15
34
48
34
37
43
18
20
3
39
5
23
30
10
14
21
36
6
24
23
15
44
36
23
22

CJ I U OO CI VPO U CRRFON CIF O S VI IR SRR UN CI VI QG SR OIS ST Sl SIS VRO Ul UGy CREey \)
N =2 W 24 2 N2 20N =2ANANOWWIAROT AN 2WW—==2DROATDNL 2NN 2NN

Omaha.Steaks_Appendix.D_Data.xls

eNeoNeoNeoNoNoNeoNoNolNoNoNoNolNoloNoNoNolNoloNoNoNolNolNoNoNoNolNoloNoNoNolNolNoNoNoNoNolNoloNoNoNoNolNo]

Q115r2

eNeoNeoNeoNoNoNeoNoNolNoNoNoNolNoloNoNoNoNoloNoNoNoNolNoNoNoNoNoloNoNoNolNolNoNoNoNoNolNoloNoNolNoNolNo]

Q115r3
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Q115r4
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Q115r5
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Q115r6
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Q145r2 Q145r3 Q145r4 Q145r5 Q145r6 Q145r7 Q145r8 Q145r9 Q146r1 Q146r2 Q146r3 Q146r4 Q146r5 Q146r6 Q146r7 Qi146r8 Q146r9 Q155r1  Q155r2

Q145r1
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vQ155 vQ vQ155 vQ

Q156r3 Qi156r4 Qi156r5 Q156r6 Q156r7 Q156r8 Q156r9 Q156r10

Q156r2

Q155r10  Q156r1

Q155r4 Q155r5 Q155r6 Q155r7 Q155r8  Q155r9

Q155r3

1

1

0

1

1

1

1

1

1

1

0

0

0

1

1

1

1

1

1

1
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Q180 Q185 Q190 vCell Q215 Q220 noanswerC Q230 Q240r1 Q240r2 Q240r3 Q240r4 Q240r5 Q240r6  Q240r7 Q240r8 Q240r9 Q240r10 noanswerCvlist
2 1 1 1 1 1 i know Omaha Steaks is an butler store with online cataloging services as well but | have not ordered from them so i assume 0
4 1 1 4 3 0 0
3 1 1 1 1 Omaha Ste 0 0
4 1 1 3 1 Omaha 0 0
3 1 1 2 1 OMAHA S 0 0
2 1 1 4 3 0 0
3 1 1 4 3 0 0
3 1 1 1 1 Omaha Ste 0 0
2 1 1 3 4 0 0
4 1 1 3 1 Steak Con 0 0
3 1 1 4 3 0 0
4 1 1 2 1 Omaha Ste 0 0
4 1 1 2 1 Omaha Ste 0 0
2 1 1 4 3 0 0
4 1 1 2 1 omaha ste: 0 0
4 1 1 3 1 midwest st 0 0
2 1 1 2 2 0 Steak Omaha 0
3 1 1 1 1 Omaha Ste 0 0
3 1 1 3 3 0 0
2 1 1 2 1 Johnsonvil 0 0
4 1 1 1 1 omaha ste: 0 0
2 1 1 3 1 A mail orde 0 0
3 1 1 4 2 0 Omaha Ste Kansas City Steaks 0
3 1 1 1 1 i thought tt 0 0
4 1 1 2 1 Omaha Ste 0 0
2 1 1 1 2 0 swiss colony 0
2 1 1 4 3 0 0
4 1 1 4 2 0 Happy FaritWhole Foo Hereford B Midwesterr Hillshire  Boca Signature ¢ Tyson Blackstone Organic 0
4 1 1 1 2 0 omaha stei allen brothers 0
2 1 1 3 4 0 0
3 1 1 1 1 1 | have seen the name before somewhere. 0
4 1 1 4 3 0 0
4 1 1 4 3 0 0
2 1 1 1 1 1 Recognize the name but cannot remember where from. | believe I've only seen it from one place. 0
4 1 1 3 4 0 0
4 1 1 2 1 omaha ste: 0 0
4 1 1 2 1 Omaha Be 0 0
3 1 1 1 1 omaha ste: 0 0
3 1 1 4 1 Omaha Ste 0 0
2 1 1 3 3 0 0
3 1 1 2 1 Omaha ste 0 0
2 1 1 3 4 0 0
2 1 1 1 1 Omaha Ste 0 0
3 1 1 2 1 omaha ste: 0 0
4 1 1 1 1 Omaha Ste 0 0
4 1 1 3 4 0 0
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vvar2

gtime

1077.939
145.0082
143.7398
267.0658
160.004
201.954
513.5647
121.6515
197.6847
462.2992
133.884
254.2719
160.8177
292.1506
180.6317
192.908
75.97085
159.5094
126.4508
154.6284
173.121
249.7531
269.34
311.7307
202.923
256.5927
90.06764
444.1943
263.8293
972.6281
371.7054
219.0151
216.7816
227.6805
147.77
253.0464
165.5238
148.375
182.7718
151.6314
648.7282
3818.485
380.303
294.8445
247.2974
193.7165

VoS
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vosri4oe vbrowser

NMNOPNW=LMNNBEANODNDNL2NODONONON—-00—LOONO-2TOOOOMNOOTOARANANOOONDON OO

vbrowserr1vmobilede\ vmobileos start_date source

5

GO oo oo oo ooorororororororororor ol

6 03/19/2015 10:34
6 03/19/2015 10:34
6 03/19/2015 10:35
6 03/19/2015 10:35
6 03/19/2015 10:35
6 03/19/2015 10:35
6 03/19/2015 10:35
6 03/19/2015 10:35
6 03/19/2015 10:36
6 03/19/2015 10:36
6 03/19/2015 10:36
6 03/19/2015 10:37
6 03/19/2015 10:38
6 03/19/2015 10:39
6 03/19/2015 10:39
6 03/19/2015 10:40
6 03/19/2015 10:40
6 03/19/2015 10:41
6 03/19/2015 10:42
6 03/19/2015 10:43
6 03/19/2015 10:43
6 03/19/2015 10:43
6 03/19/2015 10:43
6 03/19/2015 10:44
6 03/19/2015 10:44
6 03/19/2015 10:45
6 03/19/2015 10:46
6 03/19/2015 10:46
6 03/19/2015 10:46
6 03/19/2015 10:46
6 03/19/2015 10:46
6 03/19/2015 10:47
6 03/19/2015 10:47
6 03/19/2015 10:47
6 03/19/2015 10:47
6 03/19/2015 10:48
6 03/19/2015 10:48
6 03/19/2015 10:48
6 03/19/2015 10:50
6 03/19/2015 10:51
6 03/19/2015 10:51
6 03/19/2015 10:51
6 03/19/2015 10:51
6 03/19/2015 11:08
6 03/19/2015 11:10
6 03/19/2015 11:10

ipAddress declLang
128.227.193.25
108.41.0.17
70.176.13.57
71.127.14.227
207.250.174.226
65.31.157.15
67.82.243.165
71.224.104.176
143.235.129.47
98.209.135.209
157.233.7.126
216.160.35.213
76.176.161.19
138.163.128.41
72.220.77.193
104.0.41.100
50.103.0.240
75.17.244.250
107.188.222.245
24.192.29.20
108.49.124.35
75.16.228.113
67.140.39.162
146.129.239.6
75.181.55.28
74.197.216.224
71.87.255.69
74.133.167.106
76.179.132.178
24.251.199.49
170.115.248.23
100.9.152.251
98.167.251.3
75.147.0.145
98.85.35.244
71.23.169.144
54.240.217.17
134.228.16.207
71.39.59.210
192.189.128.15
68.43.26.216
166.175.63.197
70.251.233.59
66.213.85.3
205.231.91.143
24.151.17.93
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userAgent dcua
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/4.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/4.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..

rnid

EPO734Y(
EPO734Y(
EPO734Y1
EPO734Y\
EPQO73479
EPQO73479
EPQ734ZE
EPQ734ZE
EPO73527
EPQO7352C
EPQ7352C
EPQO73535
EPO7353E
EPO7353C
EPO7353K
EPO7353L
EPO7353L
EPO7353N
EPO7353Y
EPQO73542
EPQO73543
EPO73544
EPQO7354N
EPO7354T
EPQ7354V
EPQO7354Y
EPQO7355F
EPQO7355F
EPQO7355F
EPQO7355F
EPQO7355F
EPQO7355J
EPQO7355J
EPQO7355J
EPQO7355J
EPQO7355Y
EPO73568
EPO73568
EPQ73576
EPO73568
EPO7357L
EPQ73585
EPQ73585
EPO735N¢
EPO735N1
EPO735N\

var2

21 F
63 M
44 F
53 M
39 F
33 F
38 M
43 F
31 M
60 F
36 F
55 F
62 F
33 F
53 M
65 M
26 F
39 M
47 M
26 F
66 M
33 F
49 F
43 F
51 M
34 F
29 M
55 F
50 F
33 F
44 F
58 F
61 M
24 F
51 F
70 M
53 M
38 M
47 F
29 F
35 F
24 F
27 M
40 M
52 F
70 F

study session

86039 bm972g2w
86039 5wgj5m42>
86039 ghe84ccx0
86039 selesjnx8y
86039 e04f4q8x2
86039 5cg09w9zL
86039 33nw26t3q
86039 c4u77pgxi
86039 hkm1z01xr
86039 dxkpe5qe3
86039 s773041hz
86039 m6k5cfpx4
86039 gy5s5efdan
86039 79p57ywd4e
86039 5ccjdggabr
86039 a3xzbsd57
86039 4k7n354yd
86039 ye2vegmht
86039 75wkk1pm
86039 nOc2tvtgjke
86039 dgs76pczth
86039 hgm43ax9:
86039 5jt8wmgu0
86039 r82eycp9w
86039 9cqc67dv4
86039 b3mtxvOru
86039 x786np8y3
86039 azkhnaf78¢
86039 qcgxkb6kd
86039 ayvzfqqO6¢
86039 fe9gqwudh9
86039 6uzz6uk8n
86039 gkOr8bt44r
86039 zt6nw12cz
86039 63y5gassh
86039 5mfmuim:
86039 f660mtul
86039 2tw3kmeke
86039 c83vajs4ek
86039 vd545b478
86039 u3sgmvwk
86039 ayw9he0zc
86039 dysrn9d4bi
86039 z2asrymun
86039 42npzj543¢
86039 pbduntkicr



url
/survey/selfserve/a77/gdi15026?rnid=EPO734YC8BLLSP4452&study=86039&var1=21&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO734YG322GFW3450&study=86039&var1=63&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO734YTYC4CXRR451&study=86039&vari=44&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO734YVR29K6G5455&study=86039&var1=53&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO734Z9WWQV47M454&study=86039&var1=39&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO734Z9WQVGW5R456&study=86039&var1=33&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO734ZBGVWKYBJ452&study=86039&var1=38&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO734ZBH2RY6DD450&study=86039&vari1=43&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7352749WRN8L453&study=86039&var1=31&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7352DVKXCQ5C452&study=86039&var1=60&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7352GTKPDLWL454&study=86039&var1=36&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73535BLWHFPZ453&study=86039&var1=55&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7353BLX82597459&study=86039&var1=62&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7353CZ9CRBP4451 &study=86039&var1=33&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7353KKBZ2N6Y458&study=86039&var1=53&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7353LLRFZHSZ453&study=86039&var1=65&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7353LV5XZPMX451 &study=86039&var1=26&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7353MP759LT7457&study=86039&var1=39&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7353YFSP24RC450&study=86039&var1=47&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO73542X8YM8FW457&study=86039&var1=26&var2=F
/survey/selfserve/a77/gdi15026?rnid=EP0O735438J4VQYB452&study=86039&vari=66&var2=M
/survey/selfserve/a77/g9di15026?rnid=EP0O7354488SYHXQ459&study=86039&var1=33&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7354MCPTZVDZ455&study=86039&var1=49&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7354TNGF6673459&study=86039&vari1=43&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7354W5259BTC459&study=86039&vari1=51&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7354YWP3HG8Y455&study=86039&var1=34&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7355FG5P5K3R459&study=86039&var1=29&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7355FT8GNCBN458&study=86039&var1=55&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7355HGZ3FQKH456&study=86039&vari1=50&var2=F
/survey/selfserve/a77/gdi15026 ?rnid=EPO7355HMPL8LCM457 &study=86039&var1=33&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7355HR7YCYPQ453&study=86039&var1=44&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7355J6BZ272BS450&study=86039&vari=58&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7355J9JMJZK64508&study=86039&var1=61&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7355J86 MG C29457&study=86039&vari=24&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7355JF7W2LY5454&study=86039&var1=51&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO7355YGNF4BHN457&study=86039&var1=70&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73568FN76MQ5455&study=86039&var1=53&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73568LVC64PV458&study=86039&var1=38&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73576YD7K4RT455&study=86039&var1=47&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73568DH3H694450&study=86039&var1=29&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO7357LG8HV5WQ455&study=86039&vari=35&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73585NYM4NPJ457 &study=86039&var1=24&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73585TP4XJHN458&study=86039&var1=27&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO735N92QBK3LL453&study=86039&vari1=40&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO735NT4WSCXN4459&study=86039&vari=52&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO735NV3YYWVD3456&study=86039&vari=70&var2=F
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513
519
533
537
545
546
577
581
600
604
615
624
638
640
671
675
706
718
724
740
744
747
760
765
786
787
804
824
827
828
834
841
844
849
869
880
885
901
933
940
945
946
950
957
999
1006
1020

513 03/19/201¢
519 03/19/201¢
533 03/19/201¢
537 03/19/201¢
545 03/19/201¢
546 03/19/201¢
577 03/19/201¢
581 03/19/201¢
600 03/19/201¢
604 03/19/201¢
615 03/19/201¢
624 03/19/201¢
638 03/19/201¢
640 03/19/201¢
671 03/19/201¢
675 03/19/201¢
706 03/19/201¢
718 03/19/201¢
724 03/19/201¢
740 03/19/201¢
744 03/19/201¢
747 03/19/201¢
760 03/19/201¢
765 03/19/201¢
786 03/19/201¢
787 03/19/201¢
804 03/19/201¢
824 03/19/201¢
827 03/19/201¢
828 03/19/201¢
834 03/19/201¢
841 03/19/201¢
844 03/19/201¢
849 03/19/201¢
869 03/19/201¢
880 03/19/201¢
885 03/19/201¢
901 03/19/201¢
933 03/19/201¢
940 03/19/201¢
945 03/19/201¢
946 03/19/201¢
950 03/19/201¢
957 03/19/201¢
999 03/19/201¢
1006 03/19/201&
1020 03/19/201&
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44
32
51
27
43
74
34
57
24
28
68
55
66
30
64
73
53
60
64
57
63
52
49
50
40
49
46
71
44
60
26
38
36
29
45
66
35
31
25
37
32
37
48
29
31
35
23
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Omaha Stelowa Steak Company

Farmland Tyson lowa Beef

Omaha Ste Stockyards

| am thinking of a company that provides the best quality meats

It's unique.

midwesterr midwestern steak company

It sounds like a company name

it just does

Oscar

no particular reason
conagra hormel pioneer
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6 03/19/2015 14:08
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6 03/19/2015 16:00
6 03/19/2015 16:01
6 03/19/2015 16:02
6 03/19/2015 18:00
6 03/19/2015 18:03
6 03/19/2015 18:03
6 03/19/2015 18:04
6 03/19/2015 18:25
6 03/19/2015 19:02
6 03/19/2015 19:05
6 03/19/2015 22:01
6 03/19/2015 22:01
6 03/19/2015 22:01
6 03/19/2015 22:01
6 03/19/2015 22:02
6 03/19/2015 22:02
6 03/19/2015 22:05
6 03/19/2015 22:06
6 03/19/2015 22:07
6 03/19/2015 22:28
6 03/19/2015 22:30
6 03/20/2015 07:01
6 03/20/2015 07:02
6 03/20/2015 07:02
6 03/20/2015 08:00
6 03/20/2015 08:02
6 03/20/2015 08:02
6 03/20/2015 08:06
6 03/20/2015 09:00
6 03/20/2015 09:02
6 03/20/2015 09:03
6 03/20/2015 11:00
6 03/20/2015 11:00
6 03/20/2015 11:01
6 03/20/2015 11:01
6 03/20/2015 11:01
6 03/20/2015 11:03
6 03/20/2015 11:05
6 03/20/2015 13:01
6 03/20/2015 13:01
6 03/20/2015 13:02
6 03/20/2015 13:03
6 03/20/2015 14:01
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152.15.113.11
67.88.105.162
204.210.146.56
184.98.61.41
67.132.105.128
24.112.155.188
74.83.81.128
174.62.148.190
68.63.71.57
76.91.44.202
98.155.175.164
73.185.21.109
96.59.43.19
50.134.68.76
24.13.218.159
184.101.72.133
104.173.168.207
24.185.143.196
99.60.73.180
68.38.98.9
72.193.185.136
73.39.207.134
108.200.203.26
67.244.152.173
174.61.184.98
64.183.12.114
76.240.199.152
24.181.0.31
108.183.244.230
66.117.242.58
64.244.107.226
71.186.141.147
173.189.163.179
108.31.30.232
184.174.172.157
67.168.247.242
50.126.102.215
98.157.195.117
24.255.170.63
98.211.111.9
76.177.220.7
98.183.165.233
24.184.91.100
67.174.179.109
204.111.178.189
76.184.37.242
141.166.40.10

Omaha.Steaks_Appendix.D_Data.xls

0 Mozilla/5.0 ..
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EPO738K(
EPO738K\
EPO738KV
EPO73B8(
EPO73B8<
EPO73B8\
EPO73B9z
EPO73C8(
EPO73C8(
EPO73C8(
EPO73C8.
EPO73C9
EPO73CD.
EPO73CHt
EPO73CRt
EPO73CRt
EPO73CRt
EPO73CRt
EPO73CR:
EPO73CR:
EPO73CRI
EPO73CRt
EPO73CRI
EPO73CR'
EPO73CR.
EPO73H6¢
EPO73H6\
EPO73H7¢
EPO73K3Y
EPO73K4(
EPO73K4J
EPO73K6<
EPO73L83
EPO73L86
EPO73L89
EPO73PV¢
EPO73PV¢
EPO73PVL
EPO73PVL
EPO73PVL
EPO73PW
EPO73Q2)
EPO73RK(
EPO73RKI
EPO73RK(
EPO73RKI
EPO73SGl

28 F
28 F
26 F
71 M
52 M
57 M
66 F
43 F
48 M
41F
45 M
32 M
55 F
59 F
69 M
69 M
48 F
45 F
57 F
61 F
22 M
41 M
37 M
23 M
22 M
24 F
31F
22 F
55 M
57 F
52 M
70 F
46 F
42 M
35 F
55 F
40 M
67 F
62 M
68 M
34 M
31 M
49 F
48 M
44 F
27 F
72 M
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86039 xg1fsqbz9r
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86039 5tguct8xcz
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86039 995znt81by
86039 adtux16ncy
86039 1xxaey88g
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86039 dkvb7pbhh
86039 jestbvtsp3«
86039 tjhvvnb2m:
86039 8eebrc2b5t
86039 4dgskg4m
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/survey/selfserve/a77/gdi15026?rnid=EPO73C8G6YR2TQX458&study=86039&var1=48&var2=M
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/survey/selfserve/a77/gdi15026?rnid=EPO73C8J6B8V5MW455&study=86039&var1=45&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73C9XZRVRJ4B456&study=86039&var1=32&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73CDZTHTN9V3457&study=86039&vari=55&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73CH8PWF7GFH459&study=86039&vari1=59&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73CR68TJILW T455&study=86039&var1=69&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73CR6J829SQR451&study=86039&var1=69&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73CR6JKS37VH457&study=86039&var1=48&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73CR6KQWRPBJ452&study=86039&var1=45&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73CR73VPKJ44451&study=86039&var1=57&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73CR76QL536R455&study=86039&vari1=61&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73CRFNCJHFTT459&study=86039&var1=22&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73CRGH2XYWWD459&study=86039&vari1=41&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73CRH378F8GB451&study=86039&var1=37&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73CRYC4H23JQ451 &study=86039&var1=23&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73CRZCVFG3WB456&study=86039&vari1=22&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73H6998YJ5KL454&study=86039&vari=24&var2=F
/survey/selfserve/a77/gdi15026 ?rnid=EPO73HEWKNTYW5F459&study=86039&var1=31&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73H76NVJQFYG453&study=86039&vari=22&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73K3YLFNQQTH451&study=86039&var1=55&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73K4G6Z27W JJR459&study=86039&vari=57&var2=F
/survey/selfserve/a77/g9di15026 ?rnid=EPO73K4J6NHH8KG453&study=86039&vari=52&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73K6SKXJWYVV450&study=86039&var1=70&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73L833HNTN4J456&study=86039&var1=46&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73L86J6S2N6Q451 &study=86039&var1=42&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73L89MGVLXNN450&study=86039&var1=35&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73PV8XC4W4GP458&study=86039&var1=55&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73PV957RFFPV453&study=86039&var1=408&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73PVL9J5CF27457 &study=86039&var1=67&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73PVLKF9J82Q456&study=86039&vari1=62&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73PVLTT2TP8T451&study=86039&var1=68&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73PW4R2PLBC7458&study=86039&var1=34&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73Q27TZQNHJF458&study=86039&var1=31&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73RKCVS3NR4T458&study=86039&vari1=49&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73RKFFNSVL82451&study=86039&var1=48&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO73RKGJRZPJJN456&study=86039&vari1=44&var2=F
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1472
1476
1477
1497
1503
1510
1516
1521
1559
1568
1584
1591
1597
1609
1611
1613
1615
1619
1637
1641
1642
1653
1681
1689
1694
1699
1701
1704
1715
1730
1748
1780
1781
1856
1858
1874
1986
2307
2328
2431
2471
2472
2476
2480
2528
2535

1470 03/20/201&
1472 03/20/201¢
1476 03/20/201&
1477 03/20/201¢
1497 03/20/201&
1503 03/20/201&
1510 03/20/201&
1516 03/20/201&
1521 03/20/201&
1559 03/20/201¢
1568 03/20/201&
1584 03/20/201&
1591 03/20/201&
1597 03/20/201&
1609 03/20/201&
1611 03/20/201&
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1615 03/20/201&
1619 03/20/201&
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1641 03/20/201&
1642 03/20/201¢
1653 03/20/201&
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1704 03/21/201¢
1715 03/21/201¢
1730 03/21/201&
1748 03/21/201¢
1780 03/21/201&
1781 03/21/201¢
1856 03/21/201&
1858 03/21/201&
1874 03/21/201¢
1986 03/21/201¢
2307 03/21/201¢
2328 03/21/201¢
2431 03/21/201¢
2471 03/21/201¢
2472 03/21/201¢
2476 03/21/201¢
2480 03/21/201¢
2528 03/21/201¢
2535 03/21/201¢

WWWWWWWWWWWWWWwWwWwWwWLwWwWwwWwWwWwWwWwWwWwWLwWwWwWwwWwWwWwWwWwWwWwwwwwwww

56
61
61
59
19
30
44
44
23
60
49
36
30
55
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56
63
59
64
31
27
34
49
29
46
49
24
62
72
68
45
29
67
58
55
24
36
30
50
68
38
55
21
74
62
55
33
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5
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205.8337
204.6762
178.4016
159.3388
205.6185
152.2642
139.2146
491.3122
168.3221
116.7097
303.7976
213.9791
98.54304
329.338
138.9666
365.7219
210.9241
217.4088
203.1492
189.7042
297.7166
110.123
154.069
185.7763
201.7194
210.3029
290.0236
234.8395
242.0068
308.8329
171.7564
104.4178
187.5195
161.885
139.6078
108.4557
184.9795
103.6459
155.8254
199.6817
68.378
160.3651
638.8776
213.3966
234.6696
293.8633
173.108

APROPPPPOPLAPPRPLPONPRPRPRONNDNPAEANPOAPPOANDNPOPRAPPOPOAPPRPPODDPONNPRARDRPOOPN

(62046, ¢, BN, BN NS, S, S, RS, N6, N6, NG, N6, BN6, BN, 6 6, RS, 6, B 6, N6, NG, NG, IN6, BN6, N6 N6, 6, RS, 6, RS, N6, ING, N6, N6, INe) BN, IS B 6, IS, B 6, IS, ING, NG, IS, N6, IN6) |
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6 03/20/2015 14:03
6 03/20/2015 14:03
6 03/20/2015 14:04
6 03/20/2015 14:04
6 03/20/2015 15:03
6 03/20/2015 15:04
6 03/20/2015 15:05
6 03/20/2015 15:06
6 03/20/2015 15:09
6 03/20/2015 21:05
6 03/20/2015 21:07
6 03/20/2015 21:15
6 03/20/2015 21:30
6 03/20/2015 22:01
6 03/20/2015 22:02
6 03/20/2015 22:02
6 03/20/2015 22:03
6 03/20/2015 22:03
6 03/20/2015 22:04
6 03/20/2015 23:05
6 03/20/2015 23:07
6 03/20/2015 23:08
6 03/20/2015 23:17
6 03/21/2015 01:11
6 03/21/2015 01:24
6 03/21/2015 01:41
6 03/21/2015 02:00
6 03/21/2015 02:01
6 03/21/2015 02:02
6 03/21/2015 02:07
6 03/21/2015 02:19
6 03/21/2015 02:48
6 03/21/2015 03:14
6 03/21/2015 03:15
6 03/21/2015 04:11
6 03/21/2015 04:11
6 03/21/2015 04:17
6 03/21/2015 05:16
6 03/21/2015 15:01
6 03/21/2015 15:01
6 03/21/2015 15:05
6 03/21/2015 15:08
6 03/21/2015 15:08
6 03/21/2015 15:08
6 03/21/2015 15:09
6 03/21/2015 15:11
6 03/21/2015 15:12

216.252.50.159
24.245.118.97
99.172.157.88
76.124.40.121
158.222.200.86
204.102.107.6
71.193.141.134
71.225.94.130
72.169.80.124
108.231.249.77
75.18.38.244
206.55.184.12
73.3.243.95
67.141.212.61
173.55.192.193
174.22.72.207
174.16.228.52
173.22.108.181
65.24.92.6
209.205.183.216
108.6.254.23
66.91.231.225
208.107.186.230
173.27.138.85
165.214.12.71
70.176.172.123
71.231.246.184
75.111.18.167
104.240.190.119
64.134.147.173
68.98.191.137
174.56.124.4
184.1.254.45
98.208.171.5
76.182.97.28
142.196.138.201
76.190.237.78
172.3.181.32
75.120.92.96
184.37.247.88
71.201.214.124
75.20.158.64
64.134.168.112
216.115.234.175
66.177.208.109
67.11.195.88
172.8.244.44

Omaha.Steaks_Appendix.D_Data.xls

0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/4.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..

EPO73SH:
EPO73SH¢
EPO73SH¢
EPO73SHI
EPO73TFF
EPO73TF<
EPO73TFV
EPO73TG:
EPO73TJN
EPO73W7
EPO73W7
EPO73W?7.
EPO73W8
EPO73W9
EPO73WB
EPO73WB
EPO73WB
EPO73WB
EPO73WB
EPO73WN
EPO73WN
EPO73WN
EPO73WN
EPO73X7\
EPO73X8E
EPO73X8(
EPO73XC:
EPO73XD!
EPO73XFE
EPO73XF\
EPO73XG:
EPO73XGt
EPO73XPz
EPO73XPz
EPO73Y7¢€
EPO73Y7¢
EPO73Y8N
EPO73YK¢
EPO748N:
EPO748N¢
EPO748PN\
EPO748Ql
EPO748Ql
EPO748Q°
EPO748Q)\
EPO748RJ
EPO748RL

56 F
61 F
61 M
59 F
19 F
30 F
44 M
44 M
23 M
60 M
49 F
36 F
30 M
55 M
59 M
56 F
63 F
59 F
64 M
31 F
27 F
34 M
49 M
29 M
46 F
49 M
24 F
62 M
72 M
68 F
45 M
29 M
67 F
58 F
55 M
24 M
36 M
30 F
50 M
68 M
38 M
55 F
21 M
74 F
62 F
55 F
33 M

86039 td4hay62c«
86039 7yz78k88x]
86039 5m5t6pbby
86039 48w81nt28
86039 5h3cy88gw
86039 my5zccbv7
86039 mmy8mb4
86039 tn278ragdb(
86039 t9uqszadvy
86039 9td4wb3wg
86039 g1vat8u56l
86039 bgb7bj5hky
86039 qgOy361yn
86039 j5uimaqght
86039 qqpd0470r
86039 féxws5n8al
86039 xeu35bjwar
86039 ebhqg3upeq
86039 mn2p91qz
86039 zneh1wc8t
86039 kdujke28uc
86039 wxy501w6\
86039 ahbaw2p4r
86039 76pjdtjg86!
86039 98uabtych
86039 s67j1fr68ct
86039 yzdfOuxthh
86039 0fbaOmefv.
86039 tubdy5f5ra.
86039 5gt4w7euv
86039 0q0j7p1j26
86039 edpnwOhm
86039 8j4u9n9fix
86039 mchquch5;
86039 x0f9y061fv
86039 bsb075aat’
86039 Ouehbhwsf
86039 qc3hg7h53
86039 xj8c9r0xd8
86039 hkw13fdr3t
86039 dq849v6q;
86039 729hu6tnn!
86039 fc20d1edxt
86039 nfcvjd8fiut
86039 p4bcyfOrwy
86039 rs1utukj2p:
86039 ut43expshs



24

/survey/selfserve/a77/g9di15026?rnid=EPO73SH4HCCPVQW450&study=86039&var1=56&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73SH6DZ4N3728457&study=86039&var1=61&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73SHICKPDJP2456&study=86039&var1=61&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73SHL6RSG7JT454&study=86039&var1=59&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73TFR8Y2W597454&study=86039&var1=19&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73TFSC2ZDT5P452&study=86039&var1=30&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73TFWCYTK6QK451&study=86039&var1=44&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73TG4QWRQ7CT458&study=86039&vari=44&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73TJN7GP493T456&study=86039&var1=23&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73W7QW C8HHV6451 &study=86039&var1=60&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73W7SM4CWDVC453&study=86039&var1=49&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73W7Z86HT85K455&study=86039&var1=36&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73W8C2MNT2S56454&study=86039&vari1=30&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73W97KV2NRHV456&study=86039&var1=55&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73WB6FNBWK24452&study=86039&var1=59&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73WB6HTPX8VB455&study=86039&vari=56&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73WB7F85M3XN453&study=86039&var1=63&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73WB8RKZ2ZYD455&study=86039&vari=59&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO73WB9SHSV8DT457&study=86039&var1=64&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73WM62VG4QQZ450&study=86039&vari1=31&var2=F
/survey/selfserve/a77/gdi15026 ?rnid=EPO73WM6S7M79WH459&study=86039&var1=27&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73WMTCPJ83KP456&study=86039&vari=34&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO73WMYZCPTKZ7456&study=86039&var1=49&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO73X7VHTHW GPL453&study=86039&var1=29&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73X85GNFLKV7450&study=86039&var1=46&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73X8GW CKTZDN458&study=86039&vari1=49&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73XCXH6PZ3FK453&study=86039&var1=24&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73XD389TTS42457&study=86039&vari=62&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73XF5P5ZBZCW451&study=86039&vari=72&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO73XFV54JLJTF459&study=86039&var1=68&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73XG4G4DZ7SH455&study=86039&var1=45&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO73XGQGG8WX9X456&study=86039&var1=29&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73XP2D2NSZ9S454&study=86039&vari1=67&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO73XP2GWKDKDG459&study=86039&vari1=58&var2=F
/survey/selfserve/a77/9di15026?rnid=EPO73Y76JFMXRC4457&study=86039&vari=55&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73Y793KPDYN9450&study=86039&var1=24&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73Y8MYQ2TILW459&study=86039&var1=36&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO73YK8P22GB9S454&study=86039&var1=30&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO748N3RGCQ3W X459&study=86039&var1=50&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO748N8VKL8BHF452&study=86039&var1=68&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO748PMW8BRZS5459&study=86039&var1=38&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO748QLC4GKXR6454&study=86039&vari=55&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO748QLP6YRHLW458&study=86039&var1=21&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO748QTLX79697456&study=86039&var1=74&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO748QVX3WZMTW453&study=86039&var1=62&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO748RJ8TSL2XM455&study=86039&var1=55&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO748RL8ZPBF5W450&study=86039&var1=33&var2=M

Omaha.Steaks_Appendix.D_Data.xls



2671
2676
2679
2687
2689
2700
2707
2709
2721
2726
2728
2772
2784
2788
2807
2808
2815
2818
2821
2828
2830
2831
2833
2839
2849
2882
2888
2897
2924
2926
2931
2933
2940
2941
2959
2962
2977
2982
3010
3015
3033
3036
3042
3063
3066
3070
3075

2671 03/25/201¢
2676 03/25/201¢
2679 03/25/201¢
2687 03/25/201¢
2689 03/25/201¢
2700 03/25/201¢
2707 03/25/201¢
2709 03/25/201¢
2721 03/25/201¢
2726 03/25/201¢
2728 03/25/201¢
2772 03/25/201¢
2784 03/25/201¢
2788 03/25/201¢
2807 03/25/201¢
2808 03/25/201¢
2815 03/25/201¢
2818 03/25/201¢
2821 03/25/201¢
2828 03/25/201¢
2830 03/25/201¢
2831 03/25/201¢
2833 03/25/201¢
2839 03/25/201¢
2849 03/25/201¢
2882 03/25/201¢
2888 03/25/201¢
2897 03/25/201¢
2924 03/25/201¢
2926 03/25/201¢
2931 03/25/201¢
2933 03/25/201¢
2940 03/25/201¢
2941 03/25/201¢
2959 03/25/201¢
2962 03/25/201¢
2977 03/25/201¢
2982 03/25/201¢
3010 03/25/201¢
3015 03/25/201¢
3033 03/25/201¢
3036 03/25/201¢
3042 03/25/201¢
3063 03/25/201¢
3066 03/25/201¢
3070 03/25/201¢
3075 03/25/201¢

WWWWWWWWWWWWWWwWwWwWwWLwWwWwwWwWwWwWwWwWwWwWLwWwWwWwwWwWwWwWwWwWwWwwwwwwww

35
55
39
24
51
59
30
60
58
42
62
65
42
64
30
59
38
58
66
55
37
54
31
69
23
81
26
61
32
46
50
63
38
31
19
35
64
74
55
56
42
30
35
63
24
28
27

NN =N =2 22NN =2 =2 NN =22 =222 NODNON 2=

35
55
39
24
51
59
30
60
58
42
62
65
42
64
30
59
38
58
66
55
37
54
31
69
23
81
26
61
32
46
50
63
38
31
19
35
64
74
55
56
42
30
35
63
24
28
27

NMNNONNPARONDNORARRERRERPRONNORARRDRONDPEANANNANNPRPODARDRPROPAPNNPOPRAPODDRDREREANDNOPLA®

25

14
44
33
33
32
31
43
31
10
14
10
39
24
10
36
34
10
28
44
10
10
31
36
31
14

5
47
44
11
34
48
18
14
47
10
39
33
14
39
33
34
18

6
11
43
18
33

AR\ IE OB O SR il \C NN \ ORI \O R \ O (VR \C R OB O ORI O \C R \C R O R \O R OB \C B \C T \C T O T \ O B\ I

NWWOAOPRWLWOAOMNDN_2LNOMNOOOOOA2LWOPRPOTOOCAOR 2NN 00=DNDNOO=20MNMNONDNPEPNONDW-=

Omaha.Steaks_Appendix.D_Data.xls

[eNeoNeoNeoNoNoNeoNoNoNoNoNoNoNoloNoNoNeolNoloNoNoNoNoloNoNoNolNolloNeoNoNolNoloNoNoNolNolNoNoNoNolNolNolNoNo)

[eNeoNeoNeoNoNoNeoNoNoNoNoNoNoNoNoNoNoNolNolNoNoNoNoNoloNoNoNolNoloNoNoNolNoloNoNoNoNoloNoNoNolNolNolNoNo

[eNeoNeoNeoNoNoNeoNoNoNoNoNoNoNoNoNoNoNolNolNoNoNoNoNoloNoNoNeolNoloNoNoNolNoloNoNoNoNoloNoNoNolNolNolNoNo

[eNeoNeoNeoNoNoNeoNoNeoNoNoNoNoNoloNoNoNolNoloNoNoNoNoloNoNoNolNoloNeoNoNolNoloNoNoNoNoloNoNoNolNolNolNoNo)

[eNeoNeoNeoNoNoNeoNoNoNoNoNoNolNoNoNoNoNololoNoNoNoNoloNoNoNolNoloNoNoNolNoloNoNoNoNoloNoNoNolNolNolNoNo)

R G G R G GG G G G QT G G G G G T G QT GG G A T G QT GG G T T G G QAT G G QAT G QT G G G G QU G G Y

[eNeoNeoNeoNoNoNeoNoNoNoNoNoNoNoNoNoNoNolNoloNoNoNoNoloNoNoNolNoloNoNoNolNoloNoNoNoNolNoNoNoNolNolNolNoNo)

[eNeoNeoNeoNoNoNeoNoNoNoNoNoNoNoNoNoNoNololoNoNoNoNoloNoNoNolNolloNeoNoNolNoloNoNoNoNolNoNoNoNolNolNolNoNo

R G G AT G GGG G QT QT G GG G G T G QT GGG A G G QT GG G G T QT GG G G QAT G QT G G G G QU G G )



26

Omaha.Steaks_Appendix.D_Data.xls



27

Omaha.Steaks_Appendix.D_Data.xls



28

T - - - r-rrm-r—-—r— —r- - r——-—r- ’r-rsx-r-r@r-rUTr€fTr-r-r-r-r-rerrs-rrsrTrsrrTrrTrrrrTrCTrTrTrTrsrTrsrTrrTrrTrCTrTrCTTrTrTrTrTrTrsErTrsrTCET T Ty ore

[eNeoNeololoNeolNolololololololololololololololololololololololololololololololololelolololl ool

<2 r
< L
C
o s 2
n = S
>
) s &
= > o
N
© < ©
» ) c
2 @ ) s E
o O ) o O
2 = < 2
17 T S el ©
© o o s o
< =) m = ©
© © Y
< o < j=)] o
= [} c =
€ < = o >
o (@] < | <
5 P =
O = wn [0)
17 0 B T @
(] (4] o C < [
= @ c ® @© =
S g S = £ = S
= T X 8O o =
@
o
o
o
o
>
©
=
el eNoloNoNoNoNcRoRoRoloNololoNoNoloNoRoRoloNoNoNoloNoloNeoReoRo R oo NoloNoNoNeRoRoNoNoNoNo N e Nl

- - & v o~ Y oMoy S & = A
5 B B 2 B8 Sand 3 g 5 BHHcLH
« s 2D c ©« C T E ¥« E Lo O gg®
< < o c < c cccc9 2 < c w0 T cc & ®c
© © — o] © © © © © @ -F 5 e 2 T T T c ©
£ E T £ EE EEeEed 8 HegDQ SEEgcEE
®) o E c OO OO0OO0O0® © wo 8k O00O0oocO
N~ OO~ AN ~TANOO—T OO "m0 T OO0 T " ANOOO T ANANANO®

Omaha.Steaks_Appendix.D_Data.xls



NN =N =2 22NN = =2 =2 NN =22 =222 =OPPDPODNODNON 2=

177.6068
126.3469
156.2884
151.2153
125.8436
158.4404
158.6685
1618.971
225.9578
154.3707
151.5333
176.1166
158.0302
210.8059
116.5745
246.5867
184.6121
211.1403
200.4381
205.8195
106.8833
414.1406
190.1956
325.2739
1082.812
222.892
123.8036
199.0373
105.8514
144.82
116.9873
157.8449
148.4049
183.7134
233.6325
809.6125
151.5976
208.4383
136.2083
218.1169
96.79079
262.2402
239.3641
247.4983
262.6882
1341.919
178.9066

—_

—_

—_

—_

—_

-
AN ORARPANOAROCORAPRPEAENPONOARNNNIOOONPRRRARPOARAREAPPRAONPDMPPORAPRAPDDPEADPEN

— -
N O —=© =

NOOOOORAMND—=NDN

-
—_ a4

—
OCQOMNDAROO=LNANNN-LNODN=LONOOONO—-LO©O©OW

(G206, N, BN, BN NS, S, RS RS, N6, N6, NG, N6, BN6, BN, 6 IS, RS, 6, BN 6, N6, N6, NG, IN6, IN6, BN, N6, 6, RS, 6, RS, INe, ING, N6, NG, BN, BN, IS IS, IS, IS, IS, ING, NG, IN6) N6, IN6) |

29

6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:09
6 03/25/2015 07:10
6 03/25/2015 07:10
6 03/25/2015 07:10
6 03/25/2015 07:10
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:11
6 03/25/2015 07:12
6 03/25/2015 07:12
6 03/25/2015 07:12
6 03/25/2015 07:12
6 03/25/2015 07:12
6 03/25/2015 07:13
6 03/25/2015 07:13
6 03/25/2015 07:13
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:14
6 03/25/2015 07:15
6 03/25/2015 07:15
6 03/25/2015 07:16
6 03/25/2015 07:16
6 03/25/2015 07:17
6 03/25/2015 07:17
6 03/25/2015 07:17
6 03/25/2015 07:18
6 03/25/2015 07:18
6 03/25/2015 07:18
6 03/25/2015 07:18

50.178.128.31
67.79.217.26
208.184.175.126
67.248.114.144
64.17.22.10
47.17.55.223
68.57.91.113
50.182.88.177
131.91.43.154
216.57.96.3
172.6.249.240
204.108.150.46
130.71.36.172
100.3.163.106
65.210.129.209
159.45.129.17
73.54.60.143
24.252.16.80
98.199.171.38
71.43.53.70
72.184.200.13
148.168.40.122
69.133.2.72
68.193.2.99
50.179.37.119
45.50.85.180
169.253.194.1
98.199.212.224
128.61.16.232
66.162.9.208
174.24.211.189
173.197.144.162
170.200.128.17
68.100.116.252
64.56.87.252
73.165.55.195
74.69.184.143
24.148.76.30
108.2.99.219
171.159.194.11
75.110.1.93
72.49.212.16
204.58.233.6
162.17.65.149
24.183.202.115
66.195.152.34
184.12.85.39

Omaha.Steaks_Appendix.D_Data.xls

0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/4.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..

EPO75X2¢
EPO75X2¢
EPO75X2¢
EPO75X2E
EPO75X2E
EPO75X2E
EPO75X2E
EPO75X2E
EPO75X2E
EPO75X2(
EPO75X2(
EPO75X2L
EPO75X2F
EPO75X2F
EPO75X2(
EPO75X2(
EPO75X2(
EPO75X2k
EPO75X2k
EPO75X2k
EPO75X2k
EPO75X2k
EPO75X2k
EPO75X2J
EPO75X2J
EPO75X2M
EPO75X2M
EPO75X2F
EPO75X2F
EPO75X2F
EPO75X2F
EPO75X2F
EPO75X2¢
EPO75X2¢
EPO75X2¢
EPO75X2¢
EPO75X21
EPO75X2\
EPO75X2>
EPO75X2>
EPO75X2Y
EPO75X2:
EPO75X2:
EPO75X3L
EPO75X3L
EPO75X3L
EPO75X3L

35 M
55 M
39 M
24 F
51 F
59 F
30 F
60 F
58 F
42 M
62 F
65 M
42 F
64 M
30 F
59 F
38 M
58 F
66 M
55 F
37 F
54 M
31 F
69 F
23 F
81 M
26 F
61 M
32 M
46 M
50 F
63 F
38 M
31 F
19 M
35 F
64 M
74 M
55 M
56 M
42 F
30 F
35 M
63 M
24 F
28 F
27 F

86039 1hcmyqvzt
86039 nakqey6bkg
86039 ztanvap6bf
86039 xwhbtg3ri:
86039 xgg6huuxa
86039 06k78zng5
86039 c3ycsn7dy:
86039 jmOckxfuw
86039 u00d2p7by
86039 eh362kd2g
86039 zw9efbsme
86039 4n2f97teds
86039 w7p5d7fad
86039 vua5kfmf6l
86039 y5kbaqgdb6
86039 rs8zf4ytbyt
86039 0nh5y2zx3
86039 hmudcrédr
86039 ubnh;|8trbkl
86039 fx7yabrf7z(
86039 5meimrjx€
86039 3sym6pxg-
86039 b84x6sy2u
86039 0sbnye5b3
86039 ggebngxvtr
86039 h1pkuexgrt
86039 4xvkgzvme
86039 k23gtqwdh
86039 refcnv4fdsl
86039 f3fptkxrzyrt
86039 1t182jv82v
86039 z4saOmzek
86039 suz7mgdp:
86039 uavn196u0
86039 466s43nhr
86039 wejyj76nwr
86039 184xt7700(
86039 101k3kma:
86039 j3g63fptotc
86039 ftwaac3yay
86039 drekk8m3g
86039 41p0cukix
86039 zvzebxn4zj
86039 whv7gt8dd
86039 kkgzjwéght
86039 9kencbn8u
86039 genrruiedt



30

/survey/selfserve/a77/gdi15026 ?rnid=EPO75X29M7NJHSL454&study=86039&var1=35&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X29SFSHYSB457&study=86039&var1=55&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X29S42QKNL451&study=86039&var1=39&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2B3BXNSST458&study=86039&var1=24&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2B3HT2Z2VP456&study=86039&var1=51&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X2BBWC37PM453&study=86039&vari1=59&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2BMSQKB4B458&study=86039&var1=30&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X2BPT86SVN453&study=86039&var1=60&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2BXDD8YD9459&study=86039&vari1=58&var2=F
/survey/selfserve/a77/gdi15026 ?rnid=EPO75X2C8SDWNYK451&study=86039&vari=428&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2C9YJM5FL457 &study=86039&var1=62&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X2DYW9324G450&study=86039&var1=65&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2FLK6NXTY456&study=86039&var1=42&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2FWGL628N453&study=86039&vari1=64&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2GNBDF7LQ458&study=86039&var1=30&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2GQNMT5HS458&study=86039&var1=59&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2GYKJNQ55452&study=86039&vari1=38&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2H3X2DW FD458&study=86039&vari1=58&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2H84X342X456&study=86039&var1=66&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO75X2HFHXFT3J459&study=86039&var1=55&var2=F
/survey/selfserve/a77/gdi15026 ?rnid=EPO75X2HLDBMVXJ456&study=86039&var1=37&var2=F
/survey/selfserve/a77/gdi15026 ?rnid=EPO75X2HL2KVGSS450&study=86039&var1=54&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO75X2HQFBWWH7455&study=86039&var1=31&var2=F
/survey/selfserve/a77/9di15026?rnid=EPO75X2J5V4JD72458&study=86039&vari1=69&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2JLSJ9HED456&study=86039&vari1=23&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2NBW DSXGP451 &study=86039&var1=81&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2NNT2M98K457&study=86039&var1=26&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X2P2WT53HG456&study=86039&var1=61&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2RDNLW CCV452&study=86039&var1=32&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2RG6HD7XM453&study=86039&vari=46&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2RR3VVBCB450&study=86039&vari=50&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2RS8ZKRSC455&study=86039&var1=63&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2S2BRSKHK457&study=86039&var1=38&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO75X2S46F2V72454&study=86039&var1=31&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2SQHT6N6Z453&study=86039&vari=19&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2SWVTKC8L453&study=86039&vari=35&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X2TZZ2D9J8458&study=86039&var1=64&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO75X2VMB76T52459&study=86039&var1=74&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2XGXGHJM2453&study=86039&vari=55&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75X2XN5LGZLR458&study=86039&vari1=56&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X2YW4X6RC8455&study=86039&vari=42&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X223665294450&study=86039&var1=30&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75X2ZRJ4KC2F453&study=86039&var1=35&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75X3L5G4H3FR452&study=86039&var1=63&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75X3L89Z22MJF457&study=86039&vari=24&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X3LHEVW75R459&study=86039&var1=28&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75X3LQLDWDYP456&study=86039&var1=27&var2=F

Omaha.Steaks_Appendix.D_Data.xls



3080
3088
3100
3101
3106
3117
3118
3123
3128
3130
3134
3145
3148
3159
3161
3167
3175
3188
3192
3196
3198
3200
3205
3211
3213
3221
3222
3240
3245
3254
3257
3258
3263
3269
3274
3287
3309
3310
3321
3330
3331
3334
3380
3381
3385
3409
3429

3080 03/25/201¢
3088 03/25/201¢
3100 03/25/201¢
3101 03/25/201¢
3106 03/25/201¢
3117 03/25/201¢
3118 03/25/201¢
3123 03/25/201¢
3128 03/25/201¢
3130 03/25/201¢
3134 03/25/201¢
3145 03/25/201¢
3148 03/25/201¢
3159 03/25/201¢
3161 03/25/201¢
3167 03/25/201¢
3175 03/25/201¢
3188 03/25/201¢
3192 03/25/201¢
3196 03/25/201¢
3198 03/25/201¢
3200 03/25/201¢
3205 03/25/201¢
3211 03/25/201¢
3213 03/25/201¢
3221 03/25/201¢
3222 03/25/201¢
3240 03/25/201¢
3245 03/25/201¢
3254 03/25/201¢
3257 03/25/201¢
3258 03/25/201¢
3263 03/25/201¢
3269 03/25/201¢
3274 03/25/201¢
3287 03/25/201¢
3309 03/25/201¢
3310 03/25/201¢
3321 03/25/201¢
3330 03/25/201¢
3331 03/25/201¢
3334 03/25/201¢
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Tyson

midwestme midwestbestmn.com
Advertisements through the mail

It sounds like a stand alone company.

remember something like that being sold out of a truck at the mall.

Hormel Jenni O

Sysco gianteagles

omaha steaks
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/survey/selfserve/a77/g9di15026?rnid=EPO75XMTFCNBJ8S450&study=86039&var1=63&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75XNBQRRF7WY457&study=86039&var1=61&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75XP9CP5SFSV453&study=86039&var1=26&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75XPD887W CQB450&study=86039&var1=36&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75XPDJB8GDSP457&study=86039&var1=67&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XPF7N67PKZ450&study=86039&var1=33&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XQQJWK4W Z29459&study=86039&vari1=36&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XRTVNJ5C5W457&study=86039&var1=24&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XSY27C69BS451&study=86039&var1=32&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XVHB6LCWVCB456&study=86039&var1=39&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XWD58JD2SS450&study=86039&var1=26&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75XX4VZZLMQ9451 &study=86039&var1=23&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XX8TCOFTDH458&study=86039&var1=70&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XX9W9CKB74459&study=86039&var1=68&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75XY48Y3M824455&study=86039&var1=56&var2=F
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3954
3963
3968
3975
3996
3997
4021
4025
4026
4031
4057
4061
4062
4068
4071
4089
4094
4103
4112
4120
4135
4139
4158
4171
4175
4237
4275
4336
4367
4403
4414
4435
4460
4475
4491
4512
4534
4562
4587
4667
4673
4783
4786
4847
4849
4923
4927

3954 03/25/201¢
3963 03/25/201¢
3968 03/25/201¢
3975 03/25/201¢
3996 03/25/201¢
3997 03/25/201¢
4021 03/25/201¢
4025 03/25/201¢
4026 03/25/201¢
4031 03/25/201¢
4057 03/25/201¢
4061 03/25/201¢
4062 03/25/201¢
4068 03/25/201¢
4071 03/25/201¢
4089 03/25/201¢
4094 03/25/201¢
4103 03/25/201¢
4112 03/25/201¢
4120 03/25/201¢
4135 03/25/201¢
4139 03/25/201¢
4158 03/25/201¢
4171 03/25/201¢
4175 03/25/201¢
4237 03/25/201¢
4275 03/25/201¢
4336 03/25/201¢
4367 03/25/201¢
4403 03/25/201¢
4414 03/25/201¢
4435 03/25/201¢
4460 03/25/201¢
4475 03/25/201¢
4491 03/25/201¢
4512 03/25/201¢
4534 03/25/201¢
4562 03/25/201¢
4587 03/25/201¢
4667 03/25/201¢
4673 03/25/201¢
4783 03/25/201¢
4786 03/25/201¢
4847 03/25/201¢
4849 03/25/201¢
4923 03/25/201¢
4927 03/25/201¢
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47
64
60
58
40
71
49
33
24
54
37
26
66
65
36
43
56
36
48
72
48
62
60
50
38
60
43
33
35
46
72
34
31
47
68
28
59
30
26
30
34
66
30
22
32
34
38
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47
64
60
58
40
71
49
33
24
54
37
26
66
65
36
43
56
36
48
72
48
62
60
50
38
60
43
33
35
46
72
34
31
47
68
28
59
30
26
30
34
66
30
22
32
34
38
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22
30

5

6
21
48
19
36

5
39
24
18
10

9
43
47

1
26
21
45
36
31
14
33
39

5
31

5
39
10
50
44
15
28
33
33

5
23
33

7
28

3

5
33

5
33
14
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R G G AT G GGG T QT QT G G G G G T G QT GG G T T QT QT GG G QT T QT G QAT G G QT QAT G G G G G QU G G Y
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4 AN LT OANWRAR L A AN 22 WONANNONRE L WON L WARWARWOWARND L2 DARANDRW—=ND—=N

Omaha Ste
omaha stei
omaha me
The Omah

omaha stei

omaha stei
Omaha Ste
Omaha Ste

jimmy dear
Omaha Ste

omaha stei

midwest st
omaha

Omaha Ste

Omaha Ste
Omaha Ste
The Omat
Omaha Ste
Omaha Ste
omaha me
Waltons

Omaha Ste

Omaha Ste

46

omaha steikansas city steaks

Purdue = omaha steitysons oscar mayer

The name implies one company

Omaha Steaks

| see this product and this name in the market

Amigos  G&C

They have a catalog and | just assumed it was one company.

[« NeoleoNeoNoNeoNeoNel o NeolNeolNolNoNoNoNolNoloNeoNoNoNeloNeoNeol eleo NeololNoeloNeoNoNolNolNoNoNoNolNolNolNoNo)
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Only one company is associated with beef in this area of the country.
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173.4004
146.6353
169.1137
206.1669
122.0684
252.2072
231.9673
111.8763
118.3281
168.2379
143.2006
182.9145
203.4128
252.9304
353.2604
157.4558
696.8449
62.12541
194.1834
225.7183
163.2954
185.4864
201.1394
191.0796
169.9601
297.2906
124.5856
205.9038
88.67888
149.2371
1121.18
253.4205
138.9311
143.335
185.9852
93.10949
114.0455
218.0611
101.6867
136.6112
114.43
151.9086
190.334
239.4035
125.8236
255.6546
240.3722

—_

—_ —_ —_

—_
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(206, ¢, BN, BN, NS, S, S, RS, RNe, N6, NG, N6, BN6, BN, 6 IS, IS, 6, BN 6, N6, ING, NG, IN6, IN6, BN, 6, 6, RS, 6, RS, INe, ING, N6, BNG, BN, BN, IS B 6, IS, B 6, IS, ING, NG, IN6) N6, N6, |
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6 03/25/2015 08:07
6 03/25/2015 08:08
6 03/25/2015 08:09
6 03/25/2015 08:10
6 03/25/2015 08:12
6 03/25/2015 08:12
6 03/25/2015 08:13
6 03/25/2015 08:14
6 03/25/2015 08:14
6 03/25/2015 08:14
6 03/25/2015 08:17
6 03/25/2015 08:18
6 03/25/2015 08:18
6 03/25/2015 08:19
6 03/25/2015 08:19
6 03/25/2015 08:21
6 03/25/2015 08:21
6 03/25/2015 08:22
6 03/25/2015 08:23
6 03/25/2015 08:23
6 03/25/2015 08:25
6 03/25/2015 08:25
6 03/25/2015 08:26
6 03/25/2015 08:29
6 03/25/2015 08:29
6 03/25/2015 08:34
6 03/25/2015 08:37
6 03/25/2015 08:41
6 03/25/2015 08:43
6 03/25/2015 08:45
6 03/25/2015 08:46
6 03/25/2015 08:47
6 03/25/2015 08:49
6 03/25/2015 08:50
6 03/25/2015 08:50
6 03/25/2015 08:52
6 03/25/2015 08:53
6 03/25/2015 08:56
6 03/25/2015 08:57
6 03/25/2015 09:05
6 03/25/2015 09:06
6 03/25/2015 09:16
6 03/25/2015 09:16
6 03/25/2015 09:22
6 03/25/2015 09:22
6 03/25/2015 20:36
6 03/25/2015 20:37

173.9.30.17
50.176.148.81
108.38.229.165
144.160.130.93
12.54.94.27
73.221.124.115
70.183.196.32
144.191.148.3
155.135.55.231
73.174.233.192
216.114.216.234
76.177.249.79
184.77.9.233
108.56.9.154
98.240.123.248
208.31.96.2
24.214.69.53
75.121.57.174
69.250.193.210
174.52.57.75
98.125.17.215
174.57.113.94
75.21.150.184
67.190.105.231
71.236.74.2
99.119.16.75
74.102.85.132
98.207.160.89
130.91.110.183
104.179.169.190
97.88.42.190
204.57.93.26
99.8.19.78
70.168.37.88
67.87.241.145
24.47.177.244
76.89.232.35
73.18.192.4
38.140.38.10
148.166.168.194
70.167.145.239
24.255.2.179
173.197.87.19
74.79.46.168
132.3.65.81
69.126.185.126
65.79.140.30
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0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/4.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..

EPO75XZJ
EPO75Y2¢
EPO75Y27
EPO75Y3L
EPO75Y3:
EPO75Y4¢
EPO75Y64
EPO75Y6E
EPO75Y6€
EPO75Y7E
EPO75Y8¢
EPO75YB(
EPO75YB(
EPO75YC!
EPO75YCI
EPO75YFt
EPO75YF(
EPO75YF\
EPO75YF\
EPO75YGi
EPO75YJF
EPO75YK¢
EPO75YMI
EPO75YQ:
EPO75YQ.
EPO75YTi
EPO75YZN
EPO7577J
EPO7578V
EPO75Z2C1
EPO75ZDI
EPO75ZD¢
EPO75ZG.
EPO75ZGI
EPO75ZHF
EPO752JF
EPO75ZMI
EPO75ZN¢
EPO757P1
EPO752Vt
EPO75ZXF
EPO762BF
EPO762BF
EPO762BZ
EPO762CL
EPO76677
EPO76727

47 F
64 M
60 F
58 F
40 F
71 M
49 M
33 M
24 F
54 M
37 M
26 M
66 F
65 F
36 M
43 F
56 F
36 M
48 F
72 F
48 M
62 F
60 M
50 F
38 M
60 F
43 M
33 M
35 M
46 F
72 M
34 M
31 F
47 M
68 M
28 M
59 M
30 M
26 F
30 M
34 F
66 M
30 F
22 M
32 M
34 M
38 M

86039 bytcx3gpwt
86039 abv41btéq
86039 pgganp76<
86039 97pg3d3bji
86039 1t0fbybw4¢
86039 eam2qsrqr
86039 ng5vcfucyé
86039 87n618r9b
86039 7sgsqtwOh
86039 58kzv57s9
86039 kk4qw4j3jk
86039 gx3rggjube
86039 ebkhmymn
86039 zbfesrufhay
86039 dc9c10tkct
86039 ny3nb8vph
86039 bmkaa3hj4
86039 etjgcuvbac
86039 c5rwwns3r
86039 tvOrtqdfdec
86039 0ztg95dj74
86039 s764ggdnc
86039 910jtjzdxqg¢
86039 6nh21wjdr
86039 fz30wtxmz;
86039 ggwOmkkr¢
86039 mcubt3s3k
86039 vm8fnssr7.
86039 pc9g9fwgtc
86039 efjq7j9edhc
86039 2gxzy6b9n
86039 tpgzbetrd4.
86039 18846x68k
86039 zftye26e3tf
86039 2nutyut8mu
86039 amx7ws48
86039 kxdmmf3ff
86039 9x347dm2:
86039 2x4fmyagkn
86039 2n87413d¢
86039 ke1m6k10t
86039 1gsqt3hent
86039 vmremyk2:
86039 c0evgkr9g¢
86039 rjb4cmdbu
86039 pn59yse75
86039 gazak6s41
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/survey/selfserve/a77/gdi15026?rnid=EPO75XZJQZFKMJ3457 &study=86039&var1=47&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75Y26 XGYXS2J457 &study=86039&vari1=64&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75Y27YQKJFLP454&study=86039&var1=60&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75Y3D8KGRJ44459&study=86039&vari1=58&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75Y3ZGXTLQWL453&study=86039&var1=40&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75Y43NTHH7B6457&study=86039&var1=71&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO75Y64LL23LX8458&study=86039&var1=49&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75Y65XF8CWRD457 &study=86039&var1=33&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75Y6639D8Q87459&study=86039&vari=24&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75Y758BSQZ9V450&study=86039&vari1=54&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75Y86JWMPSV2454&study=86039&var1=37&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75YBG3YMHFXB457&study=86039&var1=26&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75YBGFDN55JL450&study=86039&var1=66&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75YCMD2TYWLQ454&study=86039&var1=65&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75YCR3YV55T6454&study=86039&var1=36&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75YF3LXZ6HFR450&study=86039&var1=43&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75YFCNSNTCQW458&study=86039&var1=56&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75YFVHP362X7456&study=86039&var1=36&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75YFYKXWF3Z2Y459&study=86039&var1=48&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75YG6TV3MCHQ455&study=86039&var1=72&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75YJP599JY6Q453&study=86039&var1=48&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75YK4XN2CW22458&study=86039&vari=62&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75YMRFIDY8ZL455&study=86039&var1=60&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75YQ247JMPKP450&study=86039&var1=50&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75YQXLC7N4XH459&study=86039&var1=38&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75YT7MPM9JH2452&study=86039&vari1=60&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75YZMZ3DZMD2453&study=86039&var1=43&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75Z27J5BBDZWR457&study=86039&var1=33&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75Z8W7NSSSV4450&study=86039&var1=35&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75ZCTYYBDLTF457&study=86039&var1=46&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75ZDDGZHS5BZ459&study=86039&vari=728&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75ZDS7RX8ZHF450&study=86039&var1=34&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75ZGJCHHJ6PQ457&study=86039&vari=31&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO75ZGMV27YHHF456&study=86039&var1=47&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75ZHPQFLL7GS450&study=86039&var1=68&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75ZJHZL6TZBV451&study=86039&vari1=28&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO75ZMD2PDDB35458&study=86039&var1=59&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO75ZN92VFBD4D453&study=86039&var1=30&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75ZPTHWJMSHZ451 &study=86039&var1=26&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO75ZVNK4HTILZ459&study=86039&var1=30&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO75ZXPTRXK9F4452&study=86039&var1=34&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO762BH6FQ5JSS457 &study=86039&var1=66&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO762BHNVZDJBX455&study=86039&vari1=30&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO762BZK4DSW25453&study=86039&vari=228&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO762CD4WZ7J7F451&study=86039&vari1=32&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO766Z2ZZVI.BC4J455&study=86039&var1=34&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO76727NGCDSLB458&study=86039&var1=38&var2=M
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4930
4947
4958
4985
4987
5016
5034
5043
5047
5071
5103
5106
5121
5123
5127
5128
5129
5148
5155
5171
5177
5193
5195
5204
5212
5258
5260
5261
5275
5279
5281
5287
5310
5311
5316
5322
5326
5329
5342
5345
5366
5368
5377
5403
5410
5420
5427

4930 03/25/201¢
4947 03/25/201¢
4958 03/25/201¢
4985 03/25/201¢
4987 03/25/201¢
5016 03/25/201¢
5034 03/25/201¢
5043 03/25/201¢
5047 03/25/201¢
5071 03/25/201¢
5103 03/25/201¢
5106 03/25/201¢
5121 03/25/201¢
5123 03/25/201¢
5127 03/25/201¢
5128 03/25/201¢
5129 03/25/201¢
5148 03/25/201¢
5155 03/25/201¢
5171 03/25/201¢
5177 03/25/201¢
5193 03/25/201¢
5195 03/25/201¢
5204 03/25/201¢
5212 03/25/201¢
5258 03/26/201¢
5260 03/26/201¢
5261 03/26/201¢
5275 03/26/201¢
5279 03/26/201¢
5281 03/26/201¢
5287 03/26/201¢
5310 03/26/201¢
5311 03/26/201¢
5316 03/26/201¢
5322 03/26/201¢
5326 03/26/201¢
5329 03/26/201¢
5342 03/26/201¢
5345 03/26/201¢
5366 03/26/201¢
5368 03/26/201¢
5377 03/26/201¢
5403 03/26/201¢
5410 03/26/201¢
5420 03/26/201¢
5427 03/26/201¢
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26
26
30
25
48
45
29
27
34
29
33
34
34
47
39
32
42
30
19
29
22
26
19
23
36
32
22
21
28
35
43
32
38
35
28
36
42
21
36
45
42
46
41
37
47
48
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47
26
26
30
25
48
45
29
27
34
29
33
34
34
47
39
32
42
30
19
29
22
26
19
23
36
32
22
21
28
35
43
32
38
35
28
36
42
21
36
45
42
46
41
37
47
48
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1 6 4
1 48 4
1 15 1
1 17 3
1 5 4
1 33 2
1 33 2
1 6 4
1 5 4
1 5 4
1 5 4
1 44 3
1 37 3
1 5 4
1 5 4
1 5 4
1 48 4
1 5 4
1 5 4
1 37 3
1 34 5
1 14 1
1 14 1
1 44 3
1 5 4
1 11 5
1 23 1
1 5 4
1 31 2
1 5 4
1 14 1
1 31 2
1 26 3
1 5 4
1 6 4
1 44 3
1 10 5
1 30 2
1 31 2
1 34 5
1 47 5
1 33 2
1 31 2
1 11 5
1 36 1
1 39 2
1 19 3
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Omaha Ste

midwest m
OMAHA §°

omaha stei

Omaha ste

safeway
Omaha Ste
omaha stei

omaha stei
omaha stei

kroger

Omaha Ste

STEAKS

Omaha ste
MIDWEST
better

Omaha Ste

omaha stei
steaks, bee
Omaha Ste
steaks

steaks
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It just looks really familiar to me

Costco StaterBros

i have only recall seeing in displayed once
none

bacon meat bologna sauage
Tyson Hillshire Fe farmer johr Applegate perdue
Midwest Pt Midwest Meat Co

steaks

i have bought there meat before
omaha steaks
costco

omaha steilucerne

the singular name

[« NeoleoNeoNoNeoNeoNeoNaol NeollolNoloNoNeoNeolNoloNoNoNoNoloNoNoNeolNoloNoNoNolNoloNoNoNoNell e lNeoNeNoll e lNe)
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151.7967
1156.728
203.8145
108.4489
97.20026
150.1075
164.1152
251.638
60.94678
220.1716
116.9161
160.7029
317.8545
123.6896
446.3476
199.2403
200.0519
134.1954
167.6248
105.2037
112.2555
327.5601
438.1152
277.8521
231.5793
260.9557
241.8139
112.7328
97.44593
1056.1277
117.7672
217.01
232.0459
237.0498
240.3702
381.6217
194.6267
159.0896
79.87543
190.1731
193.8457
164.4661
159.6028
158.1578
356.2912
220.3614
386.2454
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6 03/25/2015 20:38
6 03/25/2015 20:41
6 03/25/2015 20:42
6 03/25/2015 20:53
6 03/25/2015 20:54
6 03/25/2015 21:11
6 03/25/2015 21:30
6 03/25/2015 21:34
6 03/25/2015 21:36
6 03/25/2015 21:48
6 03/25/2015 22:04
6 03/25/2015 22:05
6 03/25/2015 22:14
6 03/25/2015 22:15
6 03/25/2015 22:19
6 03/25/2015 22:19
6 03/25/2015 22:19
6 03/25/2015 22:35
6 03/25/2015 22:38
6 03/25/2015 22:47
6 03/25/2015 22:50
6 03/25/2015 23:07
6 03/25/2015 23:08
6 03/25/2015 23:17
6 03/25/2015 23:26
6 03/26/2015 00:21
6 03/26/2015 00:25
6 03/26/2015 00:25
6 03/26/2015 00:49
6 03/26/2015 00:52
6 03/26/2015 00:53
6 03/26/2015 01:08
6 03/26/2015 01:50
6 03/26/2015 01:51
6 03/26/2015 01:59
6 03/26/2015 02:14
6 03/26/2015 02:26
6 03/26/2015 02:32
6 03/26/2015 03:07
6 03/26/2015 03:24
6 03/26/2015 04:36
6 03/26/2015 04:51
6 03/26/2015 05:18
6 03/26/2015 05:52
6 03/26/2015 06:01
6 03/26/2015 06:18
6 03/26/2015 06:30

184.96.144.149
69.10.210.100
50.165.188.43
70.179.147.73
207.233.86.251
67.83.133.216
65.49.2.184
71.212.225.122
76.168.207.89
67.188.67.33
107.184.124.153
71.252.145.182
108.243.237.84
98.109.29.71
38.121.36.2
71.160.82.146
71.197.221.88
15.211.201.83
108.73.137.8
129.15.64.223
71.77.149.63
69.245.253.130
173.17.183.25
135.26.59.78
108.247.87.10
50.153.164.127
68.32.26.53
50.173.189.16
174.57.83.206
172.248.84.197
99.110.37.83
74.105.188.95
66.87.74.110
72.197.122.232
174.16.209.18
173.62.240.144
108.83.89.69
24.61.176.127
73.215.115.97
104.138.189.18
71.246.150.119
98.116.208.90
69.123.54.30
98.18.195.96
107.10.202.135
204.195.143.39
99.55.71.156
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0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..
0 Mozilla/5.0 ..

EPO76728
EPO7672E
EPO7672C
EPO7672L
EPO7672L
EPO76744
EPO7674J
EPO7674L
EPO7674N
EPO76778
EPO7677L
EPO7677N
EPO7677T
EPO7677T
EPO7677X
EPO7677X
EPO7677X
EPO76787
EPO76789
EPO7678F
EPO7678F
EPO767G)
EPO767G:
EPO767HE
EPO767H1
EPO767Y(
EPO767Y<
EPO767Y<
EPO767Z8
EPO767ZE
EPO767ZC
EPO7682J
EPO7683T
EPO7683V
EPO7684E
EPO76863
EPO7687F
EPO7688N
EPO768YV
EPO76976
EPO76B6F
EPO76B9¢
EPO76BH(
EPO76BNI
EPO76BQ!
EPO76C2k
EPO76CLF

47 M
26 M
26 M
30 M
25 M
48 M
45 M
29 M
27 M
34 M
29 M
33 M
34 M
34 M
47 M
39 M
32 M
42 M
30 M
19 M
29 M
22 M
26 M
19 M
23 M
36 M
32 M
22 M
21 M
28 M
35 M
43 M
32 M
38 M
35 M
28 M
36 M
42 M
21 M
36 M
45 M
42 M
46 M
41 M
37 M
47 M
48 M

86039 e17bd18qE
86039 78ttedzb5g
86039 dh8ychmkt
86039 t8p6576fp¢<
86039 c66gahzm!
86039 apgmbm4¢
86039 9e344a4qfl
86039 xnxn5xbq9
86039 7mpdz4zp:
86039 xktydf95k5
86039 e83rg93h9
86039 u79cmg01!
86039 29evru9cxs
86039 6¢c8v5qcxb
86039 zvpabxwhx
86039 gfyvhm9vc
86039 gyz5s864a
86039 umpgzxd4
86039 adnuy7pwr
86039 1yaabw91j
86039 n6dkvqre9:s
86039 kabhaOrqw
86039 gkj08gw2y:
86039 0jzbjbot8r1
86039 5w2n98vts
86039 w2edqvpbe
86039 7887xgx13
86039 dd9h6eesf(
86039 4u2aw97kt
86039 pg4avoxrht
86039 du753yn5u
86039 tq6x7predx
86039 v8mh12erv
86039 9s05995d8
86039 e2ec8vowv
86039 xjnbztch6y!
86039 41juj7v7w4
86039 yx63uabkk
86039 j15e72bfkje
86039 rdcevr7y1d
86039 gz4eq9euq
86039 p9x6n1km!
86039 d3x30qg1dit
86039 urfrhwn381
86039 cbw4nsfws
86039 vh0z4cfufy
86039 gcqq80pfuj
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/survey/selfserve/a77/gdi15026?rnid=EPO76728D4ZXJHC458&study=86039&var1=47&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7672B7LDTZW H453&study=86039&var1=26&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7672CCJYLZHG458&study=86039&var1=26&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO7672L DMPTVFZ453&study=86039&var1=30&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7672LYM4VYX3459&study=86039&var1=25&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO76744LJM3C29451 &study=86039&var1=48&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO7674J3WJJZCR452&study=86039&var1=45&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7674LTX7JJX4453&study=86039&var1=29&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7674N2KK5M5P456&study=86039&var1=27&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO767788VT8T92454&study=86039&var1=34&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7677LRZNSCSP454&study=86039&var1=29&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO7677MMKH7W 6K456&study=86039&var1=33&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7677TBH8F268454&study=86039&var1=34&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7677TRX9BRB7454&study=86039&var1=34&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7677X6CSY4T8458&study=86039&vari1=47&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7677X82KT7GV457&study=86039&var1=39&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7677XBDT85CX458&study=86039&var1=32&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767878K8DF94452&study=86039&vari=42&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7678946HP4R4456&study=86039&var1=30&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7678FW7GC2V2452&study=86039&vari=19&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7678HCL2QR29457 &study=86039&var1=29&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO767GYW3Q6G8H452&study=86039&var1=22&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767GZ39V5X87455&study=86039&vari=26&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767H8LZQZYRR456&study=86039&var1=19&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767HT7658GJZ456&study=86039&var1=23&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767YQH39726Y455&study=86039&vari1=36&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767YSFDJP3PR456&study=86039&var1=32&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767YSNXX3HLK459&study=86039&var1=22&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767Z9GWHLYCF453&study=86039&var1=21&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO767ZBYG7Q4YP452&study=86039&var1=28&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO767ZCX6NHMKX452&study=86039&var1=35&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7682J666SNR2450&study=86039&var1=43&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7683TPB787FH456&study=86039&var1=32&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7683V58LZBCV452&study=86039&var1=38&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO7684BQT66435452&study=86039&var1=35&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO76863CBJ4FK5458&study=86039&var1=28&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7687FZ87WQQP458&study=86039&var1=36&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO7688NX336LMX454&study=86039&var1=428&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO768YWZ2F527V459&study=86039&var1=21&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO76976VK4VMQF458&study=86039&var1=36&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO76B6R5S57XT4453&study=86039&vari1=45&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO76B93D4CXLBS459&study=86039&var1=42&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO76BHGMY6BRKDN454&study=86039&vari=46&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO76BNP62G93MK454&study=86039&vari=41&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO76BQ7WDW2S55454&study=86039&var1=37&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO76 C2K2NDXC9K454&study=86039&var1=47&var2=M
/survey/selfserve/a77/gdi15026 ?rnid=EPO76 CLPZHNKCHM459&study=86039&var1=48&var2=M
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5434
5445
5457
5463
5483
5492
5500
5505
5516
5527
5534
5551
5553
5554
5558
5569
5570
5587
5594
5596
5597
5613
5614
5659
5664
5674
5683
5686
5695
5700
5739
5748
5760
5762
5777
5782
5787
5793
5798
5810
5830
5834
5836
5837
5853
5860
5862

5434 03/26/201¢
5445 03/26/201¢
5457 03/26/201¢
5463 03/26/201¢
5483 03/26/201¢
5492 03/26/201¢
5500 03/26/201¢
5505 03/26/201¢
5516 03/26/201¢
5527 03/26/201¢
5534 03/26/201¢
5551 03/26/201¢
5553 03/26/201¢
5554 03/26/201¢
5558 03/26/201¢
5569 03/26/201¢
5570 03/26/201¢
5587 03/26/201¢
5594 03/26/201¢
5596 03/26/201¢
5597 03/26/201¢
5613 03/26/201¢
5614 03/26/201¢
5659 03/26/201¢
5664 03/26/201¢
5674 03/26/201¢
5683 03/26/201¢
5686 03/26/201¢
5695 03/26/201¢
5700 03/26/201¢
5739 03/26/201¢
5748 03/26/201¢
5760 03/26/201¢
5762 03/26/201¢
5777 03/26/201¢
5782 03/26/201¢
5787 03/26/201¢
5793 03/26/201¢
5798 03/26/201¢
5810 03/26/201¢
5830 03/26/201¢
5834 03/26/201¢
5836 03/26/201¢
5837 03/26/201¢
5853 03/26/201¢
5860 03/26/201¢
5862 03/26/201¢

WWWWWWWWWWWWWWwWwWwWwWLwWwWwwWwWwWwWwWwWwWwWLwWwWwWwwWwWwWwWwWwWwWwwwwwwww

38
56
63
42
26
18
37
55
53
27
44
40
22
27
56
30
24
59
64
36
54
66
50
37
46
49
36
44
70
74
55
50
33
80
45
42
69
20
50
18
65
29
74
59
59
54
42
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56
63
42
26
18
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53
27
44
40
22
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56
30
24
59
64
36
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66
50
37
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36
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70
74
55
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33
80
45
42
69
20
50
18
65
29
74
59
59
54
42
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21
26
50
23
10
10
14
23
16
44
33
10
47
21
14

11
47
44

32
34
43
26
23
18
33
10
31
34
24
50
44
19
15
39
39
10
31
26
39
17
41

39
18
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/survey/selfserve/a77/gdi15026?rnid=EPO77FVNIKTMGZ3454&study=86039&var1=47&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77FVSB3HHDHH452&study=86039&var1=46&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO77FW5WQGT223452&study=86039&var1=68&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77FZJP22HPVV459&study=86039&var1=47&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO77G5Y7CH2W GS458&study=86039&var1=49&var2=F
/survey/selfserve/a77/9di15026?rnid=EPO77G667JDHJYW451&study=86039&vari1=49&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77G69MPVJIWVJ459&study=86039&vari=478&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77G7TSTTPJ8M458&study=86039&vari1=19&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77G8H48Q68TG457&study=86039&var1=49&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO77G8KD5VP7ZD456&study=86039&var1=44&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO77G8L3ZFM5Y9454&study=86039&vari1=47&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77G98J253GZC459&study=86039&var1=45&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77GINZNCSJHT451 &study=86039&var1=49&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77G9PMB9DH8C458&study=86039&vari1=31&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77GB8LB4VD3H458&study=86039&var1=40&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77GB9C5X4KFK453&study=86039&var1=34&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77GC3QJ5QBHZ454&study=86039&var1=68&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO77GPVH8Y5MJR456&study=86039&vari=46&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77GQJHP8XJ5C459&study=86039&vari=44&var2=M
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8211
8247
8270
8280
8281
8287
8303
8313
8331
8337
8339
8342
8352
8354
8366
8384
8385
8394
8427
8475
8526
8543
8559
8562
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8625
8650
8651
8652
8675
8714
8718
8735
8773
8788
8791
8798
8799
8816
8818
8824
8842
8843
8865
8867
8873
8882

8211 03/28/201¢
8247 03/28/201¢
8270 03/28/201¢
8280 03/28/201¢
8281 03/28/201¢
8287 03/28/201¢
8303 03/28/201¢
8313 03/28/201¢
8331 03/28/201¢
8337 03/29/201¢
8339 03/29/201¢
8342 03/29/201¢
8352 03/29/201¢
8354 03/29/201¢
8366 03/29/201¢
8384 03/29/201¢
8385 03/29/201¢
8394 03/29/201¢
8427 03/29/201¢
8475 03/29/201¢
8526 03/29/201¢
8543 03/29/201¢
8559 03/29/201¢
8562 03/29/201¢
8607 03/29/201¢
8625 03/30/201¢
8650 03/30/201¢
8651 03/30/201¢
8652 03/30/201¢
8675 03/30/201¢
8714 03/30/201¢
8718 03/30/201¢
8735 03/30/201¢
8773 03/30/201¢
8788 03/30/201¢
8791 03/30/201¢
8798 03/30/201¢
8799 03/30/201¢
8816 03/30/201¢
8818 03/30/201¢
8824 03/30/201¢
8842 03/30/201¢
8843 03/30/201¢
8865 03/30/201¢
8867 03/30/201¢
8873 03/30/201¢
8882 03/30/201¢
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6 03/28/2015 10:58
6 03/28/2015 11:12
6 03/28/2015 11:15
6 03/28/2015 11:17
6 03/28/2015 11:17
6 03/28/2015 11:18
6 03/28/2015 11:26
6 03/28/2015 11:32
6 03/28/2015 11:46
6 03/29/2015 11:49
6 03/29/2015 11:50
6 03/29/2015 11:50
6 03/29/2015 11:51
6 03/29/2015 11:53
6 03/29/2015 11:57
6 03/29/2015 12:04
6 03/29/2015 12:04
6 03/29/2015 12:08
6 03/29/2015 12:18
6 03/29/2015 12:30
6 03/29/2015 12:43
6 03/29/2015 12:45
6 03/29/2015 12:48
6 03/29/2015 12:49
6 03/29/2015 13:05
6 03/30/2015 12:24
6 03/30/2015 14:20
6 03/30/2015 14:20
6 03/30/2015 14:20
6 03/30/2015 14:20
6 03/30/2015 14:21
6 03/30/2015 14:21
6 03/30/2015 14:22
6 03/30/2015 14:24
6 03/30/2015 14:25
6 03/30/2015 14:25
6 03/30/2015 14:25
6 03/30/2015 14:25
6 03/30/2015 14:26
6 03/30/2015 14:26
6 03/30/2015 14:26
6 03/30/2015 14:27
6 03/30/2015 14:27
6 03/30/2015 14:28
6 03/30/2015 14:29
6 03/30/2015 14:29
6 03/30/2015 14:30

107.195.102.116
104.172.133.245
98.93.88.9
96.233.82.55
74.221.71.58
96.27.187.191
64.18.226.59
50.167.102.53
173.21.42.218
74.131.9.251
69.131.59.120
107.222.106.96
71.90.154.215
207.59.35.148
166.172.184.238
69.141.199.117
50.149.181.86
216.66.74.22
68.36.53.145
67.159.155.249
71.244.169.202
72.222.211.247
50.135.60.102
96.239.154.21
107.5.87.237
71.53.201.77
174.22.186.22
184.6.145.235
24.209.138.173
173.65.16.39
173.172.71.202
65.60.143.253
68.104.30.93
184.176.107.172
67.81.109.50
24.101.127.189
72.83.41.122
108.94.130.58
50.128.209.200
107.182.35.167
68.0.132.63
24.183.186.58
69.125.217.161
50.249.41.171
73.219.13.116
174.26.44.154
96.246.82.11
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EPO77H3(
EPO77H7:
EPO77H8t
EPO77H94
EPO77H9:
EPO77H9¢
EPO77HDI
EPO77HH:!
EPO77HP!
EPO77T35
EPO77T35
EPO77T35
EPO77T38
EPO77T3C
EPO77T3N
EPO77T6N
EPO77T6N
EPO77T6\
EPO77T7N
EPO77T8N
EPO77T98
EPO77T9k
EPO77T9N
EPO77T9F
EPO77TC1
EPO788J3
EPO78B7(
EPO78B7¢
EPO78B7(
EPO78B7N
EPO78BB:
EPO78BB¢t
EPO78BB¢
EPO78BC\
EPO78BC*
EPO78BC*
EPO78BD!
EPO78BD!
EPO78BD:
EPO78BDI
EPO78BDI
EPO78BD\
EPO78BD\
EPO78BF4
EPO78BF4
EPO78BF¢
EPO78BFL

24 M
36 M
63 M
65 F
63 M
34 M
40 M
43 M
36 M
46 F
28 F
34 M
19 M
34 M
24 M
31 M
21 M
23 M
31 M
29 M
31 M
34 M
30 M
29 M
21 M
63 M
34 F
62 F
67 M
44 F
49 F
40F
55 F
64 M
59 F
73 M
60 M
58 F
50 F
57 M
23 F
34 F
62 F
64 F
59 F
59 M
65 M

86039 eumzxidrz
86039 9erkk75bbx
86039 png1z0447
86039 hpn0zvsfuy
86039 Oppeexmfg
86039 kyjccvtbsxt
86039 xb2u6z8u9
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86039 sn2gtkhws:
86039 jzd4al3awa
86039 xg8xxuchj3
86039 vte3rg4sjqc
86039 wailx4jd07.
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86039 cg28xs91y;
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86039 tfbasrwd2q
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86039 vjx0Ocextgg!
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86039 ey7cyxdfqc
86039 nacus7mOr
86039 t8ju2hs85h
86039 hd2gspyyz
86039 ynOnezpbh
86039 kmnr4ser8:
86039 e9rxp0fpgh
86039 y6aswvmg
86039 rynchukdO¢
86039 n79gcpg73
86039 dghbhnk37
86039 5yu55ce28
86039 vn2jg3hvw
86039 g9m2nrQur
86039 hnn67qgpne
86039 7sbfrmbkrt
86039 n6tyg28gc:
86039 85p3henrh
86039 3mijf7adxke
86039 cckse91qm
86039 vObs4ap6bw
86039 54xpjp7zqr
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/survey/selfserve/a77/g9di15026?rnid=EPO77H3CVLG7DYF458&study=86039&vari=248&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO77H77HJCOM8P455&study=86039&var1=36&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77H8HJS55TKB452&study=86039&var1=63&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77H94VVRHNRR458&study=86039&var1=65&var2=F
/survey/selfserve/a77/9di15026?rnid=EPO77H97ZHLTDDF453&study=86039&var1=63&var2=M
/survey/selfserve/a77/9di15026?rnid=EPO77H99JD3PY5F451&study=86039&var1=34&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77HDF322DTY7451&study=86039&var1=40&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77HH5FQ48S25459&study=86039&var1=43&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77HP3R65YSQN453&study=86039&var1=36&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T35DPPYLJZ454&study=86039&var1=46&var2=F
/survey/selfserve/a77/g9di15026?rnid=EPO77T35G7LGH4R455&study=86039&var1=28&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO77T35VT8G5XF456&study=86039&vari=34&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T39ZJJN2N7456&study=86039&vari=19&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T3CWNNFMPY459&study=86039&var1=34&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T3NXLJMFR3455&study=86039&var1=24&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T6M9XVRD66453&study=86039&var1=31&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T6MGZ5CN42457&study=86039&var1=21&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T6VRYZRC34454&study=86039&var1=23&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T7NZGV629K457 &study=86039&vari1=31&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77T8NM4XMZ5V456&study=86039&vari1=29&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77T98KCV2ZRT459&study=86039&var1=31&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO77T9HM53TPYT456&study=86039&vari=34&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO77TIN79DYBTL456&study=86039&var1=30&var2=M
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/survey/selfserve/a77/g9di15026?rnid=EPO78B79QWPSXR9452&study=86039&var1=62&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78B7CBYKQ8C8456&study=86039&var1=67&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO78B7MDZ4RBQH458&study=86039&var1=44&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78BB5VK25DGH458&study=86039&var1=49&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78BB63RFG4TD459&study=86039&var1=40&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78BB9B38Y6G T452&study=86039&vari=55&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78BCWCTQQQPV457&study=86039&vari=648&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO78BCYLQMXGHV454&study=86039&var1=59&var2=F
/survey/selfserve/a77/9di15026?rnid=EPO78BCYPX99FPZ459&study=86039&var1=73&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO78BD3HGLFLGX452&study=86039&var1=60&var2=M
/survey/selfserve/a77/g9di15026?rnid=EPO78BD3HY7L7NR451 &study=86039&var1=58&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78BD777Q6MMR457&study=86039&vari=50&var2=F
/survey/selfserve/a77/gdi15026?rnid=EPO78BDP52FLWV7455&study=86039&var1=57&var2=M
/survey/selfserve/a77/gdi15026?rnid=EPO78BDRLBLHL3Y451&study=86039&vari1=23&var2=F
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/survey/selfserve/a77/gdi15026?rnid=EPO78BF4DRRHDQL452&study=86039&var1=64&var2=F
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8900
8909
8923
8958
8963
8968
8983
9000
9011
9022
9027
9029
9036
9043
9053
9058
9075
9082
9170
9182
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BACKGROUND AND PURPOSE

Stinson Leonard Street, LLC, attorneys for Omaha Steaks, previously retained me
to design and conduct a study to determine the extent to which, if at all, the
terms OMAHA and OMAHA STEAKS have acquired secondary meaning - i.e,
the extent to which they serve to identify the Omaha Steaks company (or an
anonymous source) as a single source of meat products offered in connection
with those names. As discussed in my original report, the survey data showed
that there is a high level of associating the terms OMAHA and OMAHA STEAKS

with Omaha Steaks and that the terms have acquired secondary meaning

I have now been asked to review and opine on the Expert Report of Robert Klein,
which was submitted as a rebuttal to the survey I conducted. This Supplemental
Report contains my opinions regarding the Klein Report. My continuing work in
connection with this matter will be billed at my ordinary rate of $625/hr. My
qualifications are detailed in my original Expert Report and an updated copy of
my CV containing my list of testimony in the past 4 years and publications in the

past 10 years is attached hereto as Appendix A.

BRIEF OVERVIEW AND GENERAL RESPONSE TO KLEIN REPORT

Although Mr. Klein’s expertise is in market research, his report consists almost
entirely of pure legal opinion, with hardly any content relating to market

research expertise. Mr Klein's opinions pertain to the following topics:

(1) what other topics / legal issues Mr. Klein thinks should have been
surveyed (Mr. Klein criticizes the survey for not covering the topics of
likelihood of confusion or dilution, which were intentionally omitted and

outside the scope of the survey)

Page | 2

12100899.2



(2) what evidence is legally relevant to an analysis of secondary meaning
(Klein asserts that consumer association of the marks within the specific
market that a trademark user operates is irrelevant to the question of
whether the user has developed a protectable interest in the mark if the
alleged infringer serves a different or broader market)

(3) whether a geographic term can develop secondary meaning and be a
protectable mark (Mr Klein asserts that the fact that Omaha is also a
geographic location undermines the idea that the term has acquired
secondary meaning and is protectable)

(4) whether a term can develop secondary meaning and be a valid
trademark even if the term is used along with a generic term (Mr Klein
asserts that “Omaha” could not be a trademark because the generic term
"steaks" often follows "Omaha" in Opposers’ registrations and uses of its

marks.)

Mr. Klein’s report contains no criticisms relating to any aspect of the survey

methodology, questions, controls, or analysis of the results.

Mr. Klein’s opinions are based on a fundamental misunderstanding of what
secondary meaning is, and what the law requires for proof of secondary
meaning. Most critically, Mr. Klein's attack on the survey universe is based on a
fundamental failure to distinguish between the issue of secondary meaning
(which concerns the question of whether a party has developed protectable
rights in a mark before the existence of any alleged infringement) and the issue of
likelihood of confusion (which concerns the issue of whether a subsequent use
that occurs after the senior mark has already acquired secondary meaning will
cause confusion). Mr. Klein is under the mistaken impression that secondary

meaning must be measured among the relevant universe for likelihood of
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confusion (prospective customers of an accused infringer), which is conceptually
impossible because of the fundamental tenet that secondary meaning must have
developed before an accused infringement occurred. Accordingly, the question
of whether a mark has acquired secondary meaning (and is therefore a
protectable mark in the first place) could not possibly hinge on how or what a
subsequent potential infringer happens to sell. Moreover, Mr. Klein offers no
citations to support any of his legal opinions, which directly contradict the most

basic tenets of trademark law.1

DETAILED RESPONSES TO KLEIN CRITICISMS

1. Failure to test for likelihood of confusion or dilution

The first “specific flaw” that Mr. Klein discusses is that the survey did not assess
likelihood of confusion or dilution. As should be obvious, it is not a flaw for a
secondary meaning survey to omit other issues, such as confusion or dilution.
Secondary meaning is a separate issue from likelihood of confusion or dilution
and is typically addressed separately in surveys.2 Mr. Klein himself has
conducted numerous secondary meaning surveys that did not include an
assessment of likelihood of confusion or dilution. There is simply no merit to the
claim that a survey on secondary meaning is flawed because it did not also test
another issue. To the extent that Mr. Klein is suggesting that a survey on
likelihood of confusion could have been performed, that is not relevant to the

propriety or reliability of the secondary meaning survey I conducted.

1 While I limit my expertise to survey research and would not normally express legal
opinions, there is no way to respond to Mr. Klein’s criticisms without doing so given
that his criticisms are flawed legal opinions.
> Of course, acquired distinctiveness through secondary meaning will support the strength
of the mark under a likelihood of confusion evaluation.
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For the same reason, there is no merit to Mr. Klein’s criticism that I did not show
the accused GOP marks. The marks that are alleged to cause confusion would
only be shown in a confusion or dilution survey. Secondary meaning surveys
test the senior user’s marks and never show the allegedly infringing marks. Mr.
Klein has also conducted secondary meaning surveys where the alleged
infringer’s marks were not shown. There is simply no basis for criticizing a

secondary meaning survey for not also taking steps to test for confusion.

II. The survey universe for assessing secondary meaning

My secondary meaning survey covered the universe of prospective customers of
the goods and services offered by Opposer, namely consumers who purchase
meat through gift or specialty foods websites, gift or specialty foods stores or
kiosks, mail order catalogs or television shopping networks. This was
appropriate, as secondary meaning is not required to be proved among the
general public but among the universe of consumers that the markholder serves.?
Mr. Klein correctly points out that this is a subset of the broader universe of meat
purchasers that Applicant sells to. Mr. Klein claims that the appropriate universe
for assessing secondary meaning consists of the “customers of the goods for
which the GOP marks are applied for and/ or registered.” Mr. Klein believes this
is the relevant universe because it is the “relevant customer segment for

establishing likelihood of confusion or dilution.”#

To summarize, Mr. Klein believes that the analysis of whether Opposer’s marks

have secondary meaning must be based on Applicant’s customer base. Mr. Klein

32 ]. Thomas McCarthy, McCarthy on Trademarks and Unfair Competition § 15:46 (4th
ed. 2009) (secondary meaning “not need be proven among the general public if a
product is targeted at only a specific segment of the general public.”).
¢ Klein Report, p.5.
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claims that an assessment of whether secondary meaning exists within Opposer’s
market is_irrelevant because Applicant has a broader (or different) customer

base.

Mr. Klein’s opinion that the universe for assessing secondary meaning should be
based on the Applicant’s customer base (as it would be for likelihood of
confusion) is meritless for the reason stated above —where required, secondary

meaning must be established prior to the other's first use of a similar mark. In

other words, the party seeking rights in the mark must prove that the mark has

acquired secondary meaning before there was even an allegedly infringing use in

existence.

The same point is evident from the context of trademark infringement actions. It
is well-established that in an action for trademark infringement, where proof of
secondary meaning is necessary, the party must prove that its mark acquired
secondary meaning before the other party’s use began.> If the mark needed to
have acquired secondary meaning before the alleged infringement began in
order to establish the plaintiff had rights in its mark, how could the plaintiff’s
pre-existing rights hinge on the subsequent use by the alleged infringer, who did
not come along until after the point at which the plaintiff already had rights in its

mark?

Viewed in light of the well-established law, it is evident that Mr. Klein is simply
confusing the issues of secondary meaning and confusion. He is arguing that we

must focus on the customer base of GOP because that is where the likelihood of

5See MCCARTHY ON TRADEMARKS §15:4; Burke-parsons-Bowlby Corp. v. Appalachian
Log Homes, Inc., 871 F.2d 590, 596 (6th Cir. 1989) (“Secondary meaning must be
established prior to other’s first use of a similar [design].”);Bern Unlimited, Inc. v. Burton
Corp., No. 11-12278, 2015 WL 1442456 (D. Mass. Mar. 31, 2015)
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confusion analysis must take place. It makes no sense, however, to say that the
question of whether Opposer had rights in its mark in the first place hinges on
who GOP sells to. Opposer either had rights in its mark before GOP even came
along or it did not. The only market that makes any sense to look at for
secondary meaning is the market in which Opposer operated at the relevant time
period for determining secondary meaning - i.e., before Applicant even entered

the picture.

As this makes evident, the survey universe was appropriately geared toward the
market in which Opposer operates. Opposer sells meat products through certain
specialty website/store channels, via mail order catalog, and through kiosks. In
addition, many of Opposer’s registrations focus on these channels. For instance,

Opposer has registrations for:

e on-line retail store services featuring food and food related items

e retail mail-order and retail food store services in the field of gourmet
food products, kitchen apparel and kitchen utensils

e fresh and frozen boxed steaks, and fresh and frozen cuts of meats

e Food kiosk services

e Electronic retailing services via computer featuring food and food
related items; Mail order catalog services featuring food and food

related items.

Finally, it is worth noting that Mr. Klein’s opinion that the survey universe of
Opposer’s specific market was flawed and instead should have covered the
broader universe of meat purchasers directly contradicts Mr. Klein's opinion

criticizing my secondary meaning survey in another case.® In that case, |

¢ Meyer Manufacturing Company, Limited v. Telebrands Corporation (E.D. Cal. 2011)
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performed a secondary meaning survey among “purchasers of non-stick pots
and pans.” Mr. Klein claimed that this broad universe of pots and pans
customers was flawed because the alleged mark holder's product was promoted
only through certain marketing channels and sold only at certain stores. Mr.
Klein argued that the universe should have been limited due to the “specialized
distribution” of the product. According to Mr. Klein, the fact that the product
was distributed through particular channels of trade “require[s] that the universe
be constrained to consist of purchasers who” shop via such channels. Mr. Klein
criticized inclusion of the broader universe of purchasers of pots and pans and
insisted the survey should have screened for those who shop through
infomercials or in the specific other channels where the product is marketed. In
other words, Mr. Klein argued that I should have done exactly what I did here -
i.e., base the universe on the specific channels through which Opposer’s products
are marketed so that the survey is geared toward the prospective purchasers of
such products. Mr. Klein directly contradicts his prior opinion to now assert that
this was a flaw and I should have based the survey on the broad universe of

“meat purchasers.”

III.  Protectability of a geographic term

Another legal opinion offered by Mr. Klein is that the conclusion that the term
OMAHA has acquired secondary meaning is unsupported because Omaha “is
obviously the geographically descriptive name of the largest city in Nebraska.”

It is hard to imagine that Mr. Klein could seriously suggest that a term that also
refers to a city or other geographic location cannot acquire secondary meaning
and be protected as a trademark. This is a baseless opinion as there are countless

city names that are registered and used as marks. As just a few examples:
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e BOSTON (for sweatshirts, Reg. No. 4330613)

e SANTA FE (for beans, Reg. No. 4583686)

e DENVER (for medical devices, Reg. No. 2656644 )

e BURLINGTON (for socks, hosiery, Reg. No. 4331380)

e HARTFORD (for drills and machine tools, Reg No. 4632409)

Indeed, Mr. Klein is quite familiar with parties using the names of a geographic
location as trademarks, as he very recently conducted a survey for a party
purporting to enforce rights in the mark IPANEMA for swimwear. The name
IPANEMA refers to a well-known beach area in Rio DeJaneiro, Brazil.” Mr.
Klein’s suggestion that OMAHA could not have acquired secondary meaning
because it is also the name of a geographic location not only lacks any support in
the law, but flies in the face of Mr. Klein’s first-hand knowledge of the use of the

names of geographic locations as protectable marks.

IV. Protectability of a term that is used along with a generic term

Mr. Klein's final legal opinion is that OMAHA could not have acquired
secondary meaning because that term is not registered or used on its own, but
rather along with the generic term STEAKS. First, it is 100% clear that a mark
does not need to be registered in order to acquire secondary meaning. Secondary
meaning occurs based on actual use and parties can clearly have common law

rights in a mark regardless of whether it is registered.

In terms of use, Mr. Klein provides no support at all for his legal opinion that a
term (OMAHA) cannot acquire secondary meaning if it is used with a generic

term (OMAHA STEAKS). From a consumer perception standpoint, this position

7 Brady v. Grendene (S.D. Cal)
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is nonsensical. For instance, if American Airlines always used “Airlines” along
with “American,” there is no doubt that the term ” American” could still acquire
secondary meaning on its own - i.e., “ American” on its own would still function
to identify a single airline to consumers. The presence of a generic term certainly
does not bar the preceding term from becoming associated with a single source
when used on its own. Nor am I aware of any legal authority stating that a term
cannot acquire secondary meaning if it is used along with a generic term. Mr.
Klein’s suggestion that OMAHA could not have acquired secondary meaning
because it is used along with STEAKS is pure advocacy that has no support in
the law or in his area of expertise, market research. It is not proper for a survey
expert to attack actual survey data showing that consumers do associate
OMAHA with a single source on the basis of his belief that the law does not

allow protection of the term.

While no further comment is necessary to rebut Mr. Klein’s assertions about the
protectability of OMAHA on its own, as the survey clearly showed that OMAHA
is strongly associated with Opposer even in the absence of the term STEAKS, it is
interesting to note that Opposer’s Omahasteaks.com website appears as the first

sponsored link in a Google search for the term OMAHA on its own:

&

GO~ ) Sle omaha

Web News Maps Images Videos More ~ Search tools
About 95,700,000 results (0 62 seconds)

AT ( 30) ron Vet

OmahaSteaks.com - Best Quality Steak & Seafood Goods

7] www.omahasteaks.com/FreeShipping ~ (800) 245-7832

Shaop Online Now & Get Free Shipping

Omaha Steaks has 1,250 followers on Google+ - S Vaiey
Best Sellers Filet Mignons
Gourmet Variety Packs

i)
Papillion Bellevue

Clty of Omaha - Home Gretna
www._cityofomaha.org/ ¥ Omaha ~
Official municipal site includes city services, departments, community information Omaha

news, events, council members and meetings
City in Nebraska
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Presumably Opposer has purchased OMAHA on its own as a Google adword

and actual consumers sometimes search for OMAHA on its own to reach

Opposer’s website.

CONCLUSIONS

For the foregoing reasons, it is my opinion that Mr. Klein’s opinions are almost

purely of a legal nature and do nothing to undermine the validity of my survey.

Hal Poret

Dated: August 6, 2015
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Hal L. Poret
(hal.inc42@gmail.com; 914-772-5087)

Education
1998 Harvard Law School, ].D., cum laude
e EHditor/Writer - Harvard Law Record
e Research Assistant to Professor Martha Minow
1995 S.U.N.Y. Albany, M.A. in Mathematics, summa cum laude
e Statistics
e Taught calculus/ precalculus/statistics
1993 Union College, B.S. in Mathematics with honors, magna cum laude
e Phi Beta Kappa
e Resch Award for Achievement in Mathematical Research
Employment
2004 - Senior Vice President, ORC International
) Designed, supervised, and analyzed over 700 consumer

surveys, including Trademark, Trade Dress, Advertising
Perception, Fraud/Consumer Deception, Claims Substantiation
studies, Damages, and Corporate Market Research Surveys

. Provided expert testimony at deposition and/ or trial regarding
survey research in over 50 U.S. District Court litigations and
proceedings in front of TTAB, NAD and the FTC.

. Review and comment on third party surveys

2003 - 2004 Internet Sports Advantage
¢ Developed and marketed proprietary internet sports product,
and licensed trademark and intellectual property rights.

1998 - 2003  Attorney, Foley Hoag & Eliot, Boston, MA

e Represented corporations and individuals in trademark, trade
dress, advertising, product, and related legal disputes.

e Worked with survey experts in developing and using surveys
as evidence in trademark, trade dress and advertising disputes.

e Adpvised clients in the selection, adoption, use, licensing, and
protection of trademarks/trade dress; represented clients in
trademark/trade dress litigations, administrative proceedings
before the Trademark Trial and Appeal Board and United States
Patent and Trademark Office, and domain name proceedings
under the Uniform Domain-Name Dispute-Resolution Policy.
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Testimony at Trial or by Deposition Past 4 Years

(Party who retained me shown in bold)

2015

2015

2015

2015

2015

2015

2015

2015

2015

2015

2015

2015

2015

MMG v. Heimerl & Lammers
(Deposition)

Farmer Boys v. Farm Burger
(Deposition)

Ono v. Head Racquet Sports
(Deposition)

Select Comfort v. Personal Comfort
(Deposition)

ExxonMobil v. FX Networks
(Deposition)

Mullins v. Premier Nutrition
(Deposition)

Select Comfort v. Tempur Sealy
(Deposition)

In re: Certain Footwear
(Deposition)

Delta v. Network Associates
(Deposition)

Brady v. Grendene
(Deposition)

Zippo v. LOEC
(Deposition)

Maier v. ASOS
(Deposition)

Church & Dwight v. SPD
(Deposition and trial)
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USDC District of MN

USDC Central District of CA

USDC Central District of CA

USDC District of Minn

USDC Southern District of TX

USDC Northern District of CA

USDC District of Minn

International Trade Commission

USDC Middle District of FL.

USDC Central District of CA

USDC Central District of CA

USDC District of Maryland

USDC Southern District of NY
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2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

2014

Scholz v. Goudreau
(Deposition)

USDC District of Mass

Economy Rent-A-Car v. Economy Car Rentals USPTO

(I'TAB Testimony)

Weber v. Sears
(Deposition)

Native American Arts v. Stone
(Deposition)

Gravity Defyer v. Under Armour
(Trial)

Adams v. Target Corporation
(Deposition)

PODS v. UHAUL
(Deposition and trial)

Flushing v. Green Dot Bank
(Deposition)

Amy’s Ice Creams v. Amy’s Kitchen
(Deposition)

Quoc Viet v. VV Foods
(Deposition)

Unity Health v. UnityPoint
(Deposition)

In re: NCAA Student-athlete litigation

(Deposition and Trial)

Spiraledge v. SeaWorld
(Deposition)

Diageo N.A. v. Mexcor
(Deposition and trial)
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USDC Northern District of 1L

USDC Northern District of IL

USDC Central District of CA

USDC Central District of CA

USDC Middle District of FL

USDC Southern District of NY

USDC Western District of TX

USDC Central District of CA

USDC Western District of WI

USDCNorthern District of CA

USDC Southern District of CA

USDC Southern District of TX
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2014

2014

2014

2014

2014

2014

2013

2013

2013

2013

2013

2013

2013

2013

Pam Lab v. Virtus Pharmaceutical USDC Southern District of FL.
(Deposition and trial)

US Soccer Federation v. Players Ass'n Arbitration
(Arbitration Testimony)

Estate of Marilyn Monroe v. AVELA USDC Southern District of NY
(Deposition)

Kelly-Brown v. Winfrey, et al. USDC Southern District of NY
(Deposition)

Virco Mfg v. Hertz & Academia USDC Central District of CA
(Deposition)

In re: Hulu Privacy Litigation USDC Northern District of CA
(Deposition)

Jackson Family Wines v. Diageo USDC Northern District of CA
(Deposition)

Bubbles, Inc. v. Sibu, LLC. USDC Eastern District of VA
(Deposition)

Clorox v. Industrias Dalen USDC Northern District of CA
(Deposition)

Globefill v. Elements Spirits USDC Central District of CA
(Deposition and trial)

Active Ride Shop v. Old Navy USDC Central District of CA

(Deposition and trial)

Macy’s Inc. v. Strategic Marks LLC. Northern District of CA
(Deposition)

Karoun Dairies, Inc. v. Karoun Dairies, Inc.  Southern District of CA
(Deposition)

Kraft Foods v. Cracker Barrel Old Country ~ Southern District of NY
(Deposition and Trial)
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2013 Bayer Healthcare v. Sergeants Pet Care USDC Southern District of NY
(Deposition and Trial)

2013 JJI International v. The Bazar Group, Inc. USDC District of RI
(Deposition)

2013 Fage Dairy USA v. General Mills Northern District of NY
(Deposition)

2013 Gameshow Network v. Cablevision F.C.C.
(Deposition and trial)

2013 Telebrands v. Meyer Marketing USDC Eastern District of CA
(Deposition)

2012 Marketquest v. BIC USDC Southern District of CA
(Deposition)

2012 Hornady v. DoubleTap USDC District of Utah
(Deposition)

2012 Briggs/Kohler Opposition to Honda ~ TTAB
(Deposition and trial testimony)

2012 Apple v. Samsung USDC Northern District of CA
(Deposition and Trial)

2012 Forest River v. Heartland USDC Northern District of IN
(Deposition)

2012 SPD v. Church & Dwight USDC District of NJ
(Deposition)

2012 Brighton Collectibles v. Texas Leather USDC Southern District of CA
(Deposition)

2012 Cytosport v. Vital Pharmaceuticals USDC Eastern District of CA
(Deposition)

2012 Authors Guild v. Google USDC Southern District of NY
(Deposition)
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2012

2011

2011

2011

2011

2011

2011

2011 Bauer Bros. v. Nike
(Deposition)
2011 Aviva Sports v. Manley
(Deposition)
2011 American Express v. Black Card LLC
(Deposition)
2011 Gosmile v. Dr. Levine
(Preliminary Injunction Trial)
Presentations

Clear Choice v. Real Choice
(Opposition testimony)

Borghese v. Perlier et al.
(Deposition)

My Favorite Company v. Wal-Mart
(Deposition)

PepsiCo v. Pirincci
(Opposition testimony)

GAP Inc. v. G.A.P. Adventures
(Trial)

Merck Eprova v. Brookstone
(Deposition and trial)

Wella, Inc. v. Willagirl LLC
(Deposition)

TTAB

USDC Southern District of NY

USDC Central District of CA

TTAB

USDC Southern District of NY

USDC Southern District of NY

USDC Southern District of NY

USDC Southern District of CA

USDC District of Minnesota

USDC Southern District of NY

USDC Southern District of NY

What Do Consumers Think? Using Online Surveys to Demonstrate Implied

Claims (ANA Advertising Law and Public Policy Conference, April 1, 2015)
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Cutting Edge Developments in Trademark Surveys (Rocky Mountain Intellectual
Property & Technology Institute, May 30, 2013)

Using Survey Experts in Trademark Litigation (DRI Intellectual Property
Seminar, May 9, 2013)

Surveys in Trademark and Advertising Litigation (2013 National CLE
Conference, Snowmass Colorado, January 2013)

Internet Survey Issues (PLI Hot Topics in Advertising Law Conference, March
2012)

Measuring Consumer Confusion Through Online Surveys (2011 Midwest IP
Institute) (September, 2011)

Online Surveys as Evidence in Trademark Disputes (International Trademark
Association Annual Conference, May 2011)

Managing Intellectual Property Trademark Roundtable (April 7, 2010)

Recent Trends in Trademark Surveys (Virginia State Bar Intellectual Property
Conterence, October 2009)

Trademark Surveys in US Litigation (presentation for International Trademark
Association Annual Conference) (May 2009)

How to Conduct Surveys for use in Trademark Disputes (Practicing Law
Institute Advanced Trademark Law Conference) (May 2009)

Trademark and Advertising Perception Studies for Legal Disputes (Opinion
Research Corporation Seminar, June 2008)

Understanding Advertising Perception Surveys (Promotions Marketing
Association Annual Law Conference) (November 2007)

Designing and Implementing Studies to Substantiate Advertising Claims
(American Conference Institute Claims Substantiation Conference, October 2007)

Surveys in Trademark and False Advertising Disputes (InfoUSA Webinar, June
2007)
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Measuring Consumer Perception in False Advertising and Trademark Cases,
(multiple presentations) (2007)

Potential Errors to Avoid In Designing a Trademark Dilution Survey (American
Intellectual Property Association paper, April 2007)

Consumer Surveys in Trademark and Advertising Cases (presentation at
Promotions Marketing Association Annual Law Conference) (December 2006)

Use of Survey Research and Expert Testimony in Trademark Litigation,
(International Trademark Association Annual Conference, May 2006)

Survey Research as Evidence in Trademark/Trade Dress Disputes (multiple
presentations) (2006)

Using Surveys to Measure Secondary Meaning of Trade Dress, Legal Education
Seminar, Boston, April 2006

Publications/Papers

Cutting Edge Developments in Trademark Surveys (Rocky Mountain Intellectual
Property & Technology Institute, May 2013)

Hot Topics and Recent Developments in Trademark Surveys (paper for May
2013 DRI Intellectual Property Conference)

Surveys in Trademark and Advertising Litigation (2013 National CLE
Conference, Snowmass Colorado, January 2013)

Trademark Litigation Online Consumer Surveys (Practical Law Company
Intellectual Property and Technology, May 2012)

Hot Topics in Advertising Law 2012 (Contributor to Practising Law Institute
publication)

A Comparative Empirical Analysis of Online Versus Mall and Phone
Methodologies for Trademark Surveys, 100 TMR 756 (May-June 2010)

Recent Trends in Trademark Surveys (paper for Virginia State Bar Intellectual
Property conference, October 2009)
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Trademark Dilution Revision Act breathes new life into dilution surveys (In Brief
PLI website, June 2009)

The Mark (Survey Newsletter; three editions 2009)

Hot Topics in Trademark Surveys (paper for Practicing Law Institute Advanced
Trademark Law Conference) (May 2009)

The Mark (Survey Newsletter, 2008)

Trademark and Advertising Survey Report (Summer 2007)

Avoiding Pitfalls in Dilution Surveys under TDRA (AIPLA Spring Conference,
Boston, May 2007)

Commentary

Comment on Hotels.com case (on TTABLOG.COM, July 24, 2009)

Comment on Nextel v. Motorola (on TTABLOG.COM, June 19, 2009)

PLI All-Star Briefing Newsletter, “What does the Trademark Dilution Revision
Act mean for the future of Dilution Surveys?” (June 2009)

Professional Memberships/Affiliations
Council of American Survey Research Organizations
International Trademark Association

National Advertising Division of Council of Better Business Bureaus
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Credentials of Robert L. Klein and qualifications as an expert

| am Chairman and Co-Founder of Applied Marketing Science, Inc. (‘AMS”) a
market research and consulting firm with offices in Waltham, Massachusetts.

| received a Bachelor of Science degree in Mechanical Engineering in 1966 from
the Massachusetts Institute of Technology, Cambridge, Massachusetts, and a
Master of Science degree in 1968 from the MIT Sloan School of Management. |
served as a commissioned officer in the U.S. Public Health Service from 1968 to
1970 and was stationed at the National Institutes of Health in Bethesda,
Maryland.

| returned to the Boston area in 1970 to join three former professors in starting
Management Decision Systems, Inc. (“MDS”). | was Senior Vice President
responsible for the development of market research models and measurement
tools to forecast new product success, to measure the impact of advertising and
other promotions, and to help product managers increase the profitability of their
brands. In 1985, MDS had 250 employees and offices in the U.S., Europe, and
Asia.

In 1985, Information Resources, Inc. (“IRI”), then the fourth largest market
research company in the world, acquired MDS. IRI specialized in the collection
and analysis of data generated by supermarket scanners. | became Executive
Vice President of IRI with responsibility for custom consulting and market
research projects.

In 1989, | left IRI to start Applied Marketing Science, Inc. with an MIT professor
and a former client as partners. For the past 26 years, we have conducted
market research on a wide range of both consumer and business products and
services. Currently, AMS has approximately 25 employees working out of our
office in suburban Boston.

In my market research career, | have personally designed and conducted over
1,000 market research surveys, primarily for non-litigation clients. | am a member
of the American Association for Public Opinion Research, the Product
Development and Management Association, and the Institute for Operations
Research and Management Science. | represent AMS to the Council of American
Survey Research Organizations and the International Trademark Association
(“INTA”). For four years, | was a member of INTA’s Proof of Confusion
Subcommittee, and for two years | was a member of INTA’s Opposition &
Cancellation Standards & Procedures Subcommittee.



My curriculum vitae including the cases in which | have testified in the past 4
years is shown in Appendix A. AMS bills my time at the rate of $700 per hour and
my compensation is not in any way dependent on the outcome of this case.

Background and Assignment

Greater Omaha Packing Co., Inc. (hereafter “GOP”) is located in Omaha,
Nebraska. GOP harvests and sells boxed beef primals wholesale to customers
that include supermarkets, restaurants, food service, industrial catering,
distributors, etc.

Omaha Steaks International, Inc. (hereafter “OSI”) is headquartered in Omaha,
Nebraska. OSI manufactures, sells and distributes a wide variety of premium
steaks, red meats and other food products primarily direct to consumers.

OSI has opposed GOP’s registration of GREATER OMAHA PROVIDING THE
HIGHEST QUALITY BEEF and design (Application No. 85897951) and
petitioned to cancel GOP’s registration of U.S. BEEF 1881 OMAHA HEREFORD
CORN FED and design (Registration Number 3998763) and OMAHA NATURAL
ANGUS CORN FED MINIMALLY PROCESSED AND NO ARTIFICIAL
INGREDIENTS and design (Registration Number 40006768) on the grounds that
these GOP marks will cause confusion as to source and dilution of OSI’s alleged
famous marks. In support of this argument, OSI has produced an expert report
by Hal Poret (hereafter the “Poret Report”) that describes the survey (“Poret
Survey”) he conducted in connection with this consolidated proceeding.

| was asked by counsel for GOP to evaluate the Poret Survey in order to assess
its relevance and validity in the context of this proceeding. My work is on-going
and should additional information become available, | may revise or extend my
opinion.

Summary of Opinion

The Poret Survey is not probative of any issue in the current consolidated
trademark proceeding. OSI has alleged likelihood of confusion and dilution, but
the Poret Survey does not attempt to measure either likelihood of confusion or
dilution because the survey did not show any survey respondent any of the GOP
trademarks at issue. The Poret Survey merely attempts to show that both the
OMAHA STEAKS trademark and the single word OMAHA have acquired
secondary meaning and function as trademarks for OSl in the niche customer
segment that OSI serves. To accomplish this limited objective, the Poret Survey
confines its sample to that small segment of the population that purchases meat
through the limited distribution channel used by OSI. The data collected by the



Poret Survey shows that of all the consumers who purchased meat in the past 12
months, only 9.26% claim to have purchased through one of the channels used
by OSI. Thus, the Poret Survey has nothing to say about the 90+% of customers
who do not purchase through this limited channel, but whose opinions are highly
relevant in this proceeding. Because the sample in the Poret Survey is
profoundly under-inclusive of the general meat purchasing population, it is
irrelevant for the issue of either secondary meaning or fame for OMAHA
STEAKS or OMAHA relative to GOP’s marks. Nor does the survey address any
issues related to the customers actually served by GOP who are the wholesale
meat buyers in which the typical order quantity is measured in thousands of
pounds of meat in contrast to OSI which sells direct to consumers in ounces.
Taken as a whole, both the Poret Report and the Poret Survey are irrelevant to
any issue in this proceeding.

Description of the Poret Survey

The Poret Survey was an internet survey in which qualified respondents were
asked to look at one of four terms “as if you were seeing it in connection with
meat products that are sold through a gift or specialty foods website, store or
kiosk, through a catalog, or through a television shopping network.” They were
then asked a series of questions regarding whether or not they associate the
term with one company or brand, or more than one company or brand, if any,
that puts out meat products.

In order to qualify for the survey, potential respondents must have indicated by
choosing from an aided list that they had purchased meat in the past 12 months
using one of the following four ways:

1. Through a television shopping network, such as HSN or QVC
2. Through a mail order catalog

3. Through a gift or specialty foods website

4. Through a gift or specialty foods store or kiosk

They may also have purchased meat in some other way (for example, a local
grocery store, a butcher, etc.), but they must choose one of these four options to
qualify to continue. If they had not purchased meat in one of these four ways in
the past 12 months, they could also qualify by indicating that they would
purchase meat in one of these four ways in the next 12 months.

After qualifying for the survey, respondents were instructed:

In a moment you are going to be shown a term that you may or may not
have seen before in connection with meat products.



Please take your time to look at the term as you would if you came across
it while shopping for meat products, either through a gift or specialty foods
website, store or kiosk, through a catalog, or through a television shopping
network.

They were then shown a screen that said:

Please look at the following term as if you were seeing it in connection
with meat products that are sold through a gift or specialty foods website,
store or kiosk, through a catalog, or through a television shopping
network.

Below this was one of four terms:

OMAHA STEAKS
OMAHA

MIDWEST STEAKS
MIDWEST

On the next screen they were asked:
Please select the choice that best describes your reaction to this term, if
you have one.

The response options were:

o | associate this term with only one particular company or brand that
puts out meat products

o | associate this term with more than one company or brand that puts
out meat products

o |do not associate this term with any company or brand that puts out
meat products

o Don’t know/no opinion

Respondents who choose the first option were asked to name the company or
brand and to indicate what made them associate that term with only one
particular company or brand. Their survey was then completed.

Respondents choosing the second option were asked to name the companies or
brands were thinking of.

Specific Flaws in the Poret Survey

The Poret Survey does not measure likelihood of confusion or dilution.
Although the grounds for opposition and cancellation raised by OSI are
likelihood of confusion and dilution, the Poret Survey measures neither.
Rather, the Poret Survey is a survey that attempts to show that the



OMAHA STEAKS trademark and the single word OMAHA have secondary
meaning and function as trademarks for OSI. As will be shown below, the
Poret Survey is irrelevant for this consolidated proceeding because it does
not sample from the appropriate universe which consists of purchasers
and potential purchasers of meat. GOP's application and registrations are
in no way limited to any segment of meat purchasers. Therefore, the Poret
Survey’s sample, which includes less than 10% of purchasers and
potential purchasers of meat, improperly excludes more than 90% of the
relevant customer base. It is my understanding that this is the only survey
that OSI has proffered in this matter and that it is intended to show that the
inclusion of the word OMAHA in the GOP marks will cause a likelihood of
confusion. Due to the significant under-inclusiveness of the sample, there
is nothing in the Poret Survey that would support this contention.

The relevant consumer is a customer of GOP.
The relevant customer segment for establishing likelihood of confusion or
dilution consists of the customers of the goods for which the GOP marks
are applied for and/or registered. According to GOP’s application serial
number 85/897,951 (“GREATER OMAHA PROVIDING THE HIGHEST
QUALITY BEEF” and design), the goods are “meat” without limitation as to
channel of distribution.! As previously noted, the Poret Survey narrowly
confines itself to consumers who purchase meat through one of four
channels of distribution:

1. Through a television shopping network, such as HSN or
QvC

2. Through a mail order catalog

3. Through a gift or specialty foods website

4. Through a gift or specialty foods store or kiosk

Given this limitation, the Poret Report can only show that the OMAHA
STEAKS trademark and the single word OMAHA have secondary
meaning in this narrowly defined customer segment. The Poret Survey
cannot support any opinion regarding these two terms in connection with
customers for “meat” because that much broader and much larger
customer group was systematically excluded from the survey.

My tabulation of the information collected by the Poret Survey showed that
of the 5848 survey respondents who indicated that they had purchased
‘meat” in the past 12 months, only 560 or 9.58% had purchased through
one of the four channels identified above. The remaining 90.42% had
purchased through one of the following:

' The same is true for the two GOP registrations which OSI has sought to cancel.



5. Through an online grocery store, such as Fresh Direct or
Peapod

6. At a big chain grocery store or supermarket

7. At a locally-owned grocery store or market

8. At a farmers’ market

9. At a local butcher

10.Somewhere else.

but not through one of the channels used by OSI. Therefore, the Poret
Survey has nothing to say about over 90% of the relevant customers
because they were systematically excluded from the survey.

The Poret Survey questions are directed at the wrong market
The actual survey question used in the Poret Survey is fundamentally
flawed because it directs survey respondents away from the much larger
market that consists of all the ways you can buy meat and instead focuses
on the limited customer group served by OSI. The Poret Survey question
asks respondents to “Please look at the following term as if you were
seeing it in connection with meat products that are sold through a gift or
specialty foods website, store or kiosk, through a catalog, or through a
television shopping network.” As previously noted, this description defines
a very narrow niche in the overall market for “meat.” By instructing the
survey respondent to ignore the sales channels used by over 90% of
consumers and only interviewing consumers who shop in the narrow
channels described by the question text (“a gift or specialty foods website,
store or kiosk, through a catalog, or through a television shopping
network”), the Poret Report has no basis for any opinion concerning
secondary meaning for any terms in the overall market which consists of
all the ways customers can buy meat.

The Poret Survey included none of GOP’s current customers.
Although the trademark applications and registrations at issue are for
“‘meat,” GOP’s actual current customers are companies that buy
wholesale, not retail. This includes meat fabricators, distributors, grocery
chains, food service companies and even OSl itself, which is a GOP
customer. These customers were systematically excluded from the Poret
Survey by one of the first screening questions:
Do you or does anyone in your household work in any of the
following areas?
One of the response options was: “production, distribution or sale of meat
products.” Respondents who chose this option were excluded from the
remainder of the survey. Thus not only did the Poret Survey exclude
consumers who might be potential GOP customers in the future, it also
excluded any who might have been current GOP customers.



The Poret Survey did not show any of the accused marks.
At no point in the Poret Survey was there any mention of GOP or any
display of GOP’s three marks that are at issue in this consolidated
proceeding. Therefore, there can be no basis for any opinion concerning
likelihood of confusion. Moreover, as previously noted, the Poret Survey
was limited to less than 10% of all customers in the overall market for
meat, and therefore there is no basis for any opinion concerning the other
90%.

The Poret Survey does not show that the single word OMAHA has acquired

secondary meaning.
The Poret Survey does not show that the single word OMAHA has
acquired secondary meaning in the relevant market. Moreover, it is my
understanding that OSI has never used or registered the word OMAHA
alone as a trademark. However, the Poret Report concludes that the
single word OMAHA, despite having never been used by OSI (or by
GOP), has “acquired a strong secondary meaning” as an identifier of a
single source of meat products. As previously noted, Poret’s opinion can
only be offered with respect to the narrow segment (smaller than 10%) of
the entire population of meat purchasers, i.e. those who have at some
point in the past 12 months purchased meat through at least one of the
four channels which would qualify them for the survey. And Poret’s opinion
can only be offered in the context of meat sold though these channels
because that is the way the question was asked. Thus, the conclusion that
the single word OMAHA, hypothetically used alone as a trademark on
meat, has somehow acquired secondary meaning is unsupported because
of Poret’s narrow definition of the relevant customers, and is unsupported
because the single word OMAHA has never been used or registered by
either party and is obviously the geographically descriptive name of the
largest city in Nebraska.

Conclusion
The Poret Survey is of no probative value regarding any of the issues involved in
this proceeding, and there is nothing that the Poret Report can rely on to support
any opinions that are relevant to this case.

fohe L Kl

Robert L. Klein
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Appendix B — Documents Reviewed and Considered
Omaha Steaks International Notice of Opposition
Greater Omaha Packing Co. Answer
Expert Report of Hal Poret with Appendices and related data.
Website of Omaha Steaks International (www.omahasteaks.com)

Website of Greater Omaha Packing Co (www.greateromaha.com)



Appendix A - Curriculum Vitae of Robert L. Klein
(with past 4 years testimony and past 10 years publications)

Business Address:  Applied Marketing Science, Inc.
303 Wyman Street, Suite 205
Waltham, MA 02451
(781) 250-6301
fax: (781) 684-0075

E-mail: bklein@ams-inc.com

Home Address: 300 2" Avenue, Unit #4129
Needham, MA 02494
(617) 965-0605

Education: MASSACHUSETTS INSTITUTE OF TECHNOLOGY, SLOAN SCHOOL
OF MANAGEMENT, Master of Science in Management, June 1968.
Teaching Assistantship 2™ year.

MASSACHUSETTS INSTITUTE OF TECHNOLOGY, Bachelor of
Science in Mechanical Engineering, June 1966, Dean’s List 4 terms.

Career Positions:

1989-present APPLIED MARKETING SCIENCE, INC., Waltham, MA
Co-founder and President. AMS is a marketing research and consulting
organization with offices in Waltham, MA. AMS helps clients in a broad
range of product and service industries identify and use the Voice of the
Customer to develop new products and services and understand
customer behavior. Developed the VOCALYST® system of market
research and analysis to efficiently collect and structure customer wants
and needs. Serves as an expert witness in cases related to trademark
infringement, confusion, patent damages, class certification, trade
secrets, sales forecasting and others issues.

1985-1988 INFORMATION RESOURCES, INC., Waltham, MA
Executive Vice President. Founded and led the Custom Projects Group, a
custom marketing science analysis and consulting organization
emphasizing non-consumer packaged goods applications of management
science models and measurement systems. Participated in the early
development and popularization of Quality Function Deployment (QFD) in
the United States and promoted its use through articles and speeches.

1970-1985 MANAGEMENT DECISION SYSTEMS, INC., Waltham, MA
Senior Vice President. Participated in the founding of this prestigious
software and marketing science consulting firm. Held a variety of
positions during its growth to a $25M company including Chief Financial
Officer, Head of Models Development Division, member of Executive and
Compensation Committees, Head of various client service and consulting
groups prior to its merger with Information Resources. Responsible for
the development and commercialization of numerous marketing science



1968-1970

Publications:
(past 10 years)

Expert Witness
(past 4 years)

models including ASSESSOR, BRANDAID II, CATALYST, Coupon
Laboratory, and DEFENDER.

U.S. PUBLIC HEALTH SERVICE, National Institutes of Health, Division of
Computer Research and Technology, Bethesda, MD, Commissioned
Officer (rank equivalent to Army Capt.) Original member of a
management science consulting group founded to apply these principles
to the operations of the National Institutes of Health. Responsible for
various projects in both the medical research area and the business and
grants management area.

“How Much Is An Infringing Feature Really Worth,” Intellectual Property
Today, October 2002

“Good Data Drives Out Bad Cases,” Intellectual Property Today, May
2006

“Dilution Through the Looking Glass: A Marketing Look at the Trademark
Dilution Revision Act of 2005,” (with Joel H. Steckel, and Shelley
Schussheim) The Trademark Reporter, Vol. 96, No. 3, May-June 2006

“Expert Witnesses: When Are They Necessary and Does
Daubert/Kumho Make a Difference?,” (with Leslie J. Lott and Jose Rojas)
IP Litigator, March/April 2007

“quality function deployment (QFD),” (with John R. Hauser, Abbie Giriffin,
Gerald M. Katz and Steven P. Gaskin), Wiley International Encyclopedia
of Marketing, John Wiley & Sons Ltd. 2010

“Voice of the Customer,” (with Steven P. Gaskin, Abbie Griffin, John R.
Hauser and Gerald M. Katz), Wiley International Encyclopedia of
Marketing, John Wiley & Sons Ltd. 2010

The Steak umm Company v. Steak ‘Em Up, Inc
Civil Action 5:09-cv-02857-LS, E.D. of Pennsylvania
Trademark Confusion (2010 Report, 2011 deposition and testimony)

Schlesinger et al. v. Ticketmaster
Case No: BC 304565, Superior Court of CA, County of LA
False Advertising (2010 Report and deposition, 2011 deposition)

Movenpick Holding AG v. Exxon Mobil Corporation, et al.
Court File No.: T-1640-10, Federal Court of Canada
Trademark Confusion (2010 Report and 2011 testimony)

Hana Financial, Inc. v. Hana Bank and Hana Financial Group
Case No. CV-07-1534, C.D. of California, Los Angeles Division
Trademark Confusion (2007 Report and deposition, 2011 testimony)



In Re: Chase Bank USA, N.A. “Check Loan” Contract Litigation
Case No. 3:09-md-0232-MMC, N. D. of California
Class Certification (2011 Report and deposition)

Habersham Plantation Corp. et al. v. Art & Frame Direct, Inc. et al.
Case No. 10-61532-Civ, S.D. of Florida
Secondary Meaning (2011 Report)

Fractus, S.A. v. Samsung et al.
Civil Action No. 6:09¢cv203, E.D. of Texas, Tyler Division
Patent Damages (2011 Report)

Burlington Coat Factory Warehouse v. Original Coat Factory, LLC
TTAB Opposition Number 91195818 (Consolidated)
Secondary Meaning (2011 Report)

Target Brands, et al. v. Fairweather Ltd., et al.
Court File No. T-1902-10, Federal Court, Toronto, Ontario, Canada
Trademark Confusion (2011 Report and testimony)

Toys “R” Us, Inc. et al. v. Smokes R Us of PA Corp et al.
Case No. 1:11-cv-00820-JEJ, M.D. of PA
Trademark Dilution (2011 Report)

Procter & Gamble v. Church & Dwight
AAA Case No. 12133 Y 02215 10
Trademark Confusion (2011 report and testimony)

ACO North America v. Ace Rent-A-Car Inc.
Case No. 10-22364-Civ-Cooke/Bandstra
Trademark Confusion (2011 Report and deposition)

Christian Louboutin et al. v. Yves Saint Laurent America et al.
Case No. 11-cv-2381 (VM), S.D. of New York
Trademark Confusion (2011 report)

Orange County et al. v. Expedia & Orbitz
Case No: 06-CA-2104, Circuit Court, Ninth Circuit, Orange County, FL
Consumer Perceptions (2011 Report and deposition)

PalTalk Holdings, Inc. v. Sony Computer Entertainment et al.
Case No. 2:09-CV-274-DF-CE, E.D. of Texas, Marshall Div
Patent Damages (2011 Report and deposition)

Security Chain Company v. Quality Chain Company
Case No. CV 10-1257 PK, Oregon, Portland Division
Trademark Confusion and Secondary Meaning (2011 report)

Romantic Tours, Inc. v Anastasia International, Inc.
Case No: 8:10-cv-02321-SDM-TBM, M.D. of Florida, Tampa Division
Trademark Cancellation (2011 Report)



eTool Development v National Semiconductor Corp
Case No. 2:08-cv-196, E.D. of Texas, Marshall Division
Patent Damages (2011 Report and Deposition)

CytoSport, Inc. v. Vital Pharmaceuticals
Case No. 2:08-CV-02632-FCD-GGH, E.D. of California
Trademark confusion (2009 Report and deposition, 2012 deposition)

Versata Software, Inc. et al. v Internet Brands, Inc. et al.
Case No: 2:08-cv-313 TJW, E.D. of Texas, Marshall Division
Patent Damages (2012 Report and Deposition)

Keurig, Inc. v Sturm Foods, Inc.
Case No. 1:10-CV-00841-SLR, Delaware
Trademark Infringement (2012 Report and Deposition)

Delray Recovery Center v Palm Partners, LLC et al.
Case No. 11-81281-CIV-Middlebrooks, S.D. of Florida
Trademark Infringement (2012 Report)

Florida Virtual School v K12, Inc. et al.
Case No. 6:11-CV-831-ORL-31-KRS, M.D of Florida, Orlando Division
Trademark Infringement (2012 Report)

TV Interactive Data Corporation v Sony Corporation, et al.
Cass No. 10-cv-00475-PJH, N.D. of California, San Jose Division
Patent Damages (2012 Report and Deposition, 2013 Testimony)

Bath & Body Works Brand Management v Summit Entertainment
Case No. 11 Civ. 1594 (GBD), S.D. of New York
Trademark Infringement (2012 Report and Deposition)

Luv N’ Care, Ltd. and Admar International v Mayborn USA, Inc.
Case No. 11-cv-2460, S.D. of New York
Trademark Infringement (2012 Report and Deposition)

Certain Food Waste Disposers, Components and Packaging Thereof
Investigation No. 337-TA-838, U.S. International Trade Commission
Trade Dress Infringement (2012 Report and Deposition)

Adobe Systems Inc. v. Wowza Media Systems, Inc.
Action No. cv 11-02243, N.D. of California, Oakland Division
False Advertising and Materiality( 2012 Report and 2013 Deposition)

Meyer Manufacturing v. Telebrands
Case 2:11=cv-03153-LKK-DAD, E.D. of California, Sacramento Division
Trade Dress Infringement (2013 Report and Deposition)



Kate Spade LLC v Saturday Surf LLC
Case No. 12-civ-2960, S.D. of New York
Trademark Confusion (2013 Report, Deposition and Testimony)

LC2121 et al. v. City of Los Angeles et al.
Case No. BS 133012, Superior Court of California, County of Los Angeles
Consumer Survey Evaluation (2013 Declaration)

Verisign, Inc. v Ecommerce, Inc.
ICANN International Center for Dispute Resolution
String confusion - .ecom (2013 Report)

Macy’s Inc. et al. v. Martha Stewart Living Omnimedia, Inc. et al.
Index No. 650197/2012, Supreme Court of NY, Appellate Division
Trademark confusion (2013 Report and Affidavit)

Baby Jogger, LLC v Britax Child Safety, Inc.
Case 2:12-cv-00452-RAJ-DEM, E.D. of Virginia
Secondary meaning (2013 Report and Deposition)

Blunt Wrap U.S.A., Inc. v New Image Global, Inc. et al.
Case 2:12-cv.02910-KDE-ALC, E.D. of Louisiana
Trademark Confusion (2013 Report)

Design Resources, Inc. v Leather Industries of America et. al.
Case 1:10-cv-157, M.D. of North Carolina
False Advertising (2013 Report)

H&R Block et al. v. Intuit, Inc.
Case No. 13-cv-00072, W.D. of Missouri
False Advertising (2013 Report)

Genesis Strategies, Inc. v Pitney Bowes, Inc. and ICSN, Inc.
Civil Action No: 4:11-cv-12270, Massachusetts
Secondary Meaning (2013 Report and Deposition)

NatureSweet, Ltd. v Mastronardi Produce, Ltd. et al.
Civil Aciton No.: 3:12-cv-1424-G, N.D. of Texas, Dallas Division
Trademark Confusion (2013 Report and Deposition)

USA Nutraceuticals Group, Inc. et al. v Monster Energy Company
TTAB Opposition No: 91199986
Trademark Confusion (2013 Report and 2015 Testimony)

Johnson, et al. v Bankers Life and Casualty Corporation
Case No. 13-cv-00144-wmc, W.D. of Wisconsin
Class Certification (2014 Report and Deposition)

Bern Unlimited, Inc. v Easton-Bell Sports et al.
Civil Action No. 11-12278-FDS, Massachusetts
Trademark Confusion (2014 Report and Deposition)



The Protestant Episcopal Church in the Diocese of South Carolina et al. v
The Episcopal Church et al.

Case No: 2013-CP-18-00013,

South Carolina Court of Common Pleas, First Judicial Circuit

Trademark Confusion (2014 Report)

Poly-America, L. P. v lllinois Tool Works
TTAB Cancellation Action #72374045, #73043109, #73408310
Functionality (2014 Report and Deposition)

Brady et al. v Grendene USA et al.
Civil Action No. 3:12-cv-00604-WQH-KSC, SD of California
Trademark Confusion (2014 Report and 2015 Deposition)

Impact Technologies v The Impact Partnership
Case No. 3:14-cv-295, WD of North Carolina, Charlotte Division
Trademark Confusion (2014 Report)

Major League Baseball Players Association v Academy Ltd
TTAB Opposition NO. 91207603
Trademark Confusion (2014 Report)

Skechers USA, Inc. v Vans, Inc.
TTAB Opposition No. 31202361
Trademark Confusion (2014 Report)

Kotsur v Goodman Global, Inc. et al.
Civil Action No. 2:14-cv-01147-NS, ED of Pennsylvania
Class Certification (2014 Report and 2015 Deposition)

Suchanek et al. v Sturm Foods, Inc. et al.
Case No. 3:11-cv-00565-NJR-PMF
Class Certification (2014 Declaration)

American Energy Corporation v American Energy Partners, LP, et al.
Case No. 2:13-CV-00886-GCS-MRA, SD of Ohio, Eastern Division
Trademark Confusion (2015 Report and Deposition)

Hershey Chocolate & Confectionary Corp. v JeKiss Co., Ltd.
TTAB Opposition #91215767
Trademark Dilution (2015 Report)

McVicar et al. v Goodman Global, Inc. et al.
Case No. 8:13-cv-01223-DOC-RMB, CD of California
Class Certification (2015 Report)

PB Property Management, Inc. et al. v Goodman Manufacturing Co. et al.
Case No. 3:12-cv-01366-HES, MD of Florida, Jacksonville Division
Class Certification (2015 Report)



Professional:

In the matter of Certain Footwear Products,
ITC Investigation No. 337-TA-936
Trademark Confusion (2015 Report and Deposition)

Variety Stores, Inc. v Wal-Mart Stores, Inc.
Civil Action No. 5:14-cv-00217, ED of North Carolina, Western Division
Trademark Confusion (2015 Report)

Modmarket, LLC. v MOD Super Fast Pizza, LLC
Civil Action no. 15-cv-66, District of Colorado
Trademark Confusion (2015 Report

Member INFORMS, PDMA, INTA, CASRO, AAPOR
Past member of INTA Proof of Confusion Subcommittee and INTA
Oppositions and Cancellations Subcommittee
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